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Introduction

Welcometo Blueshift Researchs and SurveyMonkess eighth edition of the TrendsTracker Thismonthlyresearchsurvey
tracks roughly20 of the most pressingtopics affecting U.S.consumersas well as businessand investmenttheses. We
monitor trendsto see how respondents o pi ni ocandsfreqaently update survey questionsvith new issues that
emergefrom our researchand observations.

Thi s morentdshltacker comprises 1,058 respondents who represent a general sample of the U.S. public.
SurveyMonkewutilizes Censusdata to balance respondents by gender and ageo that the sample aligns with the U.S.
population. This month we decided to make a major change going forward by rotating topics on a quarterly basis. This
month weshelvedA |l i baba Gr ou pBABA LldMaintgh eL t Wn i’ tsecdnoniid peospecss, GM@roduct
purchasesand labeling,automotive infdainment, and car choice but we will revisit these topics in AprilMe also added
guestions onproducts purchasedvia social media adsor based off d environmental factors as well as3D printers,
Internet providers,and drones.

Summary of Findings

A Facebookinc. (FB)continues tober e s p o n primaryt secial media siteand also is their top site for ad-related
purchases Pinterestis rising in popularity as shown in both ourapp and trendsquestions (21 and 22)and is the
second mostfrequently cited site through which respondentfiave purchased an adrelated product

o0 Facebook (581%), LinkedIn Corp. (LNKD,6.2%), andF a ¢ e b dnst&giam (4%) arer e s p 0 n thp sodias ’
media platforms, rising 2.3 and0.1 percentagepoints and decreasing).6 percentagepoints compared with six
months ago.

o0 8.1% ofrespondentshavebought a product through an ad on Facebook, and 1.9%ave bought a product through
an ad onPinterest

A The number of respondents who already have adopted residentsalar has doubled comparedwith six months ago
althoughthe number of future adopters has declinedPrices continue to drop for solar installations, and mind share
among caisumers is growing, as seen in@@stion 22. This trend is benefittingsuch companies asNRG Energy Inc.
(NRG) Sunrun, VivintSolar Inc.(VSLR)SolarCityCorp.(SCTYand First Solarinc. (FSLR)

0 3.3% have already adopted solar poweralmost double the number ofrespondents whohad solar power six
months ago.

0 26.9% of respondentsare likely to adopt solar power in the nexdix months, a 3.9 percentagepoint decrease
compared with six months ago.

A PandoraMedia Inc. (P) still leadsthe streaming music service paclkbut is showing weakness. Moreespondents
reportedusing SpotifyandAp p | e | n ffunesRadipothah P bur January report.
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0 36.2% use Pandora for freedown 4.7 percentagepoints from January 25.9% useGood e I nc. ' s ( GOOG/
YouTube up 0.5 percentage points13.5% use Spotify for free, up 1.7 percentage pais; and 11.6%use iTunes
Radio for free, a 1.3 percentage point increase.

0 Youngerrespondentsreported primarily using Pandord Bee and Onepremium services as well asSpotify s f r e e
and Premiumservices.i He ar t Me d i ajHdantRadiowas faored-biRrdspondentsages45 to 60.

A 3D printing has been adopted by only 4% a&spondents and the market still has major barriergor entry, including
price.
0 Only 4% ofespondentshave used a 3D priter in the lastthree months whilel.3% havepurchased a 3D printed

item.
o0 Respondentsmost likely to use a 3D printeare ages30 to 44 and with a household income above $150,000.

Topics

1) Facebook dominates social media use analvertising but Pinterestwill challenge its reign forad-
related purchases.

Facebookc ont i nues t o d o nsoarabntedia usegpartiwdanydtmse 3Gtd 44 years oldInstagram is the
only platform to be usedmostly by millennials, ages 18 to 29.This month weasked respondents about their purchases
of products advertised on social media sites; we found thahly 12.4%, mostly millennialspurchase items through those
ads. Such purchases were made primarily throughacebook(8.1%), followed byPinterest(1.9%). Thedaily 3 billion video
views via Facebookcould push the market further Pinterestalso is upping its number of ads, with a more aggressive
roll outforpf n$§ paadd np whicmare erpdctegto be more valuable than other social media adsThe
site alsois releasing more user datato allow better targeting for advertisers. Twittelnc. (TWTR]s taking a different
approach at gaining ad dollars bgcquiring Niche which connects brands with growing social media stars.

Which social media platform do you use the most?
A Facebook (58.1%), LinkedIn (6.2%gand Instagram (4%) arer e s p o n dhesh usad’ social media platforms
compared with six months ago.

A After Facebook,Redditincreased the mostin terms of use up 0.8 percentagepoints. R e s p o sadoéGoagle+ u
decreased the most down 3 percentagepoints.

A Instagram is usedprimarily by those ages 18 to 29. Twitter and Facebook are used mostly by theggs 30to 44,
while Google+ and LinkedIn are used liliose at least60 years old
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SOCIAL MEDIA USAGE
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8.1% have bought a product through an ad on Facebook, and 1.98&ve bought a product througha Pinterestad.
Youngerrespondentsare the most likely to buy a product through a social mediad.

Respondentswith householdincomesof more than$150,000 and between $25,000 to $49,999 are the most likely
to buy a product through a social media ad.

301 Battery Street, 2nd Floor San Francisco, CA 94111 | www.blueshiftideas.com



Flueshift +  SurveyMonkey Audience February 25, 2015

RESEARCH
80.0% 76.1%
70.0%
60.0%
50.0%
40.0%
30.0%
20.0% 61% 11.4%
10.0% :
0.6% 1.3% 0.5% 1.9% 0.2%
Yes, through Yes, through Yes, through Yes, through Yes, through No | do not use Other
Facebook Twitter Instagram Tumblr Pinterest social media
m February
Age: Bought products Household Income: Bought products
through social media through social media
5100,000-$149,995 | - >%
525,000-549.99 [ Y - 5%

m Feb mFeb

2) Residential solar installationgdouble while likelihood offuture adoption slows

Thelikelihood ofrespondentsadoptingresidentialsolar power in the next six monthkas declined but thosewhoactually
have adopted solar powehave almost doubledin number during the last six months. Higheincome hauseholds and
respondents ages30 to 44 are the most likely to adopt solar poweResidential solar power use is rising and will continue
to see greater adoptionas states like Massachusettsand Georgiaoffer loan programs or equipmenteasing Also,the
price of residential solar power continues to decline, already down 75% from 2009 according to an IRENAeport.
Deutsche Bank expectsthe price of solar powerto drop by40% during the next three to four yearand to be cheaper
than coal and oiffired plant energy in two year€Companiesin the residential solar market are consolidatingotstrengthen
their presence in the marketNRG the fifth largest residertial solar installer in the United Stateshas acquired Verengo
Solar, the six largest installer of residential solar powe®©t her acqui si t i @uichasgorfc IRELCE sSurersu rd
solar unit; Vivintand Solmetric and SolarCity s  p u s af Pasama@unt Solay Common AssetsZep Solarand Sileva
Meanwhile,First Solarhas landed an$850 million deal with Applefor a solar power plant in California.

How likely are you to adopt solar power in your home during the nedxtmonths?
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A 26.9% are likely to adopt solar power in thaext six months a 3.9 percentagepoint decreasecompared with six
months ago.

A 3.3%alreadyhave adopted solar poweralmost double the number ofespondents whohad solar power six months
ago.

A Respondentsages 30 to 44 still are the most likely to adopt solar poer compared with six months agdnterestin
solar among hose ages 45 to 60 has declined

A Higherincome households are the most likely to adopt solar power

How likely are you to adopt solar power in the next six months?
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3) Pandorausageslips as Spotify picks up the pieces.

Pandorastill leadsthe streaming music service pack but is showing weaknesBhe number of respondents using Pandora
has fallensince Januarywhile streaming services from Spotify and iTundsave picked up usersPandora and Spotify are
going headto-head as they attrat the same group of consumersmillennials.P a n d orecant esrnings came inbelow
guidance and it faces aroyalties battle withBMI. Pandora is investing heavily iits sales force, marketingand advertising
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Meanwhile, Apple has plans to launcha revampedstreaming music service in the spring. Spidy now has 60 million

users (only 16.5 million fewer than Pandora) andhas landed a deal to become the streaming music servicein Sony
Cor gTYO:8758new PS4

36.2% use Pandora $ree service, down 4.7 percentage points from the previous month. Meanwhil25.9% use
Go o g YoaTulse up 0.5 percentage points13.5% use Spotify fee service up 1.7 percentage pointsand 11.6%
use iTunes Radio for free, a 1.3 percentageoint increase.

Youngerrespondents reportedusingmostyPandor a’ s f remiem sarviceé asQelleasSpotify fee and
Premiumservices iHeartRadio is favored byespondentsages 45 to 60.

iTunes
Radio Free

YouTube

None

32% | 33%

Spotify
Premium

Pandora
Free

41% | 36%
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4) 3D printing adoptionstill minimal, but analystsremain positive ont h e magrolwth $tdrys

Only4% ofrespondentshave used a 3D printer in the lasthree months, while 1.3% have purchaseda 3D printed item.
Respondents ages30 to 44 were the primary users of the printersHigh prices, a lack of essentiaapplications, and
complex designsare reasonswhy this new technology has yet to take off. Stratasysd. (SSYSjs feeling the pinch of
lackluster adoption, with its sales coming in below expectationbecause ofdecreased sales of its consumefacing
MakerBot printer. Still, someindustry specialistspredict rapid growth for the consumer 3D printer sector.

Have you used a 3D printer in the laghree months?

A Only 4% have used a 3D printer in the lagtree months, and 1.3% has purchased a 3D printed item.
A Those ages30 and 44 and with household incomes above $150,000 are the primary users of 3D printers

Have you used a 3D printer
in the last three months?

ge-- 05

WO yes, a friend’s

.

._.18-29
&

AGE I
Used a GOA) W 30-44
3D printer

—ly

5) Cable cord cutting continues as streaming services feel a rising tide.

31.5% ofour millennial respondentsdo not use a payTV service in their homes, which is more than last month. Roughly
1% of consimers cut the cord each month;tis trend is expected tocontinue as the FCC ruledo redefine broadband
Internet as having minimaldownload speeds of 25 megabits per secondnd upload speeds of 3 Mbps, a major shift
from 4 Mbps for downloads and 1 Mbps for uploadsCord cutting is benefiting online streaming serviced particular,
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use of Netflix Inc. (NFLX49.5%), YouTube(30.6%),Ama z on. ¢ o m | Amazon lisstant Wed 20N§%), andHulu

(10.9%) has increased3.6, 1.2, 4, and 0.5 percentage points, respectively quarter to quarter. Market leader Netflixis

largely focused oninternational markets Consumer Intelligence Research Partnefsund that Prime subscribers used

Amazon for video roughly 13.4 times a month, comparadth Netflix userswhouse the service 12.7 times a month. This

is due to Amazon’'s dual aufctage rand ritgyssibscoidtiofased sareamirgrséngce. Metflke o f ©
wins out if Amazon’s streaming s eitsWPime eseribaseby50% last year,rasdi der e
pumped $1.3 billion into its streaming serviceSling TVbecameavailable to the public recentlyand will be added to our

poll next month.It is in the process of addig AMC to its linep. Ti me Wa r n e r HBOr@acstandalond saruéX is

still pending but is expected to reach consumers ipril. It could be the linchpin to a lot of potential cord cutters.
Meanwhi | e, Vi aNickelodednanoouriced it WilMentér Jhe TV streaming business, with a large focus on

mobile.

Do you use payTV in your household?

A 31.5% do not use payTVin their households, a 2.4 percentaggoint increase @mpared with the previous month.
This is due to the 2.3 percentagepoint rise inrespondents whocut the cord more than a month ago.

>

1% canceked their payTV service in the past month, the same da the previous month.

T

31.4% use a payTV servicdahat includesadd-ons, a 3.1 percentagepoint drop compared with the previous month.

T

Youngerrespondents are the most likely to havenever had a payTV service and to have canceletheir payTV
subscription morethan a month ago.

A Respondentsolder than 45 are the most likely to have payrV with addon services.

40.0% a4 5 36.5% 37.0%
5%

35.0% 31.4%
30.0%

25.0%

o
20.0% 18.6% 18.7%

15.0% 11.8%
10.0% 9-5%
. 0

0,
5.0% 1.0% 1.0% .

Yes, including add-on Yes, just basic serviceNo, | have never hadNo, | canceled my payNo, | canceled my pay-
services like HBO pay-TV TV subscription in pastTV subscription more
month than a month ago

m January m February
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Whichonline streamingTVservices do you use?

A Netflix (49.5%), YouTube(30.6%), Amazon Instant Meo (20.8%)and Hulu (10.9%) are the top four onlind'Vv
streaming servicesup 3.6, 1.2, 4, and 0.5 percentagepoints, respectively quarter to quarter.

A Crackle free online forumsandCB S Co r p CBSsAll AceBs&ie the only online TV streaming services to
decrease in usequarter to quarter.

T

Youngerrespondents specifically thoseages 18 to 29, are the primary adopters obnline TV streaming services.

To

Respondents age#5 to 60 are increasing their useof online TV streaming serviceqrimarily Netflix and Amazon.

To

Use of online TV streaming services is greater in highecome householdsthan in lowerincome households, a shift
from last quarter whenthose with incomes less than $24,999 were the most likely to use an OTT service.
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6) Comcast tops all Internet providers.

Comcast Corp(CMCSA) is the top Internet provider in the United States, followedAR&T Inc(T), Time Warner Cable
Inc. (TWC) and/erizon Communications IngVZ). The FCC is proposindéle Il regulatior which would allow the Internet
to stay open and wouldan the blockingto legal content, applications, sevices, and unharmful devices, giving wireless
carriers an level playing fieldGoogle Fibelis thought to be challenger due to its higher speeds and massive reach. The
mergerbetween Comcast and Time Warner Cable still is pending approval.

Who is your current Internet provider?

A 23.7% have Comcast, 14.7% have AT&T, 10.8% have Time Warner Cable, and 8.9% have Verizon.
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7) Digital wallet usedeclines slightly overall but continues to grow among millennials.

Digital wallet use is slightly down quarter to quarter based on lower use among older respondents, but has grown among
those ages 18 to 29. Almost 2% of respondents have started to use midal wallet in the last month, which is consistent
with the previous quarter. AAICO survewf North American bank customers found 32% of millennials were likely to use

a mobile wallet service likeApple Payor Google Wallein the next 12 months, and 56% are using an alternative payment
service likeVenmoa nd e Bay | PagPal’Osr findiggB falNight in the middle at 41.4%. Apple Pay continues to
gain partnerships, such asletBlueand Starbucks. Google is doing a similar deal witiVePay and is rumored to be in
talks to buy Softcard

Have you used a digitabr mobile wallet inthe last month?

A 30.6% have used a digital wallet, a 2.4 percentageoint decrease compared with the previous quarter.

A Respondents using digital wallets on a regular basis or more than once both dropped roughly 1 percentage point.
1.9% dgarted using a digital wallet only recently, relatively the same percentage quarter to quarter.

A Those ages 18 to 29 are the most likely to use a mobile or digital wallet. 41.4% of our respondents in this age group
have used the new technology, a 1.3 percémge-point rise quarter to quarter. We noted lower use in all other age
groups.
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8) Consumes’ excitementfor and adoption of wearable technologgre growing

R e s p o n dtheerest is Wearable technology is on the rise comparesith six months ago, and thosevho already have

adopted the new tecmologyhave increasedin numberas well Millennials are the most likely to adopt wearableshe

market is estimated to be worth$22.7 billion in 2015 and to grow t0$173.3 billion by the end of 2020.The Apple Watch

is set to break onto the scene irAprilat a price tag of $349. This announcement was confirmed after thisno n t goll s

was conducted so next month willbetter reflectr e s p o n @ngcipdtien’and possble adoption of thedevice Some

estimates have sales of theApple Watchreaching tens of millionsin its first year of sales, while asurveyfrom Quartz

found 5% of iPhone users very likely to buye device Googl e’ s Andr oi dl5 b¢eicesby timeaendof e |l e a s
2015. Samsung Electronics Co. Ltd. (KRX:005930) ha& smart watcheson the market, and will use these products to
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connect toits rollout of connected homeproducts. Competitionin the space is at an altime high, as seen by the number
of entries for the upcoming Wearable Technology show in London.

How likely are you to adopt wearable technology in the nétitee months?

A 41.7% are likely to adopt wearable technology in the netkiree months a 4.3 percentagepoint jump compared with
six months ago.
A 7.8% already have adopted wearable technologya 3.3 percentagepoint rise.
A Those agesl8 to 29 are the most likely to adopt wearableéech, but we also notedgreaterinterest from all other age
groups compared withsix months ago
70.0% . .
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9) Specialtygrocerystores continue togrowas big-box retailers scramble to stayn top oftrends.

More than one-half of respondentsshop at local stores formost of their groceries, a slight drop from six months ago.

Specialty grocery storg are gaining tractionamong higherincome households, youngeshoppersand, recently, those
ages 45 to 60. Bigbox retailers are losing some footingn the grocery channel, but a gaining some tractionamong
youngerrespondentsand those with household incomes 0$25,000 to $49,999. Walmart Stores Inc. (WMTis rolling
out its online groceryshopping serviceto two other markets. MeanwhileWhole FoodsMarket Inc. (WFMposted 10%

sales gainsin its recent quarter.It alsois cutting its pricesto be more in line with competitors.

Where do you shop fomost of your groceries?

A

60% shop at local stores fomost of their groceries, a 1.1 percentaggoint drop compared with six months ago.
Older respondents and those makingbetween $50,000 to $99,999 use local grocery stores more frequently.
Youngerrespondentsand those making above $150,000 are moving away from local grocery stores.

13.5% shop at specialty stores fomost of their groceries, a 1.5 percentag@oint jump compared with six months
ago. Although our youngestespondentsare the most likely toshop at specialty grocerystores, 45- to 60-yearolds
also have increased their useof such storesby 6.7 percentage points compared with six months ago. Wealthier
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households are the most likely to shop at specialty storebut those with incomes 0%25,000 to $149,999 also saw
an increase in frequenting these retailers

A 23% shop atbig-box retailers, a 0.6 percentageoint decrease compared with the previous six months. Younger
respondentsare the most likely to usebig-box retailers—a shift from six months ago whemespondentsages 45 to
60 were the most likely to frequent these storesHouseholds with incomesof $25,000 to $49,999 are the most

likely to shop atbig-box retailers.
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Income: Specialty Stores Income: Local Stores Income: BigBox Stores
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10)Environmental impact is a key factor in consu
Respondents are interested i n aWhdeaFoatshastbengfiteed from ithisoQthare nt a |

analysis has shown that consumersare paying more attention to ethical and environmental issues, and are willing to
spendroughly 71¢ more for ethically sourced and environmentally friendly foagp 10¢ from two years before.

How likely are you to buy a product that is better for thenvironment over another product that is
slightly cheaper?

A 36% are very or extremely likely to buy a product that is better for the environment over a slightly cheaper product.

A Respondents older than 60 were the most likely to buy a product that is bettier the environment over a slightly
cheaper product, followed by those 30 to 44 years old.

A Those with household incomes below $24,999 and above $150,000 were the most likely to buy a product that is
better for the environment over a slightly cheaper prodtic
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11) iPhone domination continues

The iPhone continues to dominate the smartphone markeThe number of respondents using an iPhone increased
compared with six months agoSamsungcame in secondand lost a little bit of ground. iPhones are gaining in popularity
amongrespondentsages 30to 60 as well asthose with higher incomes. Lowerincome householdswere more likely to
favor Samsung phones. Applerushed its previous record sales of iPhoneby selling 74.5 milliondevicesin its recent
quarter.iPhone chip maker ARM Holdings plc (ARMH) also teenefited. S a msupcongingrelease of the Galaxy S6
Edgewill havethree sepaate screen panels on the front, the first of its kind.

Who made the smartphone you currently own?

A 38% own an Applanade smartphone, a 2.4 percentaggoint rise comparedwith six months ago.

A 23.4% own a Sansung-made smartphone, an 0.8 percentageoint decrease.

A Respondentsusing a Googlenmade smartphone rose 0.5 percentag@oints compared withsix months ago.
A

More respondents ages30 to 60 have an iPhone than six months agavhileiPhone use fell amonghose younger
than 29 and older than 60.

T

Respondents with higher incomeare more likely to have an iPhone while those with lower incomase more likely
to use a Samsung smartphone.
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12) Verizon showing fatigue as the top wireless carrier; AT&T ranupsthe competition.

Verizon is the top wireless carrier but is showing some weakness. The comparstarting tolose profits as it has been
deeply discounting phones and tablets to retain customers. AT&T is closing the gap, while Google is adding to the
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competition by entering the picture as MVNO Veizon (771) fell behind AT&T (786) and-Mobile US Inc(TMUS, 777)
in customer careindexratings from J.D. Paver. AT&T could overthrow Verizon in the near future with lgest acquisition
of Lusacell which covers roughly 70% of subscribers Mexico.

Who is your current wireless carrier?

A 35.6% have Verizon for a wireless carrier, a 1.1 percentapeint decrease quarter to quarter. 29.9% have AT&T for
a wireless carrier, a 2.9 percentag@oint jump.
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13) Google remainghe most trusted revew site.

Google remains the most trusted sitéor reviewson merchants, followed byrelpinc. (YELPandA n g i e Ins (ANGI)s t

R e s p o n trustrintFacebook grew compared with the previous month. Youngespondentsare more trusting of Yelp

and Google, while olderespondentst r ust Angi e’ s List and Fhoebbokui Gasljl pr
direct competitor to Yelp s “ el i t e s.gMeandvhilan¥elpbisecrasking down on restaurants thateward

reviewers is making its platform more valuable to consumers through ifgsurchase of food @dering service Eat?24 and

is ramping up its sales forceo appease customers seeking to run ads through its service.
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Which site do you trust the most for consumer véiews on merchants?

A 27.9% trust Google the most for consumer reviews on merchants, a 0.1 percentggent drop month to month.

A 23.1% trust Yelp, a 1.8 percentag@oint decrease
A 15.5% trust Angi e’ -poinldecseeése. a 1.3 percentage
A Yelp and Google are trusted primarilyy youngerespondents whileAngi e’ s Li st and Facebook
olderrespondents
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14) Health trend takes biteout of fastfood profits,and may do the same to herbal supplemest

Roughly 2.5 times the number ofespondentshave improvedtheir living habitsas those who have let theirliving habits
decline. We founda large jump inthe number of respondentamaintainingtheir living habits Fast food is taking ait from

the rise in health consciousnessMc Donal d( MCXorepal es continue to decline, w
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bur ger ” f o depattire chantap exetuveWe n d y ' (WENCis shifting its store formats to be more inviting,
while fastcasual dining companies that push fresh ingredients, such &@hipotle Mexican Grill Inc(CMG), continue to
roll forward.Consumersalso may bemoving away from supplementaNew Yorkbased investigation into the ingredients
in multiple name-brand supplementsfrom GNC Holdings Inc{GNC) Target Corp(TGT)Walgreens Boots Alliance Inc.
(WBA and Walmart revealed that they did not include the herbfisted on their label. This could take a chunk out of the
estimated $6 billion (in 2013) industry.

Compared withsix monthsago, how have your living habits (diet, exercise, sleep, etc.) changed?

A 43.1% areimprovingtheir living habits, a 6.2 percentageoint decrease compared with six months ag whie 16.6%
of consumers reported a decline itheir living habits, a 0.8 percentagepoint rise compared with six months ago.

A 40.3% are keeping their living habits the same, a 5.4 percentagmint jump compared with six months ago.
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15) Tobacco use continuego decrease.

Roughly 85% of respondents do not smoke tobacco, an increase from the last quarter. Respondents who do smoke still
favor manufactured cigarettes over other forms of tobacco. A new proposal in Ohio could increase cigarette tax&4 by
a pack Also,Last Week Tonighhost John Oliver just created aew antismoking mascotthat is targeted againstPhilip

Morris International Inc( P M) . Respondent s’ ecigarette use is relativel
incomes of $150,000 or more now represent the primary user of ecigarettes. Ecig use is tempered by questions of the
product’ s ef f ec ttheammunitysystént. h, i ncl uding

How do you smoke most of your tobacco?
A 84.7% do not smoke tobacco, a 3.8 percentagpoint rise quarter to quarter. All forms of tobacco except handrolled
cigarettes and hookah decreased in use quarter to quarter.

A Al age groups saw a drop in the usef tobacco. Respondents 30 to 44 year olds were the top users of tobacco.
Younger respondents are the most likely to use ecigs, a slight shift from last quarter.
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A For the first time, respondents making above $150,000 were the most likely to smoke and usags.
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16) Gomputer gaming remains dominate, bulablet gaminggets aboost.

Computer gaming continues to lead all forms of video games played in the market, but lheglined in use compared
with six months ago. Smartphone gaminglso decreased slightly, while tablet gamingeceived more mentions from
respondents The rise of app gaming is benefiting all three formats, with computer gamigjting a boostfrom Facebook.
Console gamingise is stable compared with the previous quarter arftls capturedthe attention of consumers agesl8
to 29. Console gamindhas shifted from Microsoft Corp!  @MSFT)Xbox Onewhich was thetop-sellingvideo game console
in November and Decembernd backto SonyCorp: 6TYO:6758)PlayStation 4 Overall hardwaresales decreased $54
million compared with last year, but software and accessory sales are $p2.4 million and $5.4 million, respectively.
Nintendo Co. Ltd. (TYO:7974is generatingexcitementwith new colors for the3DS XL GameStopCorp. (GME) already
has sold out of preorders for the handheld device. To compete with online shoppamgl to attract millennials, GameStop
is rolling out”_b e ast tbhat will deliver reatime promotiors, ratings and reviews to consumetssmartphones The
company alsowill start collecting userdata from its app.

How do you primarily playideo games?

A 15.4% play games mostly on a computer, a 0.6 percentagepoint decrease compared with six months ago.
Smartphone gaming decreased 1.4 percentagegooints, console gaming stayed relatively the sameyhile tablet
gaming jumped 1.3 percentagepoints.

A console gaming is still dong@rimarily by 18- to 29-yearolds, while those ages30 to 44 use their smartphones for
gaming Respondentsplayinggames primarily through theitablets shifted slightly from 45 to 60-yearolds to 30-to
44 -yearolds.

A Lowerincome householdsare the primarily users of game consolesvhile those making $25,000 to $49,999 play
smartphone games Still, theincome levels are separated by only 4 percentage points.

60.0%

48.09% 48.8%

50.0%
40.0%
30.0%

14.1% 15 704 16.0% 15.4%

9.0% 10.3%

oy N

Console Handheld console Smartphone Tablet Computer | do not play video
games

mAugust'14  mFebruary '15
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http://www.gamespot.com/articles/ps4-is-best-selling-console-once-again-according-t/1100-6425281/
http://www.xbox.com/en-US/xbox-one#adrenalinejunkie
http://www.playstation.com/en-us/explore/ps4/
http://www.thetanooki.com/2015/02/09/gamestop-already-sold-out-of-red-new-nintendo-3ds-xl/
http://www.pymnts.com/news/2015/gamestop-uses-beacons-and-big-screens-to-get-millennials-buying/#.VN43jFV4qXw
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17) Insect-based products currentlyservea niche crowd.

Roughly a quarter ofespondentsare likely topurchase an insectbased product, though this numbehas declinedsince
January Millennials andthose with household incomes 0%$24,999 or less are the most likelyto buy an insectbased
product, but respondents ages45 to 60 have becomemore interestedin these products as wellSuzy Badaraccpthe
president of food trands consultancy Culinary Tide®elieves insecs are the food of 2015 based onthree growing trends
foraging,the invasivoremovement, and more proteinAlso, ®me U.S.chefs have offeredrecipes for insect dishesThis
bodes well for insecthased product companies like Exo, which got its start amo@yossFit enthusias$ and consumers
on the Paleo diet Amazon consumer reviews of Exo protein bars are largpbsitive. Al s o
help spread appedand mind share (see picture below).

, Exo’' s Facebo
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http://new.scenenewspaper.com/2015/02/the-only-6-food-trends-you-need-to-know-for-2015/
http://invasivore.org/
http://www.buzzfeed.com/gabrielsanchez/eating-bugs-with-the-bug-chef-himself#.uvl2BdVpm
http://nypost.com/2015/01/05/meet-the-entrepreneurs-making-protein-bars-made-from-cricket-flour/
http://nypost.com/2015/01/05/meet-the-entrepreneurs-making-protein-bars-made-from-cricket-flour/
http://www.amazon.com/Exo-Cricket-Flour-Protein-Bars/product-reviews/B00N21D678/ref=cm_cr_pr_top_recent/182-8264104-0438013?ie=UTF8&showViewpoints=0&sortBy=bySubmissionDateDescending

lueshirt + % SurveyMonkey Audience February 25, 2015

RESEARCH

Suggested Post

Exo ifs Like Page
Sponsored - @ ) i

We use sustainable, organically raised USA crickets. Soy, gluten, grain &
dairy-free.

CRICKET BAR SAMPLER PACK!

Our reviews don't lie. They taste great, and they're good for you. Now offering a
sampler pack, because you asked for it!

WWW.EXOPROTEIN.COM Lonrn Mors

Like - Comment - Share

How likely are you to buy a product with an inselsised ingredient (cricket flour, insect protein
powder, etc.)?
A 27% are likely to buy a product with an insettased ingredient, a 3.8 percentaggoint decreasefrom January

A Respondents agesl8 to 29 are the most likely to buy an inseebased product.Those ages45 to 60 were the only
age groupnow more likely to buy an insecbased product, jumping 4.6 percentag@oints since January

A Households making less thai$24,999 are the most likely to buy an insecbased product, up 2.6 percentageoints
compared with the previous month.
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Respondents in all age groups except those 30 to 44 years old have increased their support for marijuana legalization.

Lowerincome households continue to be the most supportive of this change, although more than 40% of respondents in

all householdincome levels approve of legalization. Theverall legal marijuana markeigrew 74% from $1.5 billion in
2013 to $2.7 billion in 2014, and is expected to grow roughly 30% to a $3.5 billion market in 201&0lorado collected

$50 million in tax revenuefor the first year that marijuana was legal in the state, and may have to pay some back to its

residents.

What should the current law be regarding marijuana?

A
A

A

42.8% believe marijuana should be legalized, a 1.1 percentageint rise compared withsix months ago.

30-to 44-yearold respondents were the only age group to decrease their support for legalizing marijuana compared

with the previous quarter.

Lowerincome households are still the most in favor of marijuana legalization.
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http://www.huffingtonpost.com/2015/01/29/marijuana-industry-growth-charts_n_6565604.html?ir=Politics&ncid=fcbklnkushpmg00000010
http://www.huffingtonpost.com/2015/02/04/colorado-pot-taxes-back-to-residents_n_6612292.html?ncid=fcbklnkushpmg00000063
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19) Few corsumersown drones.

Drones have been adoptedyy few respondents andnostly by thoseages 30 to 44 and with household incomes above
$150,000. St i I I , interest in the deadroneshewPersonakdwned lgamenadehationpl t hi s
headlines in recent months such as one that almostit a commercial jet Theyhave been usedby real estate agents

and inaerial camera shots and videosTo increase its product lineDJlis teaming up with Olympu€orp. (TYO:7733and
PanasonicCorp. (TYO:6752)n the Micro Four Third interchangeablelens alliance.

Do you own a drone?

A 3.9% ofrespondentsown a drone.

A Those30 to 44 years oldand with household incomes above $150,000 are the most likely to own a drone.
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http://www.businessinsider.com/worlds-first-drone-show-air-ballet-battles-races-and-lasers-2015-2
http://www.nbclosangeles.com/news/local/Drone-Almost-Hits-Commercial-Jet-at-4000-Feet-at-LAX-291386471.html
http://www.washingtonpost.com/business/on-it/using-drones-to-sell-homes--except-in-washington/2015/02/06/06f69320-a573-11e4-a06b-9df2002b86a0_story.html
http://www.cnet.com/news/drone-maker-dji-joins-with-olympus-panasonic-for-better-aerial-photography/
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20) Those against childhood vaccinations have grown in numbers but still represent a small portion

of the population.

A growing number believe children should not be vaccinated but represent only 5.5% of our respondents. Younger

m February

Household Income: Owns a drone
$100,000-$149,999 [ 28+
$50,000-$99,999 [ 1.4%
$25,000-$49,999 [l 25%

0-$24,999 [} 1.4%

mFeb

respondents are the most likely to be against child vaccinations, and a YouGoy also found that millennials are the
most likely to believe that vaccines cause autism. President Barack Obama and Former Secretary of $tdltgy Clinton

are trying to change

t h e s eThets@ende & tlear: ThOerrthTiswadurid} the sky i€ blue,;ahdo n

#vaccineswork  k rdtect all our kids” Fourteenstates had measles outbreaks in January.

Should children be vaccinated?

A 5.5% believe childrershould not be vaccinated, a 1 percentagpoint rise compared with six months ago.

A Younger respondents are the most likely to believe children should not be vaccinated, up 4 percentage points

compared with six months ago.

w
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https://today.yougov.com/news/2015/01/30/young-americans-worried-vaccines/
http://www.huffingtonpost.com/2015/02/03/hillary-clinton-grandmothers-know-best-vaccinating-kids_n_6608294.html?ncid=fcbklnkushpmg00000063
https://twitter.com/hashtag/vaccineswork?src=hash
http://www.bloombergview.com/articles/2015-02-02/measles-and-millennials

lueshirt + % SurveyMonkey Audience February 25, 2015

RESEARCH
120.0% Age: No to vaccinations
95.5% 94.5%
100.0%
’ oo+ NI 3.0%
80.0% Bl 23%
oo I 3.0%
60.0% 0 1 o%
40.0% 30-44 s 6.0
I 5%
20.0%
4.5% 5.5% 1820 N 6.0%
0.0% B e S I 10.0%
Yes No

mAug m®Feb
mAugust'14  mFebruary '15

21) Top recommended appsTrivia Crack MyFitnessPalMinecraft and Pinterest

To addressthe viral nature of apps we now ask respondents which apps have been recommended by friends or family
members and also have been downloaded.

In the last month,which apps/mobile games have ya installed that were recommended to you by a
friend or family member?

Et e r nTawva'Gack

Under Armo u r | n &yFitnessKalu A )
Su p e r Clash dof Cams

Mo | a Mméecraft

Waze

Zynga | n cWoidswitlf Eehds A )

Pinterest

Fac e b WWhatsApp
Tinder

Instagram

T ar gGattwhesel

K'i n @andy CrustSaga

o To To To o To To o T To I Ix

22) Toptrends: drones, 3D printing,wearable technology, andjroceryhome delivery.

Whatis the most interesting new trend you have seen in the last month?
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http://www.triviacrack.com/
http://www.just-style.com/news/wearable-tech-likely-avenue-for-under-armour_id124360.aspx
http://supercell.com/en/games/clashofclans/
https://minecraft.net/
https://www.waze.com/
https://zynga.com/games/words-friends
https://www.whatsapp.com/
http://www.gotinder.com/
http://cartwheel.target.com/
https://king.com/#!/play/candycrush
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Vaccinationdebates

3D printing

Drones

Gas prices

Facebook Place Tips

Wearable technology (specifically for fithess purposes)
Pinterest

Home solar panels

Google kber

Grocery home delivery
Concerns about the environment
Driverless cars

Mi c r o Habofens s

Paying it forward

Cricket flour

Paleo and vegan diets

Do Bo Do Do Bo Bo Do Do Bo Do Bo B Bo B o o I

Selfie sticks
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https://www.facebook.com/help/797572176980588/
http://www.cio.com/article/2884133/wearable-technology/why-microsoft-s-hololens-is-the-next-big-enterprise-thing.html

