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Summary of Findings 

 Skechers USA Inc. (SKX) will sustain its strong growth throughout 

2015, according to all 18 sources comprising Skechers suppliers, 

distributors and store personnel as well as independent shoe 

retailer sources and footwear industry specialists. 

 Sources echoed the positives noted for the company in Blueshift 

Research’s Dec. 17, 2014, Skechers report, but some also said 

Skechers must continue to innovate and expand internationally in 

order to continue growing its sales. 

 Several sources emphasized Skechers’ broadening appeal. The 

brand’s core customer base now includes the whole family, not just 

middle-aged women and older walkers. 

 Sources noted no supply or distribution problems, though two 

Chinese suppliers said Skechers demand frequently outpaces 

supply. Several sources praised Skechers’ relatively efficient supply 

and distribution systems. One source in China reported hearing 

that a large manufacturer in his country was hiring more 

employees to work on Skechers’ new lines. 

 A Chinese supplier said new memory foam insoles, polyurethane 

sports insoles, and shaping socks will be introduced this fall. 

 Although most non-Skechers sources still believe the company’s 

shoes fall under the lifestyle category, several others said the 

brand has broadened its reach in the performance segment. Its GO 

line has been popular, particularly the GOmeb Speed 3 thanks to 

Skechers endorser Meb Keflezighi’s 2014 Boston Marathon win.  

 A SurveyMonkey poll of 140 U.S. consumers who either bought 

athletic shoes in the past year or plan to this year found Skechers 

ranked No. 3 in this year’s most popular shoe brands, just behind 

New Balance Athletic Shoe Inc. and well back of Nike Inc. (NKE). 

Women were four times more likely than men to have bought 

Skechers recently, and three times more likely to rate it as the 

most popular shoe brand. Respondents said Skechers is more of a 

lifestyle than a performance brand and that they buy its shoes 

most often for comfort. 

Research Question: 

Is Skechers’ recent success sustainable through 2015? 

Silo Summaries 

1) Suppliers 
These seven Skechers suppliers (three in China and four in 

the United States) all believe the brand’s growth will be 

sustained throughout 2015. The Chinese suppliers said the 

company’s design and manufacture of shoes for different 

purposes are behind its success. U.S. suppliers credited 

these factors as well, but also mentioned Skechers’ pricing, 

marketing and innovation. Although some sources spoke 

positively about Skechers’ performance shoes, two were 

adamant that it continues to be a lifestyle brand. Sources 

did not mention inventory issues, but two Chinese sources 

said demand consistently outweighs supply. One source 

discussed products coming this fall, including new memory 

foam offerings, polyurethane sports insoles, and shaping 

socks. 

 

2) Skechers Distributors 
These two sources at Skechers distribution centers in the 

United States and Europe expect the company’s strong 

growth to be sustainable through this year. International 

growth is leading the way, and both sources discussed the 

brand’s recent expansion in the Middle East. Skechers’ GO 

shoes, especially the GOwalk, are its most popular line. 

Neither source noted any supply problems. 

 

3) Skechers Store Personnel 
Both sources said Skechers’ growth has been strong and 

will continue throughout 2015 based on demand for the 

brand’s shoes for running and for comfort. These sources 

maintain that the diversity of Skechers’ shoes appeals to 

the whole family. 

 

4) Independent Shoe Retailer Personnel 
All four sources said Skechers sales have been strong and 

should continue to grow throughout this year. Customers 

seek out Skechers shoes, particularly the GOwalk line. 

Sources acknowledged Skechers’ presence in performance 

shoes, but three of the four labeled it a lifestyle brand. 

 

5) Footwear Industry Specialists 
These three sources said Skechers’ growth is sustainable 

throughout 2015, with one noting that international growth 

is key to future sales. Two praised the brand’s superior 

shoe presentation and design and said the GO line was a 

standout. All three noted growth in the performance shoe 

market, but offered mixed views on Skechers’ foray into 

this category. One cautioned that its lack of a presence in 

specialty running stores hurts its perception among 

“serious” runners. Two said Skechers’ supply chain and 

distribution platforms are superior to its competitors’. 

 

 

mailto:cj@blueshiftideas.com
http://www.skechers.com/
http://blueshiftideas.com/reports/121410SkechersStillWalkingTall.pdf
http://blueshiftideas.com/reports/121410SkechersStillWalkingTall.pdf
http://www.skechers.com/styles/performance/
http://www.skechers.com/search?t=meb
http://blog.skechers.com/2014/04/21/meb-wins-boston/
http://www.newbalance.com/
http://www.nike.com/us/en_us/
http://www.businesswire.com/news/home/20150121005009/en/SKECHERS-Footwear-Expand-Business-Launch-Central-Eastern%20-%20.VVFKEZOpfZV
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Background 

Skechers’ stock sailed to its all-time high after beating first-quarter consensus expectations, with room to spare. The company 

reported revenue of $768 million, an increase of 40.5% year to year and well ahead of the $703 million expected by Wall 

Street. This was impressive because Skechers was exposed to the same macro issues that led to underwhelming first-quarter 

results for some of its competitors. No single segment or geography was most responsible for Skechers’ success; the brand’s 

style, comfort and innovations appeal to customers globally. Surprisingly, Skechers performed well in Europe where other 

brands have struggled, perhaps signaling the extent of the company’s previous underpenetration of these markets. 

 

Blueshift Research’s Dec. 17, 2014, Skechers report found the company’s brand appeal, effective marketing, pricing points, 

style, and functionality resulted in continued interest and loyalty among footwear customers. Skechers was expected to 

maintain its phenomenal growth rate throughout 2015. Several sources also said Skechers’ performance shoes would take 

off this year. Blueshift’s Jan. 21 Under Armour report contained a survey covering popular shoe brands and sports apparel. 

Among 12 brands discussed, Skechers was often the first or second mentioned in apparel and shoes, especially by women. 

 

Current Research 
In this next study, Blueshift Research assessed whether Skechers’ recent success was sustainable throughout 2015. We 

employed our pattern mining approach to establish seven independent silos, comprising 18 primary sources (including four 

repeat sources), a SurveyMonkey poll of 140 U.S. consumers of athletic shoes, and eight relevant secondary sources focused 

on the Skechers’ growth, quality and performance issues, and its role in the performance shoe space: 

1) Suppliers (7, including 3 in China) 

2) Skechers distributors (2) 

3) Skechers store personnel (2) 

4) Independent shoe retailer personnel (4) 

5) Footwear industry specialists (3) 

6) SurveyMonkey survey (140 online respondents) 

7) Secondary sources (8) 

 

 

Next Steps 

Blueshift Research will continue to monitor Skechers’ sales trends, particularly in international markets. We also will launch a 

silo covering sales trends and potential growth for Skechers apparel. 

 

SKX’s Growth 

Sustainable in 

2015 

SKX in 

Performance 

Shoe Segment 

Suppliers 
  

Skechers Distributors 
 

N/A 

Skechers Store Personnel 
  

Independent Shoe Retailer Personnel 
  

Footwear Industry Specialists 
  

http://investorplace.com/2015/04/att-inc-t-sketchers-usa-inc-skx-cheesecake-factory-inc-cake-3-todays-best-stocks/#.VTqRuyFViko
http://www.msn.com/en-us/foodanddrink/foodnews/skechers-should-investors-lace-up/vp-AAbAOgV
http://blueshiftideas.com/reports/121410SkechersStillWalkingTall.pdf
http://blueshiftideas.com/reports/011505UAHoldsNo2ApparelSpotwithRoomtoGrowShoeBizLags.pdf
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Silos 

 

1) Suppliers 
These seven Skechers suppliers (three in China and four in the United States) all believe the brand’s growth will be sustained 

throughout 2015. The Chinese suppliers said the company’s design and manufacture of shoes for different purposes are 

behind its success. U.S. suppliers credited these factors as well, but also mentioned Skechers’ pricing, marketing and 

innovation. Although some sources spoke positively about Skechers’ performance shoes, two were adamant that it continues 

to be a lifestyle brand. Sources did not mention inventory issues, but two Chinese sources said demand consistently 

outweighs supply. One source discussed products coming this fall, including new memory foam offerings, polyurethane sports 

insoles, and shaping socks. 

 

 

Key Silo Findings 
Skechers’ 2015 Prospects 

- All 7 said growth is sustainable throughout 2015, though 1 said international growth is key. 

- All 3 Chinese suppliers credited design, supplier relationships, and targeted lines and products as most responsible 

for Skechers’ growth and broadening appeal. 

- The 4 U.S.-based suppliers attribute Skechers’ recent success to its worldwide reach and distribution, its price 

points, and its colors and styles. 

- Regarding athletic apparel, 1 believes superior supplier relationships will translate to an edge, while 2 others caution 

that apparel is a vastly different space than shoes. 

Product Lines and Technology 

- Although several said memory foam insoles have become a commodity, 6 of 7 noted Skechers’ success in marketing 

its shoes with specialty insoles. 

- 1 said new memory foam offerings, polyurethane sports insoles, and shaping socks are coming this fall. 

- No inventory issues were mentioned, though 2 in China said demand consistently outpaces supply. 

 

 

1) Sales representative for a Skechers supplier in China; repeat source 

Skechers’ growth is sustainable because its products meet what North American, European and Chinese customers 

desire. Skechers’ designs are the key factor to its growth and popularity, but the company also has benefited from its 

marketing and its shoes’ functionality. Skechers’ memory foam and other specialty insole shoes are its most popular 

lines, and the company leads in the specialty insole market. Although Skechers’ 

supply chain is still efficient, the source noted delivery delays related to demand 

exceeding supply. New Balance is Skechers’ greatest threat. 

Skechers’ 2015 Prospects 

 “Skechers’ growth is sustainable, looking ahead throughout 2015. Its North 

American and European customers pay attention to the shoes’ performance; 

Skechers’ shoes have clear categories for different purposes. … In China, 

customers pay more attention to fashionable features, and Skechers is 

strong in fashionable designs.” 

 “I don’t foresee any market issue like competition or styling leading to a 

slowdown in growth for Skechers. Maybe the company’s strategy will slow 

growth. However, I haven’t seen any strategy changes from Skechers.” 

 “Skechers’ designs are always new and attractive, and its functionality and 

performance are OK. Also, its marketing and promotions are good. These factors help Skechers’ growth and 

popularity.” 

 “Skechers’ core customers are women.” 

 “New Balance is Skechers’ greatest competition. Almost all people [in China] ages 20 to 35 have a pair of New 

Balance shoes.” 

Delivery time can be delayed 

due to demand exceeding 

supply. For our company, 

[Skechers] orders have already 

exceeded our production. 

Sales representative for a Skechers 

supplier 

China 

http://www.skechers.com/women/styles/memory-foam
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Product Lines and Technology 

 “EVA and memory foam shoes are the most popular Skechers product lines. They are very popular in North America 

and Europe. Chinese customers prefer performance shoes with good insoles because their feet don’t fit thicker 

insoles.” 

 “I haven’t heard any negative feedback about Skechers’ insoles such as memory foam or GOga Mat in sneakers. I 

think customers like both of them.” 

 “Twenty- to 35-year-old female customers like to buy GOga Mat shoes. Middle-old age people love memory foam 

shoes because it can provide a kind of foot massage. Diabetic patients especially love memory foam shoes.” 

 “There is a stable group of customers who care about foot protection. They are driving sales and growth in the 

specialty insole segment. Also, people who pay attention to healthcare like to buy specialty insoles.” 

 “In the specialty insole segment, Skechers stands above the market because it often introduces new technology or 

insole materials to the market.” 

 “Skechers will introduce new memory foam insoles, [polyurethane] sports insoles and shaping socks for the fall.” 

 “Skechers’ supply chain hasn’t become less efficient as the company has grown so much recently. However, slight 

problems have occurred. For example, its delivery time can be delayed due to demand exceeding supply. For our 

company, [Skechers] orders have already exceeded our production.” 

 

 

2) CEO of a Skechers supplier in China; repeat source 

Skechers’ growth can be sustained throughout 2015, and sales likely will be up 30% year to year, thanks to unique and 

highly personalized designs and reasonable prices. The source does not think specialty insoles, such as memory foam 

and GOga Mat, are attractive to customers, though he admits these they have been a selling point for Skechers. 

Skechers’ supply chain remains efficient despite the company’s considerable growth. 

Skechers’ 2015 Prospects 

 “Skechers’ growth is sustainable, looking ahead throughout 2015. I expect its growth rate will be around 30% year to 

year. This is based on our orders and on news from friends who work at a large supplier of Skechers.” 

 “As we told you last time, I haven’t seen any factors currently that will slow Skechers growth, but if its growth does 

slow down, it would be from a company issue, such as cash flow problem.” 

Product Lines and Technology 

 “Skechers’ products are unique. Their designs are highly personalized, which helps its growth and popularity. Also, its 

prices are much reasonable … compared to its competitors.” 

 “Skechers’ sport series is the most popular product line. … The value of this style of shoes is high.” 

 “According to our supply for Skechers, it is a lifestyle shoe brand.” 

 “Memory foam or GOga Mat insoles in sneakers are similar. Too be honest, I 

don’t know if a lot of customers are attracted to different insoles. However, 

these two specialty insoles are definitely a selling point for Skechers 

because they show Skechers’ uniqueness.” 

 “I believe Skechers will have something new coming up for the fall, but I 

have no information about it.” 

 “I haven’t heard that any product or line of Skechers is suffering from a 

supply shortage or surplus.” 

 “I haven’t seen Skechers’ supply chain become less efficient as the 

company has grown so much recently. It is still pretty efficient. At least, my 

company’s supply for Skechers is at normal levels. I have heard one of its largest manufacturers in Dongguan is still 

hiring more workers for Skechers’ new product lines.” 

 

 

3) Manager of a shoe technology company in China 

Skechers’ growth is sustainable unless the company makes missteps in marketing or advertising. Design is the main 

reason behind Skechers’ growth and popularity, but the brand also has been helped by offering comfort, fashionable 

colors, good technology and reasonable prices. Skechers’ orders will be at least 33% higher in 2015 compared with 

I have heard one of its largest 

manufacturers in Dongguan is 

still hiring more workers for 

Skechers’ new product lines. 

CEO of a Skechers supplier 

China 

http://www.skechers.com/women/brands/goga-mat
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2014. Its shoes priced at the midrange to low end are the most popular. Skechers’ performance shoes are comfortable 

and very lightweight, and appeal more to women than men. Still, interest among male consumers is growing. Skechers’ 

supply chain is still very efficient, but every shoe model’s demand exceeds supply. 

Skechers’ 2015 Prospects 

 “Skechers’ growth is sustainable throughout 2015 because I see the factory is still expanding its product lines.” 

 “Skechers’ fast growth will be continued unless its [marketing or advertising] makes big mistakes.” 

 “The most important factor for Skechers’ growth and popularity is design. Its designs are very good. To be honest, 

Skechers’ material for its shoes is not good, but the design makes up for the [quality] of material. Secondly, its shoes 

are very comfortable. Third, its shoes’ colors are always fashionable. Finally, its technology is very good. [And] its 

prices remain low.” 

 “We don’t really know who is Skechers’ core customer.” 

 “Skechers is definitely a lifestyle shoe brand. I think this perception will not change.” 

Product Lines and Technology 

 “Every Skechers product line has very clear, targeted customers. Plus, it often develops new technologies to improve 

its comfort level, so almost all of them sell well. According to orders, the shoes priced at the middle to low end are 

the most popular. … GOwalk for women is the most popular.” 

 “Its performance shoes are comfortable and very light, which is attractive to 

a lot of women. Even men are getting more and more interested in 

Skechers’ performance shoes.” 

 “Almost every shoe model’s demand exceeds supply. With some models, we 

just have no time and ability to produce them.” 

 “Functional insoles will improve the shoe’s comfort, but I think the company 

exaggerates the reality.” 

 “Casual customers are mostly interested in shoes with specialty insoles, 

such as memory foam or GOga Mat.” 

 “I don’t know what is driving sales and growth in the specialty insole 

segment. Still, I think most shoe companies’ investment on the insole is very 

little, so … Skechers is the big player.” 

 “I can’t tell what is coming up new from Skechers for the fall. It is still a 

secret until Skechers announces it publicly. We all know that Skechers has 

new products launched every season.” 

 “Skechers’ supply chain is still very efficient, even as the company has grown so much recently. Oasis Shoes … is 

Skechers’ primary supplier. Their management is very good. Also, Skechers’ Chinese headquarters is located in this 

company, which provides a whole building for Skechers. If Skechers has any questions or problems with supply, they 

can get in touch with the factory directly. That’s the main reason why Skechers’ supply chain is still so efficient. As far 

as I know, more than one-third of Skechers’ shoes are made from this company. It made 30 million pairs of shoes for 

Skechers in 2014 and expects to deliver 40 million pairs for Skechers in 2015. That means the Skechers’ orders will 

be at least 33% higher in 2015 compared to 2014.” 

 

 

4) Principal and COO of sourcing and supply chain at a U.S.-based consultant group; repeat source 

Skechers is more of a fashion company than a performance or a lifestyle brand. Still, its shoes are in high demand. 

Skechers appeals more to women and younger females and males. The company has not yet crossed over to adult 

males, who continue to buy performance shoes from Nike, Under Armour Inc. (UA) and Adidas AG (ADDYY). Skechers has 

big buying power and should not have any problems with footwear suppliers in China, despite increasing labor costs and 

scarcity of product availability in some provinces. On the other hand, apparel suppliers are located around the world, and 

the company may need to use sourcing agents to acquire apparel supplies. 

Skechers’ 2015 Prospects 

 “Skechers’ growth for the balance of this year is pretty much locked in because of the procurement timelines to get 

products in from Asia. They have their fall bookings completed, and in a couple of weeks they’ll start booking their 

spring items with retailers. I’d say their growth for this year will continue.” 

Almost every shoe model’s 

demand exceeds supply. With 

some models, we just have no 

time and ability to produce 

them. 

Manager of a shoe technology 

company 

China 

http://www.skechers.com/styles/performance/gowalk#Gender=women
http://www.oasisshoes.net/
https://www.underarmour.com/en-us/
http://www.adidas-group.com/en/
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 “People in the industry who travel around quite a bit to China all agree that Skechers is doing very well right now. It is 

one of the hotter brands, and we don’t see that cooling down any time soon.” 

 “Women in particular like the product. [Skechers attracts] younger males, the teenagers. I don’t think they’ve made 

that crossover yet to the male consumers, who are primarily buying Nike and Under Armour. Nike and Under Armour 

continue to be the two strongest competitors for men. Skechers continues to be for females and the younger, 

teenage consumers.” 
 “Skechers is not a performance shoe company. It is still considered a lifestyle or fashion brand. A lifestyle brand 

offers more than just footwear; they offer clothing and accessories in a more balanced manner. Skechers is 

predominantly a footwear company, and … it is not based on true performance.” 

Product Lines and Technology 

 “Skechers has come out with another line. They have a history of coming out with a product that catches the 

imagination of the consumer, primarily the younger consumer. They have a lot of nice styling, a lot of different colors. 

It is light footwear and very comfortable on your feet.” 

 “You see a lot of those lightweight walking shoes, the GOwalks. It’s the styling, the materials, the color, the feel on 

the foot. All of those things have attracted the consumer. And their price points are right.” 

 “Memory foam is a commodity. It has been around for a long time, and Skechers has been very successful in 

bringing consumer awareness to the product. But it’s not proprietary; anyone can use it.” 

 “I would assume that Skechers does its own distribution in Europe or Japan or has a partnership. I really can’t 

answer how this works overseas, but I know in the United States, they have things under control. If they already need 

a larger U.S. distribution center, that’s a nice problem to have. I do know that there are a lot of third-party logistics 

suppliers that Skechers can work around until they are able to expand their own in-house facilities. They can use 

third parties to continue the growth. I would not think that logistics or distribution will be an impediment to their 

growth.” 

 “Because Skechers is so large and they have big buying power, they don’t have problems getting suppliers to make 

their products. They can order in large quantities. However, anyone making footwear in China right now is struggling 

to get the level of service and value that they have had in the past. Labor costs are going up in China, and availability 

is more scarce along the coastal provinces. Whether you are Nike, Adidas, Skechers or Under Armour, you probably 

are experiencing some degree of supply issues at the moment. But that is small compared to the challenges that the 

smaller companies have today. For the foreseeable future, this will be a fact of life.” 

 “People are moving production to other countries like Vietnam and Indonesia, even smaller countries like Cambodia 

and Bangladesh. But the infrastructure for footwear is still primarily in China, and I don’t see that changing for the 

foreseeable future.” 

 “It is hard to transition from footwear to apparel. Some companies have been successful in making that transition. 

Nike comes to mind as being the most successful. But the supply chain for apparel and the supply chain for footwear 

tend to be very different. Footwear is much more dominated by China and Asia; apparel tends to be spread out 

around the globe, depending on the raw material that it is being made from. In the case of cotton T-shirts, the 

countries in the regions that grow cotton tend to be the dominant producers. I don’t believe that Skechers has that 

type of network set up yet although they may go with agents who do have those connections. Their strategy might be 

to use sourcing agents; right now they go directly to the footwear sources.” 

 

 

5) Apparel and footwear engineer for a sportswear company 

Skechers will continue to grow in both the performance shoe and apparel markets. It has found the right price point and 

is now a one-stop shop for families. Since Skechers endorser Meb Keflezighi won the 2014 Boston Marathon, the 

company has been recognized as a performance shoe manufacturer, but its technology is not at the level of the bigger 

players such as Nike. Skechers’ strong supplier ties may help it succeed in the apparel market. The company also will 

benefit from expanding distribution to the Midwest or the East Coast, and should bid on wearable tech companies. 

Skechers’ 2015 Prospects 

 “Skechers is going strong and can only grow. Years ago, in three or four years they grew from a $750 million 

company to a $1.25 billion company. And they are still going. I don’t see them slowing down.” 

 “Skechers is a one-stop shop for families. They have quality level footwear for everyone in the family. Any type of item 

you want. They have the fashionable light shoes for kids, men’s athletic shoes, fashion and utility for women.” 

http://blog.skechers.com/
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 “Skechers and the Greenbergs know the market well. They have a lot of stores worldwide, which gives them greater 

margins in some areas. They have found their pricing sweet spot, and the shoes are affordable. They have a lot of 

good value items.” 

 “I love Skechers. They have a good formula, and they learned what to do and not do from their L.A. Gear experience.” 

 “They are in the performance area now, ever since Meb Keflezighi won the Boston Marathon. Prior to then, Skechers 

had to find a factory and the money to make its performance shoes. They ran on all eights to make it happen.” 

 “Skechers could purchase Fitbit and a few other wearable electronic companies and expand into a VF Corp. [VFC] or 

Wolverine World Wide [Inc./WWW], both of which own several other companies. We might see Skechers squaring off 

with some other company, such as Under Armour, for Fitbit.” 

Product Lines and Technology 

 “Skechers is not on the Nike, [Adidas’] Reebok, Adidas level as far as 

technology goes, but they are becoming more and more recognized as a 

premier sports brand. Skechers might not be an Under Armour performer, 

but Under Armour is more hype and marketing than substantial product.” 

 “Training and fitness are powerful, and there is a whole industry going in this 

direction, with wearable electronics, including the lighted kids’ shoes.” 

 “Memory foam is a commodity these days. Every company needs to have at 

least one memory foam shoe.” 

 “If they don’t have distribution centers on the East Coast or Midwest, they 

will need to eventually. Distribution is every company’s dilemma. They all 

have challenges to ship their products and keep the margins.” 

 “Skechers farms out all accessories. They have brought on apparel, and this 

might work because they have strong, powerful ties with supply chains.” 

 “There are no problems with suppliers. At the beginning, sure. They tried to 

get good quality materials at the cheapest place, from a third-tier supplier. 

But Skechers soon recognized that you need to establish partnerships. In 

today’s market you have to be savvy and partner with the vendors. Everyone 

is in it to make money. When China’s factories get a hand on a development 

project, they really want to maximize their profits, and you have to know how 

to deal with them. You can’t have inexperienced workers in these positions, like Skechers did in the beginning. The 

people who deal with the vendors need to know what they are doing.” 

 

 

6) Vice president of manufacturing and sourcing for an apparel and footwear manufacturer in the United States 

Skechers’ growth is sustainable by a smaller margin in the United States, with more growth expected internationally. The 

company has strong advertising and marketing, a good price point, and a solid global distribution, which opens up 

opportunity in the market. Skechers began as an athletic shoe company, but its shoes are on the lower end and not in 

the same league as Nike or Reebok. The company’s lifestyle shoes attract the very young or older people seeking 

comfort; they do not appeal to trendy consumers. However, every shoe now has memory foam, which is no longer a new 

attraction. Skechers needs to tread carefully in the apparel industry, which does not necessarily translate from footwear. 

It also must follow supplier compliance and ensure that its shoes perform well. 

Skechers’ 2015 Prospects 

 “Skechers’ growth is sustainable but not by a huge growth. Trying to go global could really make a difference. They 

probably won’t grow much more in the United States.” 

 “Skechers has really good advertising and marketing. Skechers does a good job of advertising that they are a 

performance shoe company, and they have always been a bit above most in their marketing.” 

 “Skechers doesn’t have a trendy customer group. They are either really young or older. Skechers’ shoes are 

comfortable for older people, especially men.” 

 “Skechers originally started out as an athletic shoe company, and people look for the athletic look. But Skechers 

diversifies its lines, and their outdoor lifestyle brand is very good.” 

Skechers is a one-stop shop for 

families. They have the 

fashionable light shoes for kids, 

men’s athletic shoes, fashion 

and utility for women. Skechers 

is not on the Nike, [Adidas’] 

Reebok, Adidas level as far as 

technology goes, but they are 

becoming more and more 

recognized as a premier sports 

brand. 

Apparel and footwear engineer for a 

sportswear company 

USA 

https://www.fitbit.com/
http://www.vfc.com/
http://www.wolverineworldwide.com/
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 “There is strong competition in the outdoor shoe market. The hottest competitor is [VF Corp.’s] Timberland, which 

has unbelievable growth right now. [VF Corp.’s] Vans is a strong player, and they also have a good price point. There 

is a trend away from the boat shoe [deck shoe] business, which is softening a bit. This will help Skechers.” 

 “Companies that are in footwear think they can just get into apparel, but it doesn’t happen that easily. The two don’t 

automatically translate. It is tough to bank on apparel.” 

 “All of the companies, including Skechers, will need to follow compliance issues. That is a big thing in this industry 

today. They will need to be ethical with their sourcing. Any company that is not doing this well is making a big 

mistake.” 

Product Lines and Technology 

 “Popularity of shoes comes and goes every nine to 10 years.” 

 “They have a reasonable quality product that is middle of the road. Not great 

but not bad. The product is consistent and certainly better than the lower 

end.” 

 “I don’t know anyone who wears a Skechers’ performance shoe to play 

soccer or basketball. I don’t think they are a really big player in this market 

compared to Nike, New Balance, Reebok and the others.” 

 “Memory foam is a standard in the industry. It is a good product but not a 

great product. It certainly is not new, but has played in the market well. 

Older people, especially men, are interested in the comfort of casual shoes” 

 “Skechers’ distribution is a great thing. They have a solid formulation. 

Skechers has always looked globally, and that helps them. It fuels their 

growth and opens up the market and opportunity.” 

 

 

7) President of a textile firm based in the United States 

Skechers’ growth is at an unexpected historical high right now. The company has not peaked, and it will continue to grow 

for a while. Skechers is competing well at the lower end of the performance market. Its first performance shoe, the 

Shape-up, established it as a discount manufacturer of performance footwear. This is a niche that works, and Skechers 

shoes are very popular with the large group of middle-America shoppers. The company competes with numerous lower-

end private label footwear companies and will slow down only if and when it pulls out of this niche market. Skechers’ 

suppliers will keep up with the demand. The company is known for pinching pennies, and only the lower end of the 

suppliers will work with them. Skechers’ distribution system is massive, and it had to double the size of its European 

operation due to higher-than-expected growth. 

Skechers’ 2015 Prospects 

 “If you look at their historic performance, Skechers’ growth is cyclical. It goes widely up and down. The company is 

now at a historic peak, which is totally unexpected. No one could have expected it to have grown so phenomenally.” 

 “Skechers competes with 1,000 different private labels. All these private labels try to take down the performance 

shoes.” 

 “The company is in chaos, but they are starting to carve out their own niche. They are a down-and-dirty fashion 

company. Working in the company is like working at a nightclub or working in a party. They are always moving.” 

 “The only thing that would cause a slowdown is if Skechers moved away from the discount performance brand.” 

 “Skechers is starting to present as a performance brand but on the lower end. They are the discount sector, the 

discount fashion.” 

 “Skechers’ customers are the Walmart shoppers, the middle folks. They make up a large portion of shoppers in this 

country.” 

Product Lines and Technology 

 “The company changed their model, and they are no longer trend-chasing. In the beginning they were out to copy the 

top performance brands such as Nike. … And to follow the trends they had to change quickly because nothing really 

sticks in a trend. Skechers’ $180 Shape-ups were meant to copy the $300 MBT performance shoe. This established 

them at the higher-end discount.” 

 “But Skechers has found a bit of something that sticks, and now they have a niche. Now they are copying the entire 

performance platform; a platform trend is longer lasting than a fashion trend. For every one person who buys a $160 

Skechers’ growth is sustainable 

but not by a huge growth. 

Trying to go global could really 

make a difference. They 

probably won’t grow much 

more in the United States. 

Vice president of manufacturing and 

sourcing for an apparel and footwear 

manufacturer 

USA 

http://www.timberland.com/
http://www.vans.com/
http://www.mbt.com/en-us
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pair of Nike shoes, there are 100 people who will buy a $60 to $80 shoe that is similar. This is the market that 

Skechers is now going after, and the cycle has longer legs. They are getting traction on the lower-end performance 

shoe.” 

 “Memory foam is just a plastic foam; it is no different from the foam that 

other shoes use. They are all the same. But memory foam is starting to gain 

some consumer traction.” 

 “Skechers’ supply chain is doing OK, and their internal supply is efficient. 

Skechers does not follow supply chain integrity. Cutting cost is the single 

most important thing that the company does. They will hunt and find a 

supplier that charges 1¢ less. That is important to them—so much so that 

midtier suppliers and above won’t work with them.” 

 “If Nike and Adidas, the other big names, had problems with their supply 

chain, Skechers would not have problems. Skechers is willing to cut corners 

and do what the other companies are not willing to do.” 

 “Skechers has a pretty massive distribution system. The company has taken 

over the European distribution system. They didn’t plan for the growth they 

had, so now the European distribution is doubling in size.” 

 “I have heard they have some West Coast port issues.” 

 

 

 

2) Skechers Distributors 
These two sources at Skechers distribution centers in the United States and Europe expect the company’s strong growth to 

be sustainable through this year. International growth is leading the way, and both sources discussed the brand’s recent 

expansion in the Middle East. Skechers’ GO shoes, especially the GOwalk, are its most popular line. Neither source noted any 

supply problems. 

 

 

Key Silo Findings 
Skechers’ 2015 Prospects 

- Both project years of continued growth ahead for the brand. 

- Europe’s main hub has doubled in size, and the U.S. source notes a rumor of impending expansion there. 

- Both reported growth and expansion in the Middle East. 1 also pointed to Japan as a growth area. 

Product Lines and Technology 

- Both said the GO line is the most popular. 

- Both said Skechers is becoming more popular among men, though 1 said women still are its primary customer base. 

 

 

1) Skechers distribution representatives for Belgium, Netherlands and the United Kingdom 

Skechers competes directly with Adidas and Nike in Europe. Its colorful lifestyle and performance shoes will continue to 

gain in popularity because of the company’s more reasonable pricing, its comfortable merchandise, and the continued 

fitness craze. The source noted no supply problems, and said the expanded Belgium distribution center has been able to 

meet the growing European demand. Skechers is expanding in the Middle East by transitioning from third-party 

distributors to a new subsidiary, Skechers CEE, Kft. 

Skechers’ 2015 Prospects 

 “I don’t see Skechers’ popularity changing any time soon. We will continue to grow for the next few years.” 

 “We compete with Adidas and Nike.” 

 “Skechers is very popular in Europe at the moment. The company has grown rapidly in the past two years. Everyone 

is into fitness right now, aren’t they? And it is becoming even more popular to wear trendy sportswear.” 

The company changed their 

model, and they are no longer 

trend-chasing. Now they are 

copying the entire performance 

platform; a platform trend is 

longer lasting than a fashion 

trend. 

President of a textile firm 

USA 

http://www.businesswire.com/news/home/20140729005042/en/SKECHERS-Expands-European-Distribution-Centre#.VUvnuJOpfZU
http://www.wsj.com/articles/with-tentative-labor-deal-reached-west-cost-ports-resume-full-operations-1424630077
http://www.businesswire.com/news/home/20150121005009/en/SKECHERS-Footwear-Expand-Business-Launch-Central-Eastern%20-%20.VVFKEZOpfZV
http://multichannelmerchant.com/news/skechers-footwear-launches-central-eastern-europe-subsidiary-15022015/
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 “Skechers-style shoes are becoming more and more popular. [Skechers] shoes are trendy all over Europe right now. 

People like the bright colors; people wear these shoes everywhere.” 

 “[Distribution is] able to keep up; we are not falling behind. You won’t hear 

stores complaining.” 

 “Of course, we had to double our center a while back because we were so 

busy and we needed more space. But it is going well now. We have a new 

production chain and a new system.” 

 “Skechers has both lifestyle and performance shoes. They compete with 

Nike and Adidas in the performance category. Skechers is more affordable 

for most people.” 

 “We are expanding in the Middle East.” 

Product Lines and Technology 

 “The GO styles [GOwalk and GOrun] are very popular.” 

 “Of course men wear these shoes. Everyone wears bright colors now. Men 

wear pink too, but maybe not flowers. The shoes are popular in both 

genders and with kids. The kids like the light-up shoes.” 

 “I have not heard of any supply problems.” 

 “Memory foam is popular, even in the lifestyle shoe.” 

 

 

2) Representatives at a U.S. Skechers distributor 

Skechers will continue to grow internationally because people like the brand’s “youthful approach to fashion and style.” 

Its performance shoes, especially the GObionics, are very popular in other countries, especially in Japan. Older people 

like Skechers’ golf shoes and use of memory foam while children like Skechers’ light-up shoes. Distribution is going 

smoothly because of the automated U.S. green facility. However, Skechers demand has increased so much that the 

company is already outgrowing this four-year-old building. A distribution center was opened in Japan a few years ago, and 

a Middle East center will open soon. The source noted no problems in getting 

necessary supplies. 

Skechers’ 2015 Prospects 

 “We are going to be growing for years, and we have a big international 

presence. We are very popular in many countries around the world.” 

 “Nothing will slow Skechers down.” 

 “Skechers has a youthful and different approach to fashion and style. This 

makes us popular, and we have a good product.” 

 “We make the greatest shoes compared to other products out there.” 

 “Our distribution system is highly automated. We are a robot-type facility 

that works well.” 

 “We’ve been at this new, green facility for almost four years now, and we 

have outgrown it due to demand, almost as soon as the building was put up. 

I hear rumors that we’ll be adding on, but I don’t know if that will happen.” 

 “We are also opening up distribution centers in the Middle East, and we added distribution to Japan a few years ago. 

I hear that Japan likes our performance shoes.” 

Product Lines and Technology 

 “The GOwalk is really popular. We sell them all the time. Kids like Twinkle Toes, and men like our golf shoes. Our 

running shoes, the GObionics, are also popular.” 

 “Our shoes are popular with men but not as well as with women.” 

 “I have not experienced any problems with suppliers.” 

 “Memory foam adds comfort to our shoes; older people like them.” 

 

 

 

We had to double our center a 

while back because we were so 

busy and we needed more 

space. But it is going well now. 

We have a new production 

chain and a new system. 

Skechers distributor representative 

Belgium, Netherlands, and the United 

Kingdom 

I hear rumors that we’ll be 

adding on, but I don’t know if 

that will happen. We are also 

opening up distribution centers 

in the Middle East, and we 

added distribution to Japan a 

few years ago. 

Representatives at Skechers distributor 

USA 

http://www.skechers.com/info/gobionic
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3) Skechers Store Personnel 
Both sources said Skechers’ growth has been strong and will continue throughout 2015 based on demand for the brand’s 

shoes for running and for comfort. These sources maintain that the diversity of Skechers’ shoes appeals to the whole family. 

 

 

Key Silo Findings 
Skechers’ 2015 Prospects 

- Both sources said growth has been sustained so far and should continue through this year. 

Product Lines and Technology 

- Both said the brand has broadened its appeal to all demographics. 

- Both said shoes for running or with memory foam insoles are current growth drivers. 

 

 

1) Skechers store manager in a Midwest city; repeat source 

Sales remain favorable and should continue to be strong throughout 2015, given the variety and quality of the shoes. No 

particular shoe stands out as a big seller. 

Skechers’ 2015 Prospects 

 “I don’t see why our growth would not be sustainable. Corporate can better than answer that than I could.” 

 “We have been doing pretty well this spring. I can’t speak to whether our 

sales are growing every month, but I think we are doing OK.” 

 “Everybody is a core customer. It used to be middle-age women, now I think 

we have everyone coming in. More people are also bringing their children in 

for shoes.” 

 “It’s both a lifestyle and performance brand. We have a shoe line for each 

one.” 

 “The memory foam is a big factor in our growth, but all the shoes have a lot 

of good features. It’s a good quality shoe, and we have a shoe for every 

purpose.” 

Product Lines and Technology 

 “It’s hard to say which shoe is most popular. Nothing stands out.” 

 “Customers come in for all kinds of shoes; there is no specific trend.” 

 “Running shoes sell well. Men’s walking and running shoes sell equally well across the board.” 

 “As for the fall, we add new lines all the time. I don’t know what is coming in.” 

 “Distribution has been fine.” 

 “We have not had supply issues.” 

 

Reporter Observations: This large store had numerous Skechers styles. We noted a buy-one-get-one-half-off promotion. 

 

 

2) Skechers store associate in the South 

Sales are growing because of the shoes’ comfort and appeal to all ages. The outlook is good for Skechers to continue 

growing throughout 2015. Customers ask specifically for the memory foam and the GOwalk 3 shoes. The source said 

Skechers always has been a performance brand, and men are the most consistent buyers of the performance shoes. 

Skechers’ 2015 Prospects 

 “Our growth is definitely sustainable through 2015. We get new styles in every day, newer products that people enjoy 

and love.” 

 “Really, I don’t see anything that would or could slow our growth.” 

 “We’ve had continued growth in April and so far this month.” 

 “Probably comfort is the factor most responsible for our growth and popularity.” 

 “I think Skechers’ core customer is the entire family.” 

Everybody is a core customer. It 

used to be middle-age women, 

now I think we have everyone 

coming in. 

Skechers store manager 

Midwest city, USA 
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 “We are a performance shoe brand. The perception hasn’t really changed. We’ve been doing the same thing we’ve 

been doing for years. We’ve changed just a little bit so maybe the perception has risen just a little.” 

 “Our biggest competition is definitely Nike.” 

 “Not sure how our competition is reacting. We do get a lot of people coming in from Foot Locker [Inc./FL] because 

they don’t have regular shoes—just athletic shoes. Skechers makes leisure 

shoes and sandals.” 

Product Lines and Technology 

 “Our most popular shoe is the one with memory foam because of the 

comfort. It has a thicker insole; it holds up longer and gives you extra 

comfort.” 

 “Customers most interested in the specialty insole are people who have knee 

issues or might have arthritis. They will go more for the GOga Mat or memory 

foam. Not really a particular age but health issues.” 

 “People seeking comfort are driving sales and growth in the specialty insole 

market. I think we are one of the main players and maybe Nike.” 

 “Customers ask for mainly the memory foam or GOwalk 3—really, any of the GOwalk shoes.” 

 “The performance shoes’ sales are up compared to last year. It’s definitely growing.” 

 “We get a lot men looking for the performance shoes who are training for cross-country.” 

 “I have no idea what is coming up for the fall.” 

 

 

 

4) Independent Shoe Retailer Personnel 
All four sources said Skechers sales have been strong and should continue to grow throughout this year. Customers seek out 

Skechers shoes, particularly the GOwalk line. Sources acknowledged Skechers’ presence in performance shoes, but three of 

the four labeled it a lifestyle brand. 

 

 

Key Silo Findings 
Skechers’ 2015 Prospects 

- All 4 expect Skechers growth to continue throughout 2015. 

- Shoes’ comfort is the main sales driver. 

- 3 said more customers now ask specifically for Skechers compared with a year ago; 1 said requests are up 50%, 

another 20%. 

- 3 said middle-aged women are their stores’ core customer; 1 said millennials are the primary customer base. 

Product Lines and Technology 

- 3 said GOwalk shoes are the most popular; 2 said any Skechers shoes with memory foam are in demand. 

 

 

1) Famous Footwear manager in the Midwest 

The source reported no let-up since early April in Skechers sales, particularly its GOwalk line. The variety of creative styles 

makes Skechers one of the store’s biggest sellers, after Nike and Asics Corp. (TYO:7936). 

Skechers’ 2015 Prospects 

 “Skechers can sustain its growth all year. They are the most innovative brand, that’s for sure. They have lots of 

different styles and types. They are more creative than the other brands.” 

 “Skechers sales have not slowed down in the past six weeks. Sales keep getting better.” 

 “I don’t think low price is any kind of advantage for Skechers. Their prices are just average.” 

 “The core customer for Skechers is probably the middle-aged mom on the go.” 

 “I think of Skechers as more of a lifestyle shoe than a performance shoe. It is a fashion-conscious shoe.” 

 “Nike is the biggest seller here. Asics maybe also sells just a little better than Skechers.” 

 “I have not seen the other brands react in any way to Skechers’ success. The shoe just appeals to a lot of people.” 

Comfort is the factor most 

responsible for our growth and 

popularity. Skechers’ core 

customer is the entire family. 

Skechers store associate in the South 

USA 

http://www.footlocker-inc.com/
http://www.asicsamerica.com/
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Product Lines and Technology 

 “The memory foam is the reason they sell so well.” 

 “The memory foam is a big selling point. It does wear down faster than other 

insoles though. People can buy replacement insoles, our own brand, if they 

fit the shoe.” 

 “The GOwalks are huge right now; that is the biggest seller. Any of the 

lightweight running Skechers for women, the flexible ones, are popular. They 

do not sell as well as the GOwalk, but they definitely have been selling better, 

especially as we got in more sizes.” 

 “Women are trying to get away from the bulkier shoes, and that is a strong 

selling point for Skechers.” 

 “For men, we sell a lot more walking shoes than running shoes. We don’t 

have a kid’s line.” 

 “We have not had a supply shortage or surplus. We have a lot more Skechers than we did a year ago.” 

 “I have not seen any problem with distribution efficiency.” 

 

Reporter Observations: Skechers for women had a prominent display right inside the entrance. Men’s Skechers were 

back along the wall with other shoes. Other Skechers were displayed throughout the store. Some styles were marked 

down $5 or $10 a pair. 

 

 

2) Rack Room Shoes assistant manager in a Southern suburb 

Skechers will continue to grow throughout 2015. The only factor that could slow Skechers’ growth would be changing 

styles. The brand’s core customers are women based on the comfort and insoles provided in the shoes. Skechers is a 

lifestyle rather than a performance brand. Inventory levels are consistent. 

Skechers’ 2015 Prospects 

 “Skechers’ growth is sustainable throughout 2015.” 

 “Comfort is responsible for Skechers’ growth and popularity.” 

 “In April and so far this month our sales growth has continued.” 

 “Customers ask for Skechers. They are asking about 50% more than a year ago.” 

 “In this store Skechers’ core customers are women over age 40.” 

 “Changing styles … could lead to slower growth for Skechers.” 

 “Skechers is a lifestyle shoe. The perception hasn’t really changed much at all.” 

Product Lines and Technology 

 “The GOwalk is the most popular because people are interested in living a healthy lifestyle.” 

 “Women are driving the sales and growth of the insole segment.” 

 “The Skechers’ performance shoes are not selling well. There isn’t a lot of interest in our store from men.” 

 “I have no idea what’s coming up for the fall. Corporate does all the buying for the stores.” 

 “We have just the right amount of inventory.” 

 “The company has maintained distribution OK.” 

 

 

3) Off Broadway Shoes manager in the Midwest 

Skechers sales continue to grow because customers love the variety, price point and memory foam. The brand should be 

able to sustain its growth as long as it can meet demand. 

Skechers’ 2015 Prospects 

 “Skechers can sustain its growth here if they keep sending us so many shoes as they have been. They have such a 

good price point and so many varieties that suit what people want.” 

 “The best-selling shoe brand in this store is probably between Nike and Asics. But we have so many types of 

Skechers that are a big seller too.” 

They are the most innovative 

brand. They are more creative 

than the other brands. Sales 

keep getting better. 

Famous Footwear manager 

Midwest, USA 
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 “Sales have stayed strong all year. The GOwalk is a big seller, and so are tennis shoes that have memory foam. It 

really conforms to your foot. People like that.” 

 “The big factor in their growth is the variety. There are tennis shoes, casual and comfort casual. We also have the 

summer shoes now, such as sandals. They are comfortable and a lot of people look for them. Prices are favorable 

too.” 

 “The core customer is probably someone looking for a walking shoe, probably women in their early 40s [or older].” 

 “Skechers has so many different types of shoes, you could call them performance or lifestyle. There are tennis shoes 

back there that I would say are more of an active shoe, but summer sandals and casual wear are more lifestyle 

shoes.” 

Product Lines and Technology 

 “GOwalk 3 is a big seller right now. And any shoes with the GOga mat.” 

 “Running shoes sell well. Men don’t buy the shoes as often as women do. Men are just now noticing, I think, the 

GOwalk shoe. Men favor other brands of running shoes, such as Nike. If they are going to any of the GOwalk, it would 

be the casual shoe.” 

 “We get in the shoes we need. We have Skechers all over the store now, and it is probably because there are so 

many varieties.” 

 

Reporter Observations: Skechers’ summer sandals and casual shoes were up near the entrance, while its other shoes 

were displayed around the store. Many Skechers were marked down $5 to $10 per pair.” 

 

 

4) Rack Room Shoes store manager in the South 

Millennials are this store’s core customers. Skechers sales should continue to grow throughout the year. The memory 

foam insole is responsible for Skechers’ growth and popularity; customers want to be stylish but also want comfort. 

Skechers’ core insole customer is 35 or older. Skechers has moved from being 

known as a performance shoe to a lifestyle shoe. Its biggest competition is Nike. 

Skechers’ 2015 Prospects 

 “They can sustain their growth for the rest of the year because people like 

the look of the shoes plus the comfort. We even have the Skechers sandals 

now, and they are doing really well.” 

 “The only thing that could slow growth would be issues involving company 

strategy, but I can’t really say how.” 

 “In April and so far this month our sales growth has continued. Actually, it’s 

sped up.” 

 “Memory foam is the factor responsible for Skechers’ growth and 

popularity.” 

 “Skechers used to be a performance shoe when they sold Skechers Sport. 

However, now they are known as a lifestyle shoe. The running shoes and 

performance shoes aren’t selling as well as the lifestyle shoes.” 

 “Skechers’ greatest competition is Nike all the way around.” 

 “The competition is putting insoles in their shoes in response to Skechers’ 

success.” 

 “Believe it or not, the core customer group is millennials at our store.” 

Product Lines and Technology 

 “I don’t have any complaints with the distribution. In fact, it’s going well; we have a lot in stock.” 

 “Customers do ask for Skechers. They are asking about 20% more than a year ago.” 

 “Our customers most often ask for the GOwalk shoes.” 

 “Comfortable but cute styles are driving the sales and growth of the insole segment. Skechers are the big players.” 

 “Insoles provide value because people want that look but they still want comfort.” 

 “Both genders mid-30s and [older] are interested in specialty insoles.” 

 “Any shoes with memory foam and the relaxed fit are doing well. The main factor is comfort.“ 

Our sales growth has 

continued. Actually, it’s sped 

up. Memory foam is the factor 

responsible for Skechers’ 

growth and popularity. 

Comfortable but cute styles are 

driving the sales and growth of 

the insole segment. Skechers 

are the big players. 

Rack Room Shoes store manager 

South, USA 
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 “The performance shoes aren’t selling as well. Not much interest from men on the running shoe. The cross-trainer 

shoes are doing well.” 

 “We don’t have a surplus or shortage.” 

 

 

 

5) Footwear Industry Specialists 
These three sources said Skechers’ growth is sustainable throughout 2015, with one noting that international growth is key to 

future sales. Two praised the brand’s superior shoe presentation and design and said the GO line was a standout. All three 

noted growth in the performance shoe market, but offered mixed views on Skechers’ foray into this category. One cautioned 

that its lack of a presence in specialty running stores hurts its perception among “serious” runners. Two said Skechers’ supply 

chain and distribution platforms are superior to its competitors’. 

 

 

Key Silo Findings 
Skechers’ 2015 Prospects 

- All 3 said Skechers’ growth is sustainable throughout 2015, though 1 said international growth is key. 

- 2 of the 3 praise Skechers’ shoes for their presentation and design. 

Product Lines and Technology 

- All 3 noted strong demand for performance shoes in general, though 1 said Skechers’ lack of presence at specialty 

running stores hurts its perception among “serious” runners. 

- Skechers’ GO lines were mentioned favorably by 2 of 3. The other maintains that memory foam is a commodity, not a 

unique feature for Skechers. 

- 2 said Skechers’ supply chain/distribution is a differentiator. 1 noted the company’s diversification among many 

smaller Chinese factories rather than a dependence on a small number of large manufacturers in that country. 

 

 

1) Footwear development manager for an international manufacturer 

Skechers sells a lower-priced shoe that is not really for performance. The company is succeeding because of its good 

product and design, its prices and its efficient distribution. Still, the source said Skechers will have to remain very 

competitive and should expand internationally. Skechers works with numerous smaller suppliers in China, so it should 

not have supply problems.  

Skechers’ 2015 Prospects 

 “To keep growing, Skechers will need to find new outlets to sell shoes. 

Maybe it is overseas. They can grow internationally.” 

 “Skechers has had its up and downs over the years. But they came back 

from the Shape-up controversy, and it was astonishing. This market is very 

competitive.” 

 “I’m very impressed with Skechers’ product and design. They are well made, 

and I have seen the factories where the shoes are made. Skechers works 

through some agents to order materials. Skechers follows the three Ps: 

product, price, and placement. They have a good, strong brand; their prices 

are good; and their distribution gets the shoes where they need to be, when 

they need to be there.” 

 “It’s the performance shoes that drive everything. Running is a highly 

profitable field. But that’s not where most of the money is. For every 10,000 

people who buy a $200 pair of shoes, there are a million people who buy a $100 pair. Skechers doesn’t make $200 

shoes; it’s not really a performance brand.” 

 “I used to work at Nike, and their bread and butter is not in performance but their lower-end $70 shoes. They are 

sold at J.C. Penney’s, Bob’s, Kohl’s, those kind of places. Nike has the best designs for kids going back to school. 

To keep growing, Skechers will 

need to find new outlets to sell 

shoes. Maybe it is overseas. 

They can grow internationally. 

Supply issues shouldn’t be a 

problem. Skechers is not tied 

into one factory in China; they 

work with lots of smaller ones. 

Footwear development manager for an 

international manufacturer 

http://myfox8.com/2013/07/16/skechers-sends-40m-in-refunds-to-customers-over-shape-ups-controversy/
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They also spend 8% to 9% of total sales on endorsements, which drives the sales. Skechers relies more on product, 

price and place rather than endorsements.” 

 “Nike has a huge market share, but it is a tough competitor. Skechers may need to take from the others. They will 

need to fight tooth and nail and compete hard.” 

Product Lines and Technology 

 “Everyone has memory foam. It is nothing new. If you introduce a new product, six or eight months later everyone 

has it. Sure, it breaks down over time. No one makes shoes that last forever.” 

 “I don’t know of any new technology coming out.” 

 “Supply issues shouldn’t be a problem. Skechers is not tied into one factory in China; they work with lots of smaller 

ones. There are lots of these companies over in China; one city has more than 1,000 shoe factories. The factories 

have had excess capacity since the European recession. China makes three to four billion shoes each year; they 

supply one-quarter of the shoes in the world.” 

 “I’m not sure if Skechers has quotas. Nike had to move from China to Vietnam because it was less expensive.” 

 

 

2) Footwear quality assurance manager for a national retail conglomerate 

Skechers will continue to grow. It is more of a performance than a lifestyle company. It has put a lot of energy into its 

performance shoes, and it has captured consumers’ attention. Still, the company must continue to innovate its lifestyle 

shoes, especially its men’s casual line. It does not appear to be affected by supply or distribution problems such as the 

recent port issues. 

Skechers’ 2015 Prospects 

 “I believe [Skechers’] growth is sustainable. Skechers’ products continue to be in fashion.” 

 “The company needs to innovate to be more competitive in the men’s casual shoe line. For men, the brand is strong, 

but [Skechers’ styles] need more innovation and to focus on men. [The company also] needs to continue to innovate 

in the lifestyle segment.” 

 “People like the presentation, the beauty of their product, and the technology involved.” 

 “Skechers’ core customers are women for the most part; women especially like the category of sneakers. And also 

men for men’s casual shoes.” 

 “Skechers is a performance style more than a lifestyle. They have made much effort in their performance product 

and have captured the attention of the customers in that particular range.” 

Product Lines and Technology 

 “[Its most popular lines are] Sport and GO, especially with the innovation of memory foam … and the softness and 

flexibility of the outsole with EVA foam.” 

 “I’m not sure what is coming up next, but probably a women’s relaxed fit style.” 

 “In spite of Skechers’ growth and all the port issues in the last few months, their supply chain and distribution have 

been good. We can find any [Skechers] products on time at our stores all around the country.” 

 

 

3) Podiatrist, distance runner and reviewer of running shoes 

Skechers’ sales will continue to grow in the United States. The company is a performance competitor, but it has met with 

some resistance from serious runners, who tend to shop at specialty retail stores. This source advises his patients to buy 

such Skechers shoes as GOrun, GOwalk and GOmeb Speed 3. 

Skechers’ 2015 Prospects 

 “Skechers’ growth will continue in the United States. They are priced right, trendy, and I think they’re branding pretty 

well by creating a performance lines for runners as well as their own retail store.” 

 “[Top competitors] include New Balance, [Berkshire Hathaway Inc.’s/BRK.A/BRK.B] Brooks, Asics and Nike, but Nike 

is there simply because of the name.” 

 “I would consider Skechers a competitor [as a performance brand]. They are probably getting some resistance from 

specialty running shoe stores because Skechers is more of a retail store. The specialty stores are not carrying 

Skechers, and that is where serious runners tend to shop.” 

http://www.brooksrunning.com/on/demandware.store/Sites-BrooksRunning-Site
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Product Lines and Technology 

 “I tell my patients to try Skechers’ GOrun line and see what’s comfortable for 

them. If they feel comfortable, [the shoe] is probably going to work. I also 

advise them to try Skechers’ GOwalk shoes.” 

 “The Skechers GOmeb Speed 3 is a lightweight shoe with a small heel drop 

and very flexible sole. The toe box is wider but not as wide as it could be. 

They have the right amount of cushion for a marathon shoe.” 

 “I recommend the steel-toe Skechers for my patients who need a steel toe at 

work.” 

 

 

 

6) SurveyMonkey Poll 
Blueshift’s SurveyMonkey poll consisted of 140 U.S. consumers who have bought athletic shoes within the last year and/or 

plan to buy a pair in 2015. Skechers was the third-ranked shoe brand bought by respondents within the last year and the 

sixth brand that respondents will seek to buy during the remainder of 2015. Women and/or those 45 and older were more 

positive than other respondents about the brand and its popularity now and in the future, while respondents 18 to 29 and 45 

to 59 years old were the primary age groups to purchase Skechers in the past year. Skechers currently is viewed as the third 

most popular brand and will keep its spot through the end of 2015. Respondents believe the brand’s popularity has 

increased since 2014 and will continue to grow this year. Respondents said Skechers is more as a lifestyle than a 

performance brand, and its shoes most often are bought for comfort. 

 

 

New Balance, Nike, Skechers and Asics were the top athletic shoe brands bought by respondents within the last year. Nike 

was preferred most often by younger respondents; Skechers was preferred by women as well as those ages 45 to 59 and 18 

to 29; and New Balance were preferred by older respondents. 

 New Balance (30.4%), Nike (26.1%), Skechers (15.9%) and Asics (12.3%) were the top four athletic shoe brands 

bought by respondents within the last year. (Q2) 

o Younger respondents were the top consumers of Nike shoes within the last year. (Q2, filtered by age) 

o 45- to 59-year-olds and 18- to 29-year-olds were the most likely to have purchased Skechers. (Q2, filtered 

by age) 

o Older respondents were the most likely to have purchased New Balance shoes within the last year. (Q2, 

filtered by age) 

o Women were four times as likely as men to have purchased Skechers. (Q2, filtered by gender) 

 

New Balance, Nike and Adidas were the top athletic shoe brands being considered by respondents for purchases later this 

year. Skechers ranked sixth overall and was twice as likely to be considered by women than by men. 

 New Balance (41.3%), Nike (37%) and Adidas (23.9%) were the top brands being considered for future athletic shoe 

purchases this year. (Q4) 

o 14.5% of respondents are considering buying Skechers in 2015; the brand ranked sixth overall. (Q4) 

o Women were twice as likely as men to consider buying Skechers in 2015, whereas men were four times as 

likely to consider Under Armour and three times as likely to consider Reebok. (Q4, filtered by gender) 

 

Comfort, product quality/durability, price and previous experience were the top four reasons respondents chose a specific 

brand; 100% of Skechers purchased by respondents were bought due to comfort. 

 Comfort (63.8%), product quality/durability (55.1%), price (46.4%) and previous experience (44.9%) were the top 

reasons respondents chose a specific shoe brand. (Q3) 

o 18- to 29-year-olds based their athletic shoe purchases on price and product quality/durability. (Q3, filtered 

by age) 

o 30- to 44-year-olds purchased their shoe brand because of comfort and price. (Q3, filtered by age) 

o Respondents 45 and older purchased their shoe brand for comfort and product quality/durability. (Q3, 

filtered by age) 

The specialty stores are not 

carrying Skechers, and that is 

where serious runners tend to 

shop. 

Podiatrist, distance runner and 

reviewer of running shoes 
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o Comfort was the reason 100% of the time among respondents who bought Skechers, followed by product 

quality/durability and price. (Q3, filtered by Q2) 

o Style was one of the top four reasons for respondents to buy Nike and Skechers but not New Balance and 

Asics. (Q3, filtered by Q2) 

 

Nike, New Balance and Skechers were viewed as the most popular shoe brands in 2014. Women were the only respondents 

to mention Skechers as one of the most popular shoe brands for last year. 

 Nike (36.5%), New Balance (8.8%) and Skechers (7.3%) were the most popular athletic shoe brands last year. (Q5) 

o Women were the only respondents to think Skechers and Nike’s Converse were the most popular shoe 

brands in 2014. (Q5, filtered by gender) 

 

Nike, New Balance and Skechers were viewed as the top brands in 2015. 

 Nike (32.8%), New Balance (8.8%) and Skechers (8%) have been the most popular shoe brands in 2015. (Q6) 

o Younger respondents were more likely to view Nike as the most popular shoe brand this year. (Q6, filtered 

by age) 

o Older respondents were more likely to view Skechers and New Balance as the most popular shoe brands in 

2015. (Q6, filtered by age) 

o Women were three times as likely as men to view Skechers as the most popular shoe brand in 2015. (Q6, 

filtered by age) 

 

Respondents, particularly women and/or older consumers, believe Skechers’ shoe popularity has increased compared with 

2014. 

 37.5% believe Skechers’ shoe popularity has increased compared with 2014. (Q7) 

o 21.4% believe Skechers’ popularity has decreased compared with 2014. (Q7) 

o 41.2% believe Skechers’ popularity has stayed the same compared with 2014. (Q7) 

 Older respondents were more likely than younger respondents to believe Skechers’ popularity has 

increased year to year. (Q7, filtered by age) 

 40.7% of women believe Skechers’ popularity increased compared with 2014, while 32.7% of men 

believe the same. (Q7, filtered by age) 

 

Respondents, particularly women and/or older consumers, believe Skechers’ popularity will increase by the end of 2015. 

 38.2% believe Skechers’ popularity will increase by the end of 2015. (Q8) 

o 15.4% believe Skechers’ popularity will decrease by the end of 2015. (Q8) 

o 46.3% believe Skechers’ popularity will stay the same by the end of 2015. (Q8) 

 Older respondents were more likely than younger respondents to believe Skechers’ popularity will 

increase more by the end of 2015. (Q8, filtered by age) 

 40.8% of women believe Skechers’ popularity will increase by the end of 2015, while 34.6% of 

men believe the same. (Q8, filtered by gender) 

 

Skechers is on the same level as or worse than other brands on the market. 

 49.3% believe Skechers is on the same level as other brands on the market. (Q9) 

o 34.6% believe Skechers is worse than most brands on the market. (Q9) 

o 13.2% believe Skechers is better than most brands on the market. (Q9) 

 

Skechers is considered to be a lifestyle shoe brand. 

 96.3% think Skechers is a lifestyle shoe brand. (Q10) 

o No 18- to 29-year-olds said Skechers is a performance shoe brand. (Q10, filtered by age) 

o 7.3% of men believe Skechers is a performance shoe brand, compared with 1.2% of women. (Q10, filtered 

by gender) 

 

 

1. Have you bought athletic shoes within the last year, or will you buy a pair in 2015? 

http://www.converse.com/
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2. Which athletic shoe brand(s) did you buy within the last year? Select all that apply. 

 
 

3. Why did you purchase a specific brand of shoes? Select all that apply. 
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4. Which brands are you considering to buy in 2015? Select all that apply. 

 
 

5. Which brand of shoes was most popular in 2014? 
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6. Which brand of shoes will be most popular in 2015? 

 
 

7. Compared with 2014, how do you think the popularity of Skechers shoes has changed? 
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8. How do you think the popularity of Skechers shoes will change by the end of 2015? 

 
 

9. How would you rank Skechers against other shoe brands on the market? 
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10. Do you consider Skechers a lifestyle or a performance shoe brand? 

 
 

11. What is your age? 
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12. What is your gender? 

 
 

 

Secondary Sources 

The following eight secondary sources discussed Skechers’ growth story, its quality and performance issues, male 

consumers’ adoption of the brand, and the company’s efforts in the performance shoe market. 

 

 

Skechers’ Growth Story 



 

 301 Battery Street, 2nd Floor, San Francisco, CA 94111 | www.blueshiftideas.com 

25 

Skechers USA Inc. 

Skechers has developed a styling and marketing strategy that has yielded strong growth. The company will continue to 

expand and take advantage of the athletic-casual trend. It also will easily grow its international business given its universal 

appeal and underpenetration overseas. 

 

April 30 Business Insider article 

Skechers no longer produces cheap knockoffs of designer shoes. Its marketing strategy is paying off handsomely, and it 

has taken advantage of the athletic-casual trend. 

 “Thanks to some recent investments, Skechers is now one of the hottest shoe companies in America. It’s also one of 

the most underrated, according to a recent report by Morgan Stanley.” 

 “‘Skechers is a much better company than the Street appreciates,’ analysts wrote in a note to clients. 

 “The company achieved record sales of $2.4 billion in 2014. The share price has more than doubled in the past 

year. Morgan Stanley analysts believe Skechers could become the second-most-popular American footwear brand, 

ranking only behind Nike.” 

 “While the company used to be known for making cheap knockoffs of designer shoes, it has recently started 

cultivating its own aesthetic. Skechers also invested in upgrading its factories and distribution centers.” 

 “Skechers also improved its marketing strategy. The brand hired singer Demi Lovato to promote a line for teens. It 

also started selling a shoe designed specifically for golf, endorsed by golf pro Matt Kuchar.” 

 “Athletic apparel and footwear is set to outperform the industry for the next five years. The number of people 

participating in running events has grown an average of 9% every year since 2005, according to Morgan Stanley. 

Data also shows that millennials believe exercise is essential for health, while their parents only focused on diet. 

‘Increased activity leads to increased athletic apparel and footwear spending,’ the analysts write. ‘We see athletic 

footwear and apparel as more than a fashion trend.’” 

 “While the popularity of yoga pants and sneakers is often cited as a fashion trend, Morgan Stanley analysts believe 

that shoppers are hooked on casual comfort. The analysts believe that shoppers will continue to choose this kind of 

apparel.” 

 
Skechers has been making an effort to market to teens. 

 

April 23 CNBC.com video interview 

CNBC pundit Jim Cramer interviewed Skechers COO/CFO David Weinberg about the company’s recent blowout quarter. 

Skechers would have shown even more growth had it not been for port and currency issues. Skechers’ universal appeal 

allows for strong and easy growth, specifically in Asia and Europe (even despite the recession), and China soon may be 

one of Skechers’ largest markets. 

http://www.businessinsider.com/skechers-shoes-are-underrated-2015-4
http://www.businessinsider.com/skechers-share-price-and-q1-earnings-2015-4
http://www.cnbc.com/id/102229478
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 Jim Cramer: “One of the things you say in your conference call is that these things [kids shoes with a game 

programmed into it] play out all over the world. We might think these things are U.S.-centric but China loves it, 

Central Europe loves it, Africa loves it. There’s a universality to what you’re doing.” 

 David Weinberg Skechers COO: “Tastes are coming in common around the world, people look the same, they look 

more alike than they have in the past, the Internet is a great place for people to see what’s in fashion and what other 

people are doing and we have some universal looks. There are lots of nuances around the world but what we sell 

resonates all around the world. Our top shoes in Europe are also our top shoes in Southeast Asia and the United 

States.” 

 Cramer: “Your standalone business in Asia is $100 million in 2015: that’s a trajectory that could make China one of 

your biggest markets in a short period of time” 

 David Weinberg: “Oh yeah, I would be very surprised if it wasn’t. If you look at how the shoes are selling and the 

magnitude of the population that could buy the product. Actually, we expect the growth rate to accelerate throughout 

the year because we will spread out with a much bigger franchise base.” 

 Cramer: “In Europe you’ve called out Germany as strong. We think Europe is weak. It’s not the case with Skechers?” 

 David Weinberg: “No it’s not the case at all. And you could say that the potential of the brand [in Europe] is 

significantly larger because the brand is so underpenetrated that even in difficult times we have significant growth 

which means we have a long way to go as business gets better all around the world.” 

 

Quality and Performance Issues 
Skechers has faced lawsuits over its Shape-ups brand, which reportedly caused injury to some users’ feet. A male fashion 

blog discussed Skechers’ durability and fashion. 

 

May 1 Boston Business Journal article 

Skechers still is dealing with fallout from its Shape-ups brand. One woman is suing the company for pain and suffering 

caused by the shoes, and her husband also is suing it because the shoes reportedly caused him the loss of his wife’s 

“comfort, affection, love, solace and consortium.” 

 “A Massachusetts woman sued sneaker-maker Skechers in federal court this week, alleging the company’s athletics 

shoes caused injuries requiring multiple ankle surgeries.” 

 “Kathleen Frazer’s suit states: ‘As part of their promotional campaign, Skechers recommended that, for maximum 

benefit, Shape-ups be worn consistently in place of other footwear. They were specifically designed to alter the 

wearer’s gait mechanics and to induce instability when walking. However, the medical literature to date has 

confirmed that such gait alterations over extended periods of time cause foot and ankle injuries such as tendon and 

ligamentous damage, stress fractures and seriously compromise the integrity of ankle and other joints.’” 

 “She says she bought three pairs of Skechers Shape-ups at J.C. Penney and on eBay. A spokeswoman for Skechers, 

based in Manhattan Beach, California, said the company would not comment on pending litigation. Skechers had not 

responded in court as of Friday afternoon.” 

 “Kathleen Frazer is seeking financial compensation for pain and suffering and other damages. Her husband, Stuart, 

also is seeking damages to compensate him ‘for the loss of Kathleen Frazer‘s services, society, companionship, 

comfort, affection, love, solace and consortium, plus costs and interest.’” 

 

April 17 Reddit blog 

A male fashion blogger discussed the quality and durability of Skechers shoes. He posted a picture of his Skechers boot 

tearing just three months after light use. His readers chime in, often criticizing the brand, but a few challenged the claims 

of poor durability. 

 “I picked up this pair of Mark Nason boot-styled Skechers and after 3 months of light use—this rip in the seam 

appeared. http://imgur.com/KKG55Hh Customer service said they wouldn’t do anything unless I paid for the boots 

to be shipped to their warehouse, which I refused to do (I just asked for a coupon towards a future purchase instead, 

which they refused). Don’t fall for the same thing I did, I think I [paid] about $80 for these so they seemed like a good 

deal. Not worth it. Poor durability, poor customer service, 1/10 would not buy again.” 

 

http://www.bizjournals.com/boston/news/2015/05/01/lawsuit-massachusetts-woman-says-skechers-sneakers.html
https://securepubads.g.doubleclick.net/pagead/adview?ai=B6HDT7oFZVdz4Kteu-QPh84GQDfnF8bYGAAAAEAEgqZbaHzgAWOGW2onzAWDJ1oKHyKOgGbIBE3d3dy5iaXpqb3VybmFscy5jb226AQlnZnBfaW1hZ2XIAQnaAWlodHRwOi8vd3d3LmJpempvdXJuYWxzLmNvbS9ib3N0b24vbmV3cy8yMDE1LzA1LzAxL2xhd3N1aXQtbWFzc2FjaHVzZXR0cy13b21hbi1zYXlzLXNrZWNoZXJzLXNuZWFrZXJzLmh0bWyYApzHAcACAuACAOoCFC80NjM1L2J6ai5ib3N0b24vb29w-ALy0R6QA6wCmAPgA6gDAeAEAZIFCwgHEAEYByDx_54ZkAYBoAYg2AcA&sigh=Pe1eW-pAJz0&cid=5GgXil-BRBm7dw2J3Wxf6Ed-&adurl=https://tpc.googlesyndication.com/page
https://securepubads.g.doubleclick.net/pagead/adview?ai=B6HDT7oFZVdz4Kteu-QPh84GQDfnF8bYGAAAAEAEgqZbaHzgAWOGW2onzAWDJ1oKHyKOgGbIBE3d3dy5iaXpqb3VybmFscy5jb226AQlnZnBfaW1hZ2XIAQnaAWlodHRwOi8vd3d3LmJpempvdXJuYWxzLmNvbS9ib3N0b24vbmV3cy8yMDE1LzA1LzAxL2xhd3N1aXQtbWFzc2FjaHVzZXR0cy13b21hbi1zYXlzLXNrZWNoZXJzLXNuZWFrZXJzLmh0bWyYApzHAcACAuACAOoCFC80NjM1L2J6ai5ib3N0b24vb29w-ALy0R6QA6wCmAPgA6gDAeAEAZIFCwgHEAEYByDx_54ZkAYBoAYg2AcA&sigh=Pe1eW-pAJz0&cid=5GgXil-BRBm7dw2J3Wxf6Ed-&adurl=https://tpc.googlesyndication.com/page
https://securepubads.g.doubleclick.net/pagead/adview?ai=B6HDT7oFZVdz4Kteu-QPh84GQDfnF8bYGAAAAEAEgqZbaHzgAWOGW2onzAWDJ1oKHyKOgGbIBE3d3dy5iaXpqb3VybmFscy5jb226AQlnZnBfaW1hZ2XIAQnaAWlodHRwOi8vd3d3LmJpempvdXJuYWxzLmNvbS9ib3N0b24vbmV3cy8yMDE1LzA1LzAxL2xhd3N1aXQtbWFzc2FjaHVzZXR0cy13b21hbi1zYXlzLXNrZWNoZXJzLXNuZWFrZXJzLmh0bWyYApzHAcACAuACAOoCFC80NjM1L2J6ai5ib3N0b24vb29w-ALy0R6QA6wCmAPgA6gDAeAEAZIFCwgHEAEYByDx_54ZkAYBoAYg2AcA&sigh=Pe1eW-pAJz0&cid=5GgXil-BRBm7dw2J3Wxf6Ed-&adurl=https://tpc.googlesyndication.com/page
https://securepubads.g.doubleclick.net/pagead/adview?ai=B6HDT7oFZVdz4Kteu-QPh84GQDfnF8bYGAAAAEAEgqZbaHzgAWOGW2onzAWDJ1oKHyKOgGbIBE3d3dy5iaXpqb3VybmFscy5jb226AQlnZnBfaW1hZ2XIAQnaAWlodHRwOi8vd3d3LmJpempvdXJuYWxzLmNvbS9ib3N0b24vbmV3cy8yMDE1LzA1LzAxL2xhd3N1aXQtbWFzc2FjaHVzZXR0cy13b21hbi1zYXlzLXNrZWNoZXJzLXNuZWFrZXJzLmh0bWyYApzHAcACAuACAOoCFC80NjM1L2J6ai5ib3N0b24vb29w-ALy0R6QA6wCmAPgA6gDAeAEAZIFCwgHEAEYByDx_54ZkAYBoAYg2AcA&sigh=Pe1eW-pAJz0&cid=5GgXil-BRBm7dw2J3Wxf6Ed-&adurl=https://tpc.googlesyndication.com/page
http://www.reddit.com/r/malefashionadvice/comments/3055uw/do_yourself_a_favor_and_stay_away_from_skechers/
http://imgur.com/KKG55Hh
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 “There was an off chance that they have some obscure line of nice well-made shoes that will last and look nice. But 

until those are found, posts like these let people know that those shoes we were not really considering, still need no 

consideration.” 

 “I’m sorry but those shoes falling apart can be considered them doing you a favor. Skechers are solidly a part of this 

subs ‘do not buy’ list.” 

 ”I’m surprised you got 3 months out of them. Fall in line & get yourself some CDB’s.” 

 “I used to have problems with a lot of other shoes blowing out on the sides, because my feet are so wide, but not 

Skechers, they usually last 1.5-2 years for me. ... Been wearing them for at least the last 15 years.” 

 “I always had the same issue destroying the sides of shoes. Before I switched to welted shoes I tried Skechers and 

had no durability issues. Got 2-3 years out of a few pairs.” 

 “Their GoRun running shoes are great, I put in plenty of miles in them. Everything else they make is crap.” 

 “I won’t even buy Skechers for my kids. I don’t care how much they want those damn light up shoes.” 

 “the corny commercials were enough to keep me away.” 

 “Skechers: the look of your favorite shoes, at half the price, with a tenth of the quality.” 

 “I remember a time when Skechers were decent shoes, but they’ve sure taken a fall in the past 5 it seems.” 

 “No, you don’t. You remember a time when you had lower standards.” 

 “Nah, he’s right. Whatever you think of them fashion-wise, they were definitely durable back in the day. In the early 

2000s I had a pair last for years, and I had comparably priced cheapies that would fall apart after weeks - soles 

cracking, seams splitting... just like the OP is reporting with Skechers now. I’m guessing they’re cutting corners on 

production, like everyone is doing now.” 

 “I’ve stopped buying them, I’ve had three different pairs over the years and all of them fell apart before they were a 

year old.” 

 “I borrowed a pair from a friend one time. Painting my feet brown would have looked and felt better.” 

Male Consumers’ Adoption of Skechers 
Skechers is using celebrity endorsements to better market to men. The company recently signed two spokesmen: boxer Sugar 

Ray Leonard and former Beatles’ drummer Ringo Starr. 

 

April 15 Skechers: The Source blog 

Skechers is marketing heavily to male consumers. Sugar Ray Leonard has signed on to become a spokesman. 

 “Skechers is staging the ultimate comeback: signing boxing great Sugar Ray Leonard for Relaxed Fit footwear! The 

legendary showdown will highlight the all-star fighter in a global marketing campaign across all media this fall.” 

 “We asked Sugar Ray about joining the Skechers crew, and he’s ready for a knockout campaign: ‘I love going toe-to-

toe with the best—and I’m ready to put on a pair of shoes as comfortable as Relaxed Fit and go a few rounds for this 

brand.’” 

http://blog.skechers.com/2015/04/16/sugar-ray-leonard-enters-the-ring-for-skechers/
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 “We can’t wait to share Sugar Ray’s new campaign with the world and have this great champ in our corner. Stay 

tuned for his first commercial later this year!” 

 
 

April 13 Adweek article 

Skechers is attempting to attract more men to its brand with a celebrity endorsement from Ringo Starr. 

 “‘Rock out in comfort’ is a headline that will horrify rock ‘n’ roll purists—but Ringo Starr doesn’t care. The Beatles 

drummer is relaxation personified in his first campaign for Skechers, as the brand continues its association with 

aging legends following the Pete Rose ad on the Super Bowl.” 

 “‘I love to be relaxed,’ Ringo says. ‘I don’t know why people think because you’re a well-known pop star that we relax 

differently. We don’t—we hang out at home, we have dinner, go to the movies. I like to actually sit on a beach in the 

sun and listen to the waves. But you can’t do that every day, can you?’” 

 
 

Skechers’ Efforts to Compete in the Performance Shoe Market 

http://www.adweek.com/adfreak/ringo-starr-couldnt-be-more-chill-his-first-campaign-skechers-164050
http://www.adweek.com/adfreak/pete-rose-enters-hall-just-not-hall-skechers-super-bowl-commercial-162645
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Skechers’ GOmeb Speed 3 running shoes were reviewed and deemed lightweight and comfortable. Avid runners stated 

Skechers’ GOrun Ultra2 running shoes also have these attributes but are fashionable as well. Both reviewers believe the shoe 

wears down too quickly but that the low price offsets its shorter lifespan. 

 

March 14 Los Angeles Times article 

The pros and cons of the Skechers GOmeb Speed 3 were discussed. 

 “Skechers GOMeb Speed 3: This is the ultralight racing shoe that American Meb Keflezighi wore while winning last 

year’s Boston Marathon.” 

 “Likes: It’s not as plush, bouncy and energizing as the Adidas, but it’s comfy and very fast because of its feathery 

weight (8 ounces in a size 9.5 on my scale, but Skechers claims 7.1 ounces in size 9) and a lively feel. Its nice 

combination of cushioning and low-to-the-ground stability may be due to a plastic midfoot plate and ¾-inch thick 

Resalyte midsole foam, which is dense and protective with a good spring-back. The nearly-flat shoe has a 4 mm drop 

from heel to forefoot. It cuts the weight with a seamless, structureless one-piece mesh upper and a thin, unpadded 

tongue. The mesh, thicker and less flexible than that of the heavier New Balance Zante, lent the shoe a substantial 

feel and seemed to keep my foot in place. Also, it comes with a rare extra pair of laces—in fluorescent green.” 

 “Dislikes: It’s a bit low-volume in the toe box; my big toenails scraped the inside. The marketing techno-babble—

‘GOimpulse sensors that offer flexibility and feedback’—is a little grating. The ‘sensors’ are just 11 ¾-inch circles of 

harder rubber embedded in the foam sole so it doesn’t wear out too quickly.” 

 “Price: $120. skechers.com” 

 
 

December 2014 Believeintherun.com article 

Skechers sometimes receives criticism for producing ugly shoes, but reviewer “Johnny” believes the GOrun Ultra 2 is 

sleek looking. Both reviewers love the lightweight feel and comfort. Reviewer “Johnny” also pointed out that the outsole 

wears down quickly and that the shoe feels different after 250 miles of wear on them, but reviewer “Thomas” believed 

the lower price offsets the accelerated wear. 

 “The good:” 

 “Johnny: I was a big, big fan of the GOrun Ultra, so obviously I couldn’t wait to get my hands on a pair when T asked 

me to review the GOrun Ultra 2. Skechers delivered yet another solid shoe in their star-studded line up. Tons of 

cushion, tons of room in the forefoot, a secure fit—NOW in a BETTER looking shoe. I’ve read that some people aren’t 

digging the look of the Skechers Performance line, but god damn that GOrun Ultra 2 is a good looking shoe. Aside 

from their updated look, the shoes handle exactly the same as their predecessors. The tread pattern is exactly the 

same, they’re still super lightweight, and I’d still recommend them to anyone who wants to run for hours and hours 

and hours.” 

 “Thomas: If you liked the first version of the shoe you will like this one, not much has changed at all. If you are new to 

the Ultra family, This is Skechers Max cushion shoe. It feels extra kind to your foot and joints as the cushion 

dampens the road and trail impact. At a price point of under $100 Skechers Ultra 2 is a good deal. When your 

shopping max cushion shoes like the Altra Paradigm and the Hoka One Clifton, I recommend adding Skechers GOrun 

Ultra2 to your list. The Ultra works well on streets and gnarly trails. Both the Ultra 1 and the Ultra 2 weighed in at an 

even 10 oz., for my size 10.5.” 

 “The bad:” 

http://www.latimes.com/health/la-he-gear-shoes-20150314-column.html#page=1
http://www.skechers.com/
http://www.believeintherun.com/index.php/2014/12/14/skechers-gorun-ultra-2-review/
http://skechers.com/
http://skechers.com/
http://skechers.com/
http://www.gettington.com/product/py286.uts
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 “Johnny: My only beef with the shoe is that the super soft cushy outsole wears down fairly quickly. I run a lot and I 

need a shoe that will take a beating and keep going. It’s a tall order, I know; but the GOrun Ultras are noticeably 

different after 250 miles.” 

 “Thomas: This isn’t much of an update. The love for the first one almost seems feverish as runners request more info 

than our review first provided. The mid-sole and outsole remain the same. If Skechers did make a change to them, I 

can’t feel it. The only change is to the upper, that almost looks identical other than the bright triangles that replace 

the fine stitching on the originals, and the overlay that wraps from the mid foot around the back of the heel to the 

instep. The updates themselves are not ‘bad,’ the lack of updates to the shoe are a little disappointing.” 

 “Johnny: In addition to a roomy, well-cushioned, lightweight and good looking shoe; the Skechers GOrun Ultra 2’s 

won’t set you back very far. Aside from how quickly I think they wear, they’re still a freaking steal. I could have a 

closet full of these shoes. I will marathon in them, I will ultra in them, I will write reviews for Believe in the Run and 

preach the Skechers Gospel. If you’re looking for max cushioning, and don’t want to drop Hoka prices, do yourself a 

favor.” 

 “Thomas: This shoe is a bargain compared to [its] closest rivals. The shoe could be more breathable, and the 

materials could feel less bulky. Hoka has done a good job making their shoes look modern by using [lightweight] 

materials in their uppers. Skechers should have taken the changes to the upper farther or called this a 1.5. Very little 

was changed take a look at the pics below. When we first posted this review people wanted more info on the Ultra 2 

update. There just isn’t that much to tell.” 

 

 

 

Additional research by Renee Euchner, Gloria Shao, Cindy Elsberry, Kevin Murphy and Mason Rudy. 
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