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Research Question: 

Are home security/monitoring solutions from cable and telecom companies causing a 

significant drop in ADT’s business? 
 

 

Summary of Findings 

 Blueshift Research’s survey of 120 U.S. consumers found that ADT Corp.’s (ADT) role as the most popular home security 

company remains largely unchallenged. Its subscriber base has increased since our July 23 survey, and its sizable lead 

over all other home security alternatives, including cable and telecom offerings, has not been diminished. 

 Home security customers have not increased their rate of switching providers, which has remained the same as in July 

(approximately 9%). ADT customers are less likely to switch providers than the overall group of respondents, including 

cable and telecom subscribers, who are much more likely to switch providers once their current contract expires. 

 In a continuing positive development for cable and telecom companies, trust in their ability to deliver home security has 

grown among respondents, including ADT subscribers. The number of respondents who completely trust cable and 

telecom companies to run a home security system has nearly doubled since July. 

 ADT subscribers chose their provider based substantially more often on quality than on price. Cable/telecom subscribers 

reported being heavily influenced by quality and the ability to bundle services. 

 Customers with lower incomes are increasingly subscribing to home security systems. 

 

 

Background 

Blueshift Research’s Oct. 10 report found ADT fending off cable and telecom companies in the home security market. Sources 

also said ADT still had not improved its service or offerings enough to capture customers who might otherwise opt for a 

traditional security company. One cable/telecom dealer said approximately 70% of his business was from customers new to 

home security systems while 30% was from those leaving a traditional security company. 

 

Sources for Blueshift’s July 23 report said cable and telecom companies still were not a threat to ADT, though the 

accompanying survey showed some gains for these companies in terms of consumers’ trust and likelihood to switch home 

security providers. 

 

Current Research 
Blueshift Research assessed whether home security customers were more open to cable and telecom companies and the 

related effects on ADT. We surveyed 470 consumers in the United States, including 120 who qualified for the survey as 

having a home security system: 

 

 

 

1) Online Survey of Home Security Consumers 
 

ADT remains the most popular home security system, with more subscribers than in July. It has distanced itself from cable 

and telecom competitors. 

 ADT (46.2%) remains the most used home security system on the market, up from 42.6% in July. (Q2) 

o DIY/self-installed systems was the second most frequent response at 6.8%. 

o Among cable/telecom companies, Comcast Corp.’s (CMCSA) Xfinity was most popular at 6.0%, up from 0% in 

July. 

mailto:mbr@blueshiftideas.com
http://beta.adt.com/?ecid=DCore-Beta-070214
http://blueshiftideas.com/reports/071410ADTStillNotSeeingGrowthDespiteMinimalThreatfromCableTelco.pdf
http://blueshiftideas.com/reports/101406ADTStillFendingOffCableTelecominHomesButWillMakeLittleCommercialHeadway.pdf
http://blueshiftideas.com/reports/071410ADTStillNotSeeingGrowthDespiteMinimalThreatfromCableTelco.pdf
http://www.comcast.com/home-security.html?ex=True
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o AT&T Inc.’s (T) Digital Life rose from 3.5% in July to 4.3%, while Time Warner Cable Inc.’s (TWC) IntelligentHome 

fell from 5.2% to 3.4%. 

 

Home security continues to show a low rate of customers switching providers. ADT was one of the top choices to and from 

which respondents switch. Those changing providers do so to get a better price or to bundle their service. 

 Home security subscribers have a low rate of switching systems, with only 9.4% (or 11 respondents) switching 

systems in the past 12 months, roughly the same as in July (9.8%). (Q7) 

 Slightly more respondents expect to switch home security providers after their contract expires than in July. (Q9) 

o 36.8% of respondents said they were not at all likely to switch home security providers when their current 

contract expires, compared with 39.3% in July. 

o The biggest increase came in those who are extremely likely to switch, 9.4% in October compared with 7.1% in 

July. 

 Honeywell International Inc. (HON) (27.3%), AT&T Digital (27.3%) and ADT (18.2%) were the top three companies 

from which home security owners have switched. (Q8) 

 Those who switched home security systems in the past 12 months instead chose ADT (36.4%), Comcast Xfinity 

Home (27.3%), and Time Warner Cable IntelligentHome (18.2%) for their home security systems. (Q2, Q7 filtered) 

 Those who switched home security systems in the past 12 months did so for a better price (27.3%) or to be part of a 

bundled package (27.3%). (Q3, Q7 filtered) 

 

ADT subscribers are less likely to switch providers when their contract expires than the overall group of respondents, 

including cable and telecom subscribers. 

 9.3% of ADT subscribers are extremely likely to switch when their contract expires, 7.4% are very likely, and 18.5% 

are moderately likely to switch when their contract expires. 38.9% are not at all likely to switch (Q9, Q2 filtered) 

 By contrast, 50.0% (9 of 18) of cable/telecom subscribers are moderately likely to switch providers when their 

contracts expire; 16.7% are not at all likely to switch (Q9, Q2 filtered). 

 

Trust in cable and telecom companies delivering home security has grown significantly. 

 The number of respondents who completely trust cable and telecom companies to run a home security system 

nearly doubled since July, from 10.5% to 19.7%. (Q6) 

 Those who somewhat trust these companies increased from 36.0% to 41.9%. 

 Those who do not trust cable and telecom at all declined from 13.2% to 10.3%. 

 

ADT subscribers also have strong faith in cable and telecom companies’ ability to run a home security system, which could 

lead them to at least consider the cable/telecom alternative if switching providers. 

 ADT subscribers trust cable and telecom companies more than all the respondents as a whole. (Q6, Q2 filtered) 

o 25.9% of ADT subscribers trust cable/telecom companies completely. 

o 14.8% trust cable/telecom companies very much. 

o 38.9% trust cable/telecom companies somewhat. 

 Cable/telecom subscribers naturally trust these companies to provide their home security. (Q6, Q2 filtered) 

o 22.2% trust cable/telecom companies completely. 

o 33.3% trust cable/telecom companies very much. 

o 44.4% trust cable/telecom companies somewhat. 

o None of the cable/telecom subscribers chose “trust slightly” or “not at all.” 

 

System quality is the most important driver of home security subscriptions, followed by word of mouth and then price, which 

has declined in importance since our July survey. 

 Quality of the system remained the No. 1 reason to choose a home security company, climbing from 31.3% of 

respondents in July to 40.2% in October. (Q3) 

o Word of mouth/referral increased from 20.9% of respondents in July to 25.6% in October. 

o Price decreased in importance from 26.1% in July to 15.4% in October. 

o Being part of a bundled service, which is how many of the cable/telecom services are sold, remained the least 

common response, though it increased from 7.8% to 8.6%. 

 

https://my-digitallife.att.com/learn/
http://www.timewarnercable.com/en/intelligenthome/overview.html
http://www.security.honeywell.com/
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ADT subscribers chose their provider based on quality, not price, while cable/telecom subscribers are heavily influenced by 

quality and the ability to bundle services. 

 Among ADT subscribers only, quality has become even more important while price is even less important. (Q3, Q2 

filtered) 

o 46.3% of ADT subscribers chose the service because of quality, compared to 40.8% in July. 

o 11.1% of ADT subscribers chose it because of price, compared to 18.4% in July. 

 For those using cable and telecom companies Comcast, Time Warner, AT&T and Verizon Communications Inc. (VZ), 

quality also reigned supreme. A bundled service was the No. 2 reason for choosing a security provider, while price 

was least important. (Q3, Q2 filtered) 

o 44.4% said quality was the leading reason in choosing their provider. 

o 22.2% chose their security provider because it was part of a bundled package. 

o 5.6% chose their provider because of price. 

 

Customers with lower incomes are increasingly subscribing to home security systems. 

 Compared with July, more lower-income households have adopted home security systems. 

o 33.1% of home security owners have an income of $50,000 to $74,999, compared with July when 12.7% of 

respondents were in this income bracket. (Q11) 

o 17.0% of home security owners have an income of $75,000 to $99,999, compared with 33.1% in July. (Q11) 

 

Most respondents spend $26 to $50 a month on their security service, though the percentage of respondents spending 

slightly more or slightly less than this range also has increased since July. 

 $26 to $50 remains the most common monthly cost for home security systems, but this range dropped from 47.0% 

of subscribers in July to 29.9% in October. (Q5) 

 We found an increase in the percentage of home security subscribers paying less than $25 (19.1% in July compared 

with 25.6% in October) and those paying between $51 to $75 (15.7% in July vs. 25.6% in October). 

 

 

1. Do you have a home security system?  

 
 

 

 

 

 

 

http://www.verizon.com/support/residential/homecontrol/home+monitoring+and+control/overview/129406.htm
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2. Which company supplies your home security? 

 
 

 

 

 

3. Why did you choose your current security system? 
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4. How long is your home security system contract? 

 
 

 

 

 

5. How much do you pay each month for your home security system? 
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6. How much do you/would you trust a cable or telecom company to run your home security system? 

 
 

 

 

 

7. Have you switched home security providers in the past 12 months? 
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8. Which provider did you switch from? 

 
 

 

 

 

9. How likely are you to switch providers when your current contract expires? 
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10. What prompted you to purchase/install a home security system? 

 
 

 

 

 

11. What is your total household income? 

 
 

 

 

 

 
The Author(s) of this research report certify that all of the views expressed in the report accurately reflect their personal views about any and all of the subject securities 

and that no part of the Author(s) compensation was, is or will be, directly or indirectly, related to the specific recommendations or views in this report. The Author does not 

own securities in any of the aforementioned companies. 
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