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Summary of Findings 
 Sales of Skechers USA Inc. (SKX) shoes were down 6% during the 

second quarter at one of its major retail partners, leading the 
retailer to consider canceling some third quarter orders, according 
to a source at the retail chain. 

 The national retailer has had to significantly discount some 
Skechers inventory to move it out, the source said, adding that 
Skechers appears to be losing share to Nike Inc. (NKE) and other 
performance brands. 

 Other sources were far more positive about Skechers’ recent 
performance. A supply chain executive with another of Skechers’ 
big retail partners said orders for the brand’s shoes are closing the 
gap with Nike. Furthermore, a 200-store sporting goods retailer 
doubled its Skechers inventory in the second quarter, a buyer for 
the chain said, suggesting the brand is gaining traction in the 
performance shoe market. 

 Store personnel at Skechers-owned stores and other retailers all 
reported positive momentum for the brand. Still, Skechers products 
have ceded front-of-store display space to Nike in at least two 
Famous Footwear (Caleres Inc./CAL) stores in Southern California 
and one in the Northeast, as observed during Blueshift Research 
store visits in the last week. 

 Sources reported no signs that early spring’s weak sandal sales 
created big enough inventory logjams to slow retailers’ Skechers 
orders. A supply chain executive for a major retailer said her chain 
has not delayed or returned any Skechers orders so far this year. 

 Sources expressed no concern about harm to Skechers sales from 
discounted athletic shoes entering in the market as a result of 
Sports Authority and Sports Chalet store closings. 

 Initial sales of Skechers’ GOwalk 4s have been good for four 
sources but have started off slowly for two others. Skechers shoes 
sell well in the $40 to $60 range but struggle above that, one 
source said. 

Research Question: 

Are Skechers’ U.S. wholesale and retail businesses continuing to thrive despite 
warnings signs in the greater overall shoe market? 

Silo Summaries 
1) Retail Footwear Executives 
Skechers shoe sales are faltering at a national retail 
chain, though sources with two other major retailers 
said Skechers sales volumes are growing. The negative 
source said Skechers’ sales were down 6% during Q2 
and may be losing share to Nike. A buyer for a sporting 
goods retailer with 200 stores said his chain doubled its 
Skechers inventory this spring. A supply chain executive 
for one of Skechers’ biggest national retailers said 
sales of the brand have been neck-and-neck with Nike 
for years but that Skechers is on the verge of overtaking 
its rival. Skechers does better in the $60-and-less 
segment than it does with more expensive styles, one 
source said.  
 
2) Non-Skechers Retail Store Personnel 
Skechers shoe sales are thriving, though two sources 
said those strong sales are about the same as last year. 
The brand does especially well with women and 
children but plays second fiddle to Nike among men. 
Skechers products had been moved to the back of the 
store at three Famous Footwear locations. No source 
reported problems with leftover inventory that could 
have hurt Skechers orders in the second quarter, and 
two sources said they had not seen any negative effect 
on Skechers from discounted shoes in the market 
stemming from major retail store closings. 
 
3) Skechers Store Personnel 
Momentum for the Skechers brand continues to build 
as Skechers becomes a more viable option in the 
performance shoe market. Early sales of GOwalk 4s 
have been good. The brand’s marketing approach with 
event sponsorships and celebrity endorsements is 
paying off, one source said. 
 
4) Industry Specialists 
Skechers sales are continuing their upward trajectory. 
Skechers has a good opportunity as Dick’s Sporting 
Goods devotes more shelf space to the brand. Skechers 
is not especially innovative but does well in identifying 
and capitalizing on trends. Skechers has not been 
affected by weather-related sales trends. All three 
sources agreed that the closing of major chains like 
Sports Authority will hurt performance brands like 
Under Armour and Nike far more than Skechers. 
 
 

Report Type: ☐ Initial Coverage Previously Covered Full Report ☐ Update Report 

 

 

 

mailto:sa@blueshiftideas.com
https://www.skechers.com/en-us/
http://www.nike.com/us/en_us/
http://www.famousfootwear.com/
http://www.ocregister.com/articles/sports-714185-sport-chalet.html
https://www.skechers.com/en-us/style/14163/skechers-gowalk-4-excite/aqua
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Background 
Skechers has built a strong following for the comfort of its shoes, affordable price and versatility. The brand has grown to 
appeal to the whole family—no longer just middle-aged women and older walkers—as it moves beyond the lifestyle category 
and into the performance segment. The company has added a litany of celebrity spokespeople, including recording artists 
Demi Lovato and Meghan Trainor, Olympic marathoners Meb Keflezighi and Kara Goucher, and ex-NFL player Howie Long. 
Skechers’ first-quarter net sales increased 27% compared with a year ago with earnings and revenue ahead of Wall Street’s 
expectations. Company-owned retail stores saw a 23% jump in sales while domestic sales to other retailers increased 12%. 
International wholesale sales grew 47%. Skechers men’s line climbed a company-best 22% while the women’s line saw the 
highest dollar improvement with $21.8 million in revenue growth. 
 
However, several recent industrywide trends could have a short-term negative effect on Skechers’ U.S. sales. Unseasonably 
warm winter weather led to slow boot sales, and a cold, wet spring left too many sandals in the market. Both create a 
situation in which retail partners may have less money to buy Skechers products and are hesitant to take on more inventory. 
 
Skechers also may be hurt by Sports Authority closing its doors. Combined with Sports Chalet winding down as a result of 
Eastern Mountain Sports’ bankruptcy, athletic shoe inventory levels are high. That could affect Skechers if retailers discount 
higher-priced brands like Nike Inc. (NKE), Under Armour Inc. (UA) and Adidas AG (ADDYY), dropping their prices to near-
Skechers levels and creating additional competition for the brand. 
 
All 22 sources for Blueshift Research’s Sept. 24, 2015, report said Skechers would sustain its strong growth throughout 2015 
and into 2016. Sources echoed the positives notes for Skechers in our May 20, 2015, and Dec. 17, 2014, reports, but some 
added that the company must continue to target a diversified customer base in order to continue growing its sales. 
 
Our May 2016 Trends Tracker showed New Balance to be the only true athletic shoe company on the rise compared with the 
previous three months as Nike, Skechers, Adidas and Under Armour had all faltered. Summer skate shoes Vans (VF 
Corp./VFC) and Quiksilver’s DC Shoes had made great strides in the same period. Respondents expected to spend more on 
athletic shoes compared with a year ago and the prior month. 
 
Current Research 
Blueshift Research assessed whether Skechers was continuing its strong performance in the United States. We employed our 
pattern mining approach to establish five independent silos, comprising 16 primary sources (including five repeat stores) and 
three secondary sources focused on Skechers’ European distribution center expansion and a patent lawsuit filed by Adidas: 

1) Retail footwear executives (3) 
2) Non-Skechers retail store personnel (4) 
3) Skechers store personnel (6) 
4) Industry specialists (3) 
5) Secondary sources (3) 

 Skechers’ Q2 
Performance 

Weather-Related 
Inventory Issues 

Major Store 
Closings’ Effect on 

Skechers 

Retail Footwear Executives    

Non-Skechers Retail Store Personnel 
 

None None 

Skechers Store Personnel 
 

None 
 

Industry Specialists 
 

None None 

https://www.youtube.com/watch?v=3biYBKLNBe8
https://www.youtube.com/watch?v=3vf8_ZDYrBA
http://footwearnews.com/2016/influencers/collaborations/skechers-signs-howie-long-nfl-hall-of-famer-213165/
http://footwearnews.com/2016/business/earnings/skechers-q1-earnings-2016-sales-revenue-profit-wall-street-214258/
http://footwearnews.com/2016/business/earnings/business-factors-impacting-fashion-shoes-companies-2016-180998/
http://www.pressherald.com/2015/12/23/warm-weather-stymies-winter-fashion-sales-at-l-l-bean/
http://money.cnn.com/2016/06/01/investing/under-armour-sports-authority-sales-nike/
http://fortune.com/2016/04/18/eastern-mountain-bankruptcy/
http://blueshiftideas.com/reports/091508SkechersContinuestoWalkTallWorldwide.pdf
http://blueshiftideas.com/reports/051508SkechersPaceNotSlowing.pdf
http://blueshiftideas.com/reports/121410SkechersStillWalkingTall.pdf
http://blueshiftideas.com/SurveyMonkey/160526MayConsumerSurveyTrendsTracker.pdf
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Next Steps 
Blueshift Research will seek further feedback on Skechers’ traction in the performance shoe market, sales of its GOwalk 4s, 
and the brand’s appeal to men. We also will follow up on a source’s comment and our own store observations about Famous 
Footwear moving Skechers inventory to the back of the store, with Nike taking over prime space at the front. 
 
 

Silos 
 
1) Retail Footwear Executives 
Skechers shoe sales are faltering at a national retail chain, according to an executive with the retailer, though sources with 
two other major retailers said Skechers sales volumes are growing. The negative source said Skechers’ sales were down 6% 
during the second quarter. The chain is discounting older Skechers inventory, including GOwalk 3s, and the source said 
Skechers may be losing share to Nike and other performance brands that allow retailers to offer more promotional pricing. 
However, a buyer for a sporting goods retailer with 200 stores said his chain doubled its Skechers inventory this spring as the 
brand is performing well in many categories and making inroads with athletes. A supply chain executive for one of Skechers’ 
biggest national retailers said sales of the brand have been neck-and-neck with Nike for years but that Skechers is on the 
verge of overtaking its rival. Skechers does better in the $60-and-less segment than it does with more expensive styles, one 
source said. The brand performs especially well with women and children but has less success with men, according to two 
sources. Early sales of GOwalk 4s have been strong, one source said. Sources reported no signs that weather-related 
inventory logjams slowed retailers’ orders of Skechers in the second quarter. One source had not seen any negative effect on 
Skechers from discounted shoes in the market stemming from major retail store closings, but another said such a scenario 
was a legitimate possibility in certain markets. Skechers is taking share from Fila S.p.A. and New Balance Athletics Inc. while 
Adidas is holding up well, one source said. 
 
 
Key Silo Findings 
Skechers Sales Trends 

- 1 of 3 said Skechers sales wre down 6% during the second quarter. 
- 2 said sales of Skechers have been strong. 

o 1 said his sporting goods retail chain doubled its Skechers inventory in Q2 year to year. 
o 1 said her chain’s Skechers orders are close to overtaking Nike orders. 

- 1 said Skechers shoes priced $60 or less sell well but those at $70 or more struggle, including the Burst line. 
- 1 said Skechers does well with women and children. 
- 1 said early sales of GOwalk 4s are excellent. 

Inventory 
- 1 said her chain’s Skechers inventory is higher this year than last because of poorer sell-through rates. 

o Her national chain is heavily discounting some Skechers products, including GOwalk 3s. 
o Also, the chain is buying fewer of Skechers’ casual styles and more performance shoes. 

- 1 said Skechers is gaining with sporting goods retailers like Dick’s Sporting Goods Inc. (DKS) rather than just its 
traditional family footwear channels. 

- 1 said her chain has not had to delay or cancel any Skechers orders this year because of inventory logjams or any 
other issues. 

Shoe Industry Issues 
- 1 had not noticed any negative effect on Skechers from discounted shoes in the market resulting from the closing of 

Sports Authority and Sports Chalet stores. 1 said such a scenario was a valid concern in some markets but was not 
happening in his area. 

- 1 expects eco-friendly shoes to become more popular. 
Competition 

- 1 said Skechers is losing share to Nike and other performance brands that allow for more promotional pricing. 
- 1 said Skechers is taking share from Fila and New Balance. This source also said Adidas is performing well. 

http://www.fila.com/
http://www.newbalance.com/
http://www.dickssportinggoods.com/products/skechers-shoes-brand-shops-C59824166.jsp
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- 1 said Skechers has a more diversified offering than Nike, competing well with casual, walker and some 
performance brands. 

 
 

1) Footwear executive for a major national retailer 

Sales of Skechers products declined 6% in the second quarter compared to a year earlier, leaving this retailer to consider 
canceling some third-quarter orders. Inventory of Skechers shoes is piling up, forcing this national chain to heavily 
discount older products. The chain is buying fewer casual styles from Skechers as they are not selling as well as athletic 
styles. Skechers appears to be losing share to Nike and other performance brands, especially those that are more flexible 
in allowing promotional pricing. The company’s second quarter purchases from Skechers were flat with last year. 

Skechers Sales Trends 
 “Skechers Q2 sales were  down 6% to compared to last year’s Q2.” 
 “Our Q1 results for Skechers was down 8.9% compared to last year, so 

we've actually seen a slightly better trend in Q2.” 
 “Sales actually started off really slow in Q1, but since we have reacted 

and dropped price, this has helped drive more sales and we've actually 
seen sales steadily increase through Q2.” 

 “These are companywide [figures]. We carry Skechers in all of our buying 
offices, and it’s one of our top three brands. They are a powerhouse but 
have definitely slowed significantly.” 

 “Skechers is definitely known as a comfort brand to our customers.” 
Inventory 
 “We have higher inventory [of Skechers products] than last year and a 

lower sell-through percentage than last year. We also have a lot of aged 
Skechers goods, inventory that is 12-plus months old.” 

 “We’ve dropped price significantly on GOwalk 3s to drive through units and have also dropped price in discontinued, 
aged goods to also move units.” 

 “We are maintaining about the same amount of overall inventory for the brand but we are buying much less of the 
casual styles and more of the athletic styles based on sales trends. We're close to [last year’s] total inventory for the 
brand, just shifting receipts for styles that are performing well.” 

 “Our receipts for Q2 this year vs. last year are flat. We may be looking at canceling some Q3 orders or shifting 
receipts to styles that are performing well and taking receipts from those that are underperforming.” 

Shoe Industry Issues 
 N/A 
Competition 
 “I do think Nike and other performance brands are taking share from Skechers, especially with Nike’s 25% exception 

windows, whereas we usually run Skechers at only $5 off.” 
 “I think customers are finding value in other brands that can be more promotionally priced.” 

 
 

2) Footwear buyer for a large sporting goods retail chain 

This sporting goods chain, with 200 stores nationally, more than doubled its Skechers inventory in the second quarter 
year to year. The brand has been performing well though some products have been doing better than others. Styles in the 
$40 to $60 range have been performing the best, including the men’s After Burn and Vigor lines and the women’s 
GOwalk 4. More expensive styles, including the Burst, have not been selling as well. This chain’s Skechers inventory 
growth is higher than its sales increase for the quarter. Purchase intentions for the remainder of the year are flat. Shelf 
space dedicated to Skechers increased significantly in spring but will be flat to slightly down for the rest of the year. 
Skechers appears to be taking share from Fila and New Balance, but Adidas looks to be a solid competitor. 

Skechers Sales Trends 

They are a powerhouse but 
have definitely slowed 
significantly. … I do think Nike 
and other performance brands 
are taking share from 
Skechers. 

Footwear executive 
Major national retailer 

https://www.skechers.com/en-us/style/50081/energy-after-burn/bbk
https://www.skechers.com/en-us/style/51241/vigor-2-0-trait/bbk
https://www.skechers.com/en-us/style/12740/burst-new-influence/bklb
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 “Our business a year ago was pretty underpenetrated with Skechers, and it’s since been growing substantially. We 
invested a lot of money into inventory [in the past year] and broadened our distribution across styles.” 

 “We’ve been growing that [Skechers] business this spring, and we’ll continue that [during] back-to-school.” 
 “We at least doubled our inventory investment [in Skechers compared to a year ago], mainly because the styles that 

we had, we saw really good results out of it. Our margin was good, and it was trending in the market.” 
 “We kind of stay close to what’s working and the broader distribution of retail, and Skechers overall has been 

performing really well in the marketplace. We got on that bandwagon.” 
 “For the most part, [the brand] has been performing pretty well. … Our sales on some of the styles are not what we’d 

hoped. But overall we’ve seen pretty good growth out of [Skechers].” 
 “We’re continuing to chase the styles that are doing well and trying to clean out of the ones that aren’t. The style not 

doing so well is called Burst [which Skechers] was pushing pretty heavily during sell-in meetings. Burst has been a 
bust just about everywhere.” 

 “The styles that have been doing pretty well include the men’s After Burn, men’s Vigor, women’s GOwalk, some of 
the Energy lines. We don’t carry the men’s GOwalk.” 

 “Where Skechers has tried to stretch some of the price points up on some styles, those styles have been tougher to 
sell. But when they stay within the $40 to $60 price point, we seem to do pretty well. We call it basic comfort 
footwear.” 

 “Above $70 is where [sales of Skechers] start to slow a bit, where we start to get a little more resistance.” 
 “The specialty marathon running shoes can sell around $120, for example, and they don’t do well for us. They might 

sell well in [Skechers’] retail format and probably in specialty run stores that cater to people running marathons. We 
just don’t seem to sell that product very well.” 

Inventory 
 “We’re more of a sporting goods store, and the trend for Skechers first started in the family footwear channels—

department stores like Kohl’s [Corp./KSS], Famous Footwear, DSW 
[Inc./DSW] and some of those more family channels. Sporting goods didn’t 
really jump on Skechers until probably the last 18 months.” 

 “Now we have quite a bit of it—a good assortment. Dick’s Sporting Goods is 
carrying it now … so now the distribution is starting to spread a little bit 
more to the sporting goods retailers.” 

 “We’re a little heavy on certain styles, and we’re chasing inventory on 
others. Overall, our inventory is higher than what our sales increase has 
been.” 

 “[Our Skechers purchases] will probably be flat to last year [for the rest of 
this year]. 

 “[Shelf space for Skechers] gained big time this spring, and it will probably 
be flat to slightly down through the rest of this year. Then we’ll start looking 
at next spring.” 

Shoe Industry Issues 
 “[Discounting of Nike and others] may present some competition. That’s valid, and people like to find deals on 

higher-end stuff. It could be a valid concern in those markets where Skechers directly competes [with Sports 
Authority and/or Sports Chalet]. We only have about 10 stores that directly compete with Sports Authority, so I don’t 
look too closely at those factors.” 

 “The warm winter definitely hurt our boot business and our fleece/outerwear business. We did get some of that back 
in January.” 

 “The wet spring in May really hurt sales on sandals and some open type footwear. But [recently] I saw pretty good 
sandal sales. June was particularly good overall for me—closed footwear and sandals. Father’s Day week for 
Skechers was very popular. The After Burn and Vigor styles were the best sellers.” 

Competition 
 “I’m seeing [Skechers] take away from brands like Fila and New Balance. Those are probably the two main ones I 

see.” 
 “Brands that are having a good run include Adidas.” 
 “It will be interesting to see, with Sports Authority closing, with some of the brands that had big business there, what 

they’re going to do to make up [for those sales]. There could be certain brands that try to create some product or 

Where Skechers has tried to 
stretch some of the price points 
up on some styles, those styles 
have been tougher to sell. But 
when they stay within the $40 
to $60 price point, we seem to 
do pretty well. 

Footwear buyer 
Large sporting goods retail chain 

http://www.kohls.com/sale-event/shoes.jsp
http://www.dsw.com/
http://www.dsw.com/
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develop something new to create more business at other retailers. That will be interesting to watch this coming year. 
It seems like there’s a lot more closeouts around right now than there have been.” 

 
 

3) Supply chain executive at a major footwear retailer 

This retailer, which buys as much as 50,000 pairs of Skechers a week, has not had to cancel, push back or return any 
orders for the brand so far this year. Skechers orders were up in the second quarter compared with a year ago. Sandal 
sales were slow in the spring, but the chain expects to eventually move out all of its inventory. Sports Authority and Sports 
Chalet store closings will not affect Skechers, which caters more to families than athletes. Nike may reduce pricing, but 
Skechers will not need to follow suit because its products are more diverse and target different consumers. Skechers and 
Nike orders have been neck-and-neck for years, but Skechers is starting to pull ahead. GOwalk 4s are the hot back-to-
school item this year. 

Skechers Sales Trends 
 “Skechers’ volume is strong year to year, every year. Next year we plan on buying equally, if not more than this year. 

… Our sales increase each year.” 
 “Skechers is now our No. 2 brand, following Nike, and they have been up there for a number of years. They are both 

powerful forces.” 
 “We order almost equal amounts of Nike and Skechers shoes. They have been running nose-to-nose. But Skechers 

orders are coming close to overtaking Nike’s.” 
 “The majority of Skechers’ sales are for women and girls, but we do sell a good amount of Skechers for men and 

boys.” 
 “We market to the whole family—men, women, kids and grandkids. Skechers is a good fit for us.” 
 “GOwalk 4s are the hot item this year, this season. They are a cool and neat brand, a very casual and really 

comfortable walking shoe. … They come in all colors and in black, and they are made for everyone—men, women, 
and children.” 

 “GOwalk 4s will sell so quickly that they will fly off the shelves. This is especially true for children’s back-to-school 
sales. They should excel, and merchants have been asking for them.” 

Inventory 
 “The goal is to move our inventory quickly, and I think we do a good job of 

it. We order three to five truckloads, 53-footers each, of Skechers’ shoes 
every week. Each truck holds 10,000 pairs of shoes, so you are looking at 
up to 50,000 pairs of shoes a week.” 

 “This all depends on the season, of course. We are doing back-to-school 
right now, and it is very big.” 

Shoe Industry Issues 
 “We are good at managing our inventory. It was a warmer winter, but we 

did not have excess boots at the end of this winter. We redistribute 
inventory around our stores rather than send inventory back. Our goal is to 
sell out of boots as winter ends, and that is what happened this year.” 

 “Spring sandals are selling a bit later this season, but they are selling. We 
are still selling sandals. I think the weather just moves [consumer] buying back some but really doesn’t cancel the 
buying.” 

 “We order six months in advance of purchase and try not to send excess inventory back. We can cancel a Skechers 
order at any time. If that happens, Skechers will hold onto the inventory, and eventually they will mark the shoes 
down in price. We then pick them up labeled as ‘as is’ or ‘once orders,’ and we sell them at a discount. But that has 
not happened this year.” 

 “The [Sports Authority and Sports Chalet] store closings may have some affect, but I don’t think it will bother 
Skechers very much. I don’t think of Skechers as an athletic brand like Nike or Adidas or Asics [Corp./TYO:7936], the 
shoes that these stores sell. Prices may go down on shoes that are out of season, I suppose. But it won’t affect the 
hot items.” 

 “Eco-friendly shoes are not noticeable right now, but they will become more popular. That may present a problem 
with the environmentally unfriendly suppliers. Shoe products are made overseas because of the lower costs of the 

We order almost equal 
amounts of Nike and Skechers 
shoes. They have been running 
nose-to-nose. But Skechers 
orders are coming close to 
overtaking Nike’s. 

Supply chain executive 
Major footwear retailer 

http://www.asics.com/us/en-us/
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intense labor that is required. But shoes are also made overseas because environmentally unfriendly no longer 
exists in the United States.” 

 “The use of leather is dying. Right now the only eco-friendly we see is in the packaging, not the shoes. Most shoes 
are plastic. This will be a problem in the future.” 

 “For years shoes have been made in China. As the cost of living continues to climb in China, shoe production has 
been moving to Vietnam. We used to do 90% to 95% of our business in China. In the next year we will do 80% of our 
business in China and 20% in Vietnam, Ethiopia and India.” 

 “Eventually, 3-D printing will speed up shoe production and design.” 
Competition 
 “If Nike drops its prices, Skechers does not necessarily have to drop their prices because they are catering to a 

different market.” 
 “Skechers competes with casual, walker and some performance brands. They are well diversified and have a 

broader line than Nike. Some people gravitate toward a comfortable performance shoe, and they are more 
concerned about this than a lower price.” 

 “Nike does offer hot back-to-school items that some kids just need to have.” 
 
 
 
2) Non-Skechers Retail Store Personnel 
Skechers shoe sales are thriving, according to these four sources at retail stores that sell Skechers and other brands. Two 
sources, however, also said those strong sales are about the same as last year. The brand does especially well with women 
and children but plays second fiddle to Nike among men, according to two sources. Early sales of GOwalk 4s have been 
encouraging, one said. Skechers products had been moved to the back of the store at three Famous Footwear locations, but 
store managers would not provide an explanation. No source reported problems with leftover inventory that could have hurt 
Skechers orders in the second quarter, and two sources said they had not seen any negative effect on Skechers from 
discounted shoes in the market stemming from major retail store closings. 
 
 
Key Silo Findings 
Skechers Sales Trends 

- 4 of 4 described sales of Skechers as strong, though 2 reported little growth over last year. 
- 2 said Skechers does well with women and children but lags with men. 
- 1 said Skechers is increasingly appealing to younger shoppers. 
- 1 said early sales of GOwalk 4s are excellent. 
- 1 said Skechers is perceived as a comfort brand rather than a performance one. 

Inventory 
- 1 said Skechers products had been moved to the back of the store. Store visits showed similar placement at two 

other stores. 
Shoe Industry Issues 

- 2 said price cuts stemming from the closing of Sports Authority and Sports Chalet stores were not hurting Skechers. 
- 1 said weather has not affected Skechers sales. 

Competition 
- 1 said the only customer complaint he hears is that Skechers shoes do not offer as much support now that they use 

memory foam. 
 
 

1) Shoe Carnival assistant manager in the Southeast 

Skechers shoe sales have risen around 2% year to year, slightly ahead of expectations. Many customers come in asking 
for the brand, especially its GOwalks. Most perceive Skechers as a comfort shoe rather than an athletic brand. The store 
receives a lot of Skechers products every week, but has just enough inventory because the brand sells very well. Nothing 
is hurting Skechers sales. The closing of Sports Authority is having some effect on Shoe Carnival as a whole but not on 
the Skechers line. 
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Skechers Sales Trends 
 “Customers are asking for the GOwalk 3.” 
 “[This store has had] a small increase [in sales of Skechers] of about 2%.” 
 “[Skechers sales are] a little higher than our expectations.” 
 “Our customers purchase Skechers for walking purposes, work-related shoes and overall comfort.” 
 “If they come in specifically looking for Skechers, then they will purchase about 80% of the time.” 
 “Customer perception of Skechers is that it is a comfort shoe. Skechers isn’t quite there yet for them to be perceived 

as a performance shoe.” 
 “We just got GOwalk 4, but because of the price, they are selling very well.” 
 “I look for us to sell all GOwalk4s we have in our inventory.” 
Inventory 
 “We get a lot of Skechers inventory every week. However, since they sell so 

well, we have just enough inventory for our customers.” 
 “We aren’t ordering fewer Skechers.” 
Shoe Industry Issues 
 “The weather hasn’t really affected our Skechers sales.” 
 “The closing of Sports Authority is affecting Shoe Carnival but not the 

Skechers line.” 
 “The liquidation of shoes at Sports Authority isn’t hurting Skechers.” 
Competition 
 “The only way competitors affect Skechers is from a customer’s personal preference. If they are a Nike person, then 

they will buy Nike.” 
 “The competition for Skechers is the same as it has been in the past.” 

 
Observations: We noted one customer and three salespeople in the store during our Monday afternoon visit. 

 
 

2) Famous Footwear store manager in Southern California 

Sales of Skechers are good overall but flat from the first quarter and year to year. Much of the store’s Skechers inventory 
has been moved to the back to make room for Nike, as also noted at another nearby Famous Footwear location. Nike is 
the best-selling shoe for all demographics, and this is unlikely to change soon. Still, Skechers remains a close second, 
particularly for women and children. The source had seen no effect on Skechers, positive or negative, from the closures 
of major sports retail stores. 

Skechers Sales Trends 
 “Sales are good for Skechers. We’ve not seen any changes from last quarter or last year.” 
 “Women and children mostly buy Skechers if they aren’t buying Nike. Men usually want Nike.” 
Inventory 
 “We’ve moved all Skechers for women to the back wall, but that’s not 

because they aren’t selling. It was to make room for Nike.” 
 “The kids’ sales for Skechers are strong, but men don’t buy them as much 

as they do Nike, so we actually have a lot of styles for the kids right now. In 
fact, we may have too many styles. We’ll see how we do over the next 
month as we head into the school season.” 

Shoe Industry Issues 
 “Weather doesn’t impact sales of sandals here. We have them all year.” 
 “The Skechers sandals are all on markdown now and we only have a few 

styles left, so they are popular.” 
 “I haven’t noticed anything different or negative from the price cuts at 

Sport Chalet. I think the closures just limited the number of places you can 
get other gear, like camping and scuba stuff. We’ve always been an alternative for athletic shoes, and [our] prices 
are competitive with anyone.” 

Competition 

We get a lot of Skechers 
inventory every week. However, 
since they sell so well, we have 
just enough inventory for our 
customers. 

Shoe Carnival assistant manager 
Southeast 

Skechers is a good shoe. A lot 
of customers want the brand, 
even older customers. But 
when it comes to men, it’s 
always Nike. 

Famous Footwear store manager 
Southern California 
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 “Nike is the best-selling shoe here, but Skechers is close behind.” 
 “Skechers is a good shoe. A lot of customers want the brand, even older customers. But when it comes to men, it’s 

always Nike.” 
 

Observations: Skechers shoes have been moved from the front window and wall to the back of the store near the 
clearance racks. This was the same case at another nearby Famous Footwear store. There were only a handful of GOwalk 
4s in stock, and the inventory looked to be overloaded with older styles like the GOsteps and Relaxed Fit, with few shoes 
on display. We noted no signage for the brand other than an endcap sign in the kids’ aisle. No customers were looking at 
Skechers during our visit on a late Thursday afternoon. Most customers were eying Nike and Vans. Prices for some older 
Skechers styles started at $45. The entire inventory for women was confusingly stocked. 

 
 

3) Famous Footwear store manager in the Midwest 

Skechers’ sales were up in the second quarter and for the year, thanks to new styles and colors. Young people are drawn 
increasingly to the brand, boding well for its future. Sales of Skechers and Nike are about even. The outlook for back-to-
school sales is that Skechers and Nike’s Converse will be the biggest sellers. Among adults, Nike has the advantage with 
runners while Skechers leads with walkers and casual shoe buyers. 

Skechers Sales Trends 
 “Sales of Skechers are up for the [second] quarter. They have put out new styles, especially for women. They have 

expanded on the memory foam and on the GOga Mat insoles in the sandals. I have seen a sales increase there.” 
 “This is our first year of having the men’s memory-foam Skechers sandals, and they did well too.” 
 “With men, the top sellers are athletic shoes and casuals, such as slip-on memory foam. The ladies come in for the 

fashion shoes.” 
 “More young people are buying Skechers. I had two teenage salespeople who bought Skechers to wear to work. They 

are creating more styles that call out to the young people. They are putting out more colors and styles, such as the 
flip-flops.” 

 “People like them for quality and comfort.” 
 “Nike and Skechers are the two best sellers in my store. It is pretty even. I sell more Nike to the runners. More 

Skechers are sold for walkers and casual use.” 
 “I don’t think perception of Skechers has changed much, but more young people buying will help the brand gain 

traction.” 
 “My expectations for Skechers remain good. We think the top two brands for kids going back to school this fall will be 

Converse and Skechers.” 
Inventory 
 “This time of year, the inventory is always too heavy. We get in a lot of 

shoes for back-to-school. Aside from that, our inventory has remained at 
about the same level over the past year.” 

Shoe Industry Issues 
 “We don’t get that many cold weather Skechers shoes in our store, given 

our market and location. We did have a lot of carryover inventory in other 
brands of traditional winter boots, such as the Bearpaws or Columbia 
[Sportswear Co./COLM].” 

 “Skechers stocks us heavily in the Midwest with casual and athletic shoes. 
They keep selling even through mild winters.” 

 “Closing of the Sports Authority will not impact us as we didn’t have any 
nearby, but we did lose a Finish Line store last year. That gave us a little 
more business.” 

 “Several stores in our area sell Skechers—[J.C.] Penney [Co. Inc./JCP], 
Dillard’s [Inc./DDS], Shoe Carnival, Sears [Holdings Corp./SHLD], etc. We have a lot of competition.” 

Competition 

More young people are buying 
Skechers. I had two teenage 
salespeople who bought 
Skechers to wear to work. They 
are creating more styles that 
call out to the young people. 
They are putting out more 
colors and styles. 

Famous Footwear store manager 
Midwest 

http://www.converse.com/us/en_us/c/converse
http://www.bearpaw.com/
http://www.columbia.com/
http://www.columbia.com/
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 “We don’t carry Under Armour shoes. I don’t think Nike has done anything different except trying to come out with 
more lightweight options and more colors. Nike keeps trying to be innovative, but I have not seen anything major.” 

 “The only complaint I hear about Skechers is that they have gone to all memory foam. Some of my customers with 
high arches or plantar fasciitis don’t think the shoe offers much support. But you have to please the masses.” 

 
Observations: This store was near a Dick’s Sporting Goods and other national chains. The front of the store had endcap 
signs promoting Nike, Adidas, Converse and Circus but not Skechers. A small light-board sign in the middle of the store 
had the Skechers name. We noted plenty of Skechers in stock for all ages and both genders. Many Skechers of various 
styles were marked down, from $10 to $25 off regular prices. New Balance had similar sale prices, but Nike prices were 
cut by only $5 to $10. The store had a clearance rack where a second pair of shoes could be had for 50% off with the 
purchase of another pair at sticker price. A male shopper was perusing Nikes while a mother and her two children were 
browsing Skechers and other brands. 

 
 

4) Famous Footwear manager in the Northeast 

Skechers is an important brand for this store. Its products have sold very well, especially in the last two years. The shoes 
generally are displayed prominently though recently were moved to the back. Its core customers are middle-aged women. 

Skechers Sales Trends 
 “Skechers are selling very well, especially in the last couple of years. They 

are really comfortable, so anyone who wants comfort gets them.” 
 “We used to have a big display in the front, but we had to move it back. But 

normally Skechers are one of our biggest brands.” 
 “Most of the people who buy Skechers are middle-aged women.” 
Inventory 
 N/A 
Shoe Industry Issues 
 N/A 
Competition 
 ““People mostly buy based on brand preference. A lot of people come in 

asking for Skechers.” 
 

Observations: This large store in a suburban strip mall carried a number of Skechers women’s styles, many at discounts 
over retail prices. There were some children’s Skechers shoes on display as well. 

 
 
 
3) Skechers Store Personnel 
Momentum for the Skechers brand continues to build, according to all six sources from company-owned stores. Sales are 
rising as Skechers becomes a more viable option in the performance shoe market. Early sales of GOwalk 4s have been good 
for three sources. Two others cited high expectations for the new GOwalks but said sales have not yet ramped up. Nothing 
seemed to have slowed Skechers sales in the second quarter. Store closings of other retailers may be driving more traffic into 
Skechers locations. The brand’s marketing approach with event sponsorships and celebrity endorsements is paying off, one 
source said. 
 
 
Key Silo Findings 
Skechers Sales Trends 

- 5 of 6 said sales continue to rise while 1 said recent sales have been about even with Q1. 
- 3 said sales of GOwalk 4s are strong while 2 said expectations are high but the product has not taken off yet. 
- 2 said Skechers are becoming a more legitimate option for shoppers looking for performance shoes. 

We used to have a big display 
in the front, but we had to 
move it back. But normally 
Skechers are one of our biggest 
brands. 

Famous Footwear manager 
Northeast 
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- 3 said Skechers mainly appeal to women and that getting male buyers is a challenge. 
Inventory 

- 5 said their stores have plenty of inventory, including 3 who said they sometimes have too much stock. 
Shoe Industry Issues 

- 3 said weather issues have not affected Skechers sales. 
- 5 said Skechers has not been hurt by the closing of Sports Authority and Sports Chalet stores. 

o 2 think those closings could send more traffic to Skechers’ stores. 
Competition 

- 2 said Nike and Under Armour shoes that are being discounted because of store closings are not eating into 
Skechers’ sales. 

- 1 said Skechers is benefiting from the same approach that has worked for Nike and Under Armour with sponsorships 
and celebrity endorsements. 

 
 

1) Skechers store manager on the West Coast; repeat store 

Sales for this store’s GOwalk 4 women’s shoes are strong, and the location’s overall performance this quarter is up from 
last year. Skechers is a serious contender in the athletic shoe category, boosted by its 2016 sponsorship of the L.A. 
Marathon and endorsements from leading runners, golfers and other athletes. Kids’ Skechers are top sellers, just behind 
GOwalks for women. Men are slowly turning to the brand as an alternative to Nike. There has been no negative effect on 
Skechers so far from the closing of major sporting goods chains. Skechers should continue to solidify its place among 
Nike, UA and other top athletic shoe brands through new partnerships with leading athletes and events, as well as new 
styles, but it will have challenges in the men’s category. 

Skechers Sales Trends 
 “Sales are good. I know we are above where we were last year this time.” 
 “We are a busy store, and although we had a very hot couple of weeks, we’ve got the ocean breeze to keep things 

comfortable, so foot traffic has been very steady.” 
 “I can’t give out any numbers, but what is trending is the GOwalks. Those are still the best-selling shoes, and so far 

the GOwalk 4s are doing very well with women. For men, not so much.” 
 “Men are still slowly coming around to the idea of something besides a 

Nike or an Under Armour for athletics, but the GOrun 4s are getting a lot of 
buzz and women are already buying them frequently.” 

 “I don’t know what it will take to get more men into the brand, but it’s our 
challenge for sure.” 

 “I think Skechers has become a strong brand for performance shoes. We 
obtained the title sponsorship for this year’s L.A. Marathon, which really put 
us out in front alongside some heavy hitters in the industry, like Fitbit and 
Clif Bar, and I am sure that’s had an impact on our positioning in the 
performance shoe sector.” 

 “Usually, customers come in to the store knowing all about the GOwalks 
and the memory foam, and that’s what they want. We do get a lot of 
tourists in our store who don’t know the brand as well, but most of our 
demographic is between 20 and 35, with relatively good knowledge of the 
Skechers brand and quality.” 

 “The athletic wear line we have in this store does very well for both men 
and women.” 

 “I think we’ll have a very strong year, and we are expecting to clear out the sandals and other styles to make way for 
our back-to-school season. That’s a huge time of year for us. Kids’ Skechers are incredibly good sellers.” 

Inventory 
 “It’s true that we have a ton of styles in the store, including a huge mix of sandals. We get new styles in every month 

or so, and sometimes it does seem a bit overloaded. But when we get too many of a brand that doesn’t do well, we 
move it out to make room for something else.” 

Shoe Industry Issues 

What is trending is the 
GOwalks. Those are still the 
best-selling shoes, and so far 
the GOwalk 4s are doing very 
well with women. For men, not 
so much. … I don’t know what it 
will take to get more men into 
the brand, but it’s our 
challenge for sure. 

Skechers store manager 
West Coast 
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 “Our store doesn’t really feel much of an impact from weather issues because we are so close to the ocean and on a 
major tourist [spot].” 

 “We do have a lot of sandals in stock now, and we are running a 15%-off sale on all of those, as well as our athletic 
wear. But that’s not due to overstock issues. We run those sales this time of year every year to make way for the 
upcoming back-to-school arrivals.” 

 “I don’t see any impact from the closing of other stores. I think, if anything, our shoes, which start at $85 and go 
from there, are a legitimate athletic wear option for women and men, and if the availability of other brands is 
narrowing at any point, it could be driving customers in to see what we offer.” 

Competition 
 “We’ve done really well with our GOrun series and think we have a very strong running and performance shoe to offer 

as an alternative to Nike or other competitors at a very competitive price.” 
 “We have some top athletes, like [the 2014 Boston Marathon winner Meb Keflezighi] representing Skechers and, as 

a running shoe, the GOrun 4 has been recognized by Runner’s World as the June Editor’s Choice.” 
 

Observations: Foot traffic for the store was steady but not as busy as it was during Blueshift’s visit in September 2015. 
More retail shoe options now are available in the immediate area, including an Under Armour store and a Nike store. The 
Skechers store has been rearranged since last fall, and the athletic wear section seemed to have been reduced by half. 
There was an almost overwhelming number of shoe styles on the shelves, and signage is confusing. Only a handful of 
customers, mostly women, were in the store during our Saturday midday visit. 

 
Sept. 24, 2015, summary: Sales were up about 20% from a year ago, thanks to demand for the GOwalk 3 for women and 
the Relaxed Fit Glides for men. The new GO Flex Walk sold out shortly after being launched but was not as popular as the 
GOwalk 3. This source, who transferred from another store in July, said sales were so strong that all part-time staff were 
put on full-time schedules through the end of September. The GOga Mat shoes were selling well but were not as solid as 
the GOwalks with memory foam, including among customers in their 20s. 

 
 

2) Skechers sales associate in Southern California; repeat store 

Sales for the second quarter were even with the first quarter, with GOwalk 4s dominating recent activity. The source 
noted no evidence of an effect, positive or negative, from the closure of Sports Chalet and Sports Authority. However, 
Skechers does appear to be solidifying its place within the athletic and performance shoe space. Its $65 starting price 
tag, its wide selection of styles and colors, and celebrity endorsements have put the brand on par with Nike and Adidas 
for athletic shoes. Women and kids are the dominant demographic for this store. Its walking shoes are also very popular 
with older customers, who continue to ask for memory foam products. 

Skechers Sales Trends 
 “We are doing about the same sales as we were [in the first quarter]. It hasn’t been as busy in the last week or two 

as it was in June. I think the 4th of July holiday and start of summer are always a bit slower because people are 
traveling.” 

 “I would say the GOwalk 4s are the best sellers now. We do have 
customers who come in not really knowing anything about them. They are 
looking for the GOrun and GOwalk 3s, so I have to tell them about the new 
4s.” 

 “Women and kids are our biggest customers. Men are not our biggest 
customers, but with endorsements from pro athletes and the number of 
styles we have, we are seeing that change for the better. More men are 
wearing the GOwalks and GOruns, and it is being taken more seriously as a 
performance shoe.” 

 “The prices are a little lower for many styles in the GOwalk series, and I 
know we still get a lot of older customers who want the memory foam. They 
ask for that.” 

Men are not our biggest 
customers, but with 
endorsements from pro 
athletes and the number of 
styles we have, we are seeing 
that change for the better. 
More men are wearing the 
GOwalks and GOruns, and it is 
being taken more seriously as a 
performance shoe. 

Skechers sales associate 
Southern California 
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 “We expect the back-to-school season to be very busy. That’s usually our best time of year—better than Christmas.” 
Inventory 
 “We have a lot of styles and colors for all sections: kids’, women’s and men’s.” 
 “Right now we have the summer clearance sale with 50% off on all the sandals, which is doing well. The GOga Mat 

flip-flops for women are doing well, but the shoes with GOga Mat material and the Flex are not as popular as the 
GOwalks.” 

Shoe Industry Issues 
 “I don’t think we felt any impact from the weather here. We sold a lot of boots in January and February, and they will 

be popular again when we head back into the back-to-school season.” 
 “I didn’t know Sports Chalet or Sports Authority were closing, but I don’t think that has affected Skechers.” 
Competition 
 “Nike and Skechers are not the same in the mind of a lot of customers, but I can see how [the Skechers brand] has 

kind of grown up to become not just a girl’s shoe but a serious shoe for anyone into fitness or comfort.” 
 “Our shoes are priced so well, and you get so much for what you pay for. Pricing cuts for Nike or Under Armour don’t 

have any impact at all.” 
 “I don’t think our company could [surpass] Nike, but I do know that someone here told me we recently were given the 

most prominent positioning and signage space at the big footwear industry show that had previously been 
dominated by Nike, and we have been recognized for being more than just a pop-culture shoe for girls.” 

 “Nike [and other brands] have always relied on sponsorships to help drive their image. I think the same approach is 
working for Skechers.” 

 
Observations: About five customers, mostly female, were shopping in the small store on a late Saturday afternoon. No 
purchases were made during our visit, but women were trying on GOwalks and one male customer was looking at the 
GOrun Sunburst collection. The front window featured a large image of Demi Lovato while another sign promoted a 
summer sale. All sandals had been moved to a small rack in the back of the store, making more space for the GOwalk 4 
displays. The GOga Mat flip-flops for women and the men’s flip-flops with memory foam were separated from the on-sale 
sandals. All of the GOwalk 4s were given prominent display space while the older styles of the GOwalk 3s and the 
Skechers Shape-Ups were in a corner display. 

 
Dec. 17, 2014, summary: Sales were very strong, especially for the new GOrun shoes with the GOga Mat insoles. 
Customers said it held the shape better than the memory foam for running or heavy usage, and offered better overall 
support. Prices were making the running shoes highly competitive players alongside Nike and other brands, and the 
company had added a significant number of new colors and styles to its line. The GOrun 3s were intended to be 
performance shoes while the original Skechers and the GOwalk line were intended for walking and lifestyle purposes. 
Skechers’ own version of UGGs was doing well, as were casual boots for ladies. Men were not buying the performance 
shoes as much as women, but they did like the casual shoes. 

 
 

3) Skechers store supervisor in the Southeast; repeat store  

Sales continue to grow because of Skechers’ wide product variety, and brand momentum is strong, thanks to celebrity 
endorsements aimed at teens. Customers search out Skechers footwear for comfort as well as performance. Sales of the 
GOwalk 4 have not taken off as customers still come in for the earlier version. However, the GOwalk 4 will do well as they 
are more versatile and have a more casual look. Recent closings of chains like the Sports Authority will bring customers 
into Skechers stores. Nike and other competitors are not affecting this store since Skechers offers lower-priced shoes. 

Skechers Sales Trends 
 “Compared to a year ago, we are selling more products.” 
 “We are where we expect to be as far as sales.” 
 “Current [best sellers] are performance or casual shoes.” 
 “We are getting into back-to-school sales. Every year is better than the last. We’ve got some new celebrity 

endorsements—Demi Lovato is one—and it’s bringing in teens.” 
 “Most customers right now are looking for workout shoes, so the performance shoes are selling really well.” 
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 “Intention to purchase is about 50-50. Half come in knowing what they want and buy the shoes. The other half come 
in to browse and then leave without purchasing.” 

 “Customer perception of Skechers is that we are a comfort shoe.” 
 “Three years ago, we didn’t have the shoes people wanted. Now we have everyday wear, and the comfort is better in 

the shoes.” 
 “The GOwalk 4s haven’t shot off yet. The marketing for them is good. But a lot of customers still come in for the 

GOwalk 3.” 
 “The GOwalk 4 is as good as the GOwalk 3. They will be more versatile and a more casual look, so we expect them to 

sell well.” 
Inventory 
 “We have too much of everything across the board—shoes, clothing, 

backpacks. When we have too much inventory, we send it to other stores. 
Corporate decides what inventory we need—we don’t put in orders or 
requests.” 

Shoe Industry Issues 
 “The warm winter and wet spring affected us in that we carry boots in 

September and October. We have also begun carrying sandals year round. 
We don’t have our full collection of sandals available year-round, but we do 
have them.” 

 “We offer deals regularly. All our sandals are 50% off.” 
 “The store closings are sending more customers our way.” 
Competition 
 “Competitors like Nike and Under Armour aren’t affecting us at all. I mean, Nike is still No. 1, but we are close on 

their heels.” 
 “The liquidation of product at Sports Authority and Sports Chalet isn’t hurting us. We have other retailers that carry 

our products. And there are only two Skechers stores in [this] area, which helps.” 
 “From what I know, Nike doesn’t really run sales. Even though they may be discounting to counteract Sports 

Authority closing, people will come to us because of the value. Where a pair of Nikes can run over $100, our highest 
price point is $100. So a family can come here and get two pair of shoes for the cost of one pair of Nikes.” 

 
Observations: The one customer in the store left without making a purchase during a noontime, weekday visit. A large 
sign out front stated all sandals were 50% off. We noted clothing, backpacks and a variety of shoes in the store. 

 
Sept. 24, 2015, summary: This source expected nothing but growth for Skechers. The company had upped its marketing 
efforts, which had paid off. He also believed Skechers was a performance shoe. For 2016, Skechers was expected to add 
to the GO line and include apparel. 

 
 

4) Skechers outlet store manager in the Midwest; repeat store 

Sales are keeping pace with the national Skechers trend. The store is bucking the slowing shoe store trend, thanks to 
Skechers’ comfortable products and flexible return policy. 

Skechers Sales Trends 
 “As a company, we are up, up, up. Let’s just say we are not having any problems at this store. We expected this 

growth. The slowdown in the shoe market is not impacting us.” 
 “The momentum has been building every year. This is a good location. We are looking for more sites in the states for 

stores. I think it is only matter of time until we get a retail store in town.” 
 “The product and the marketing make us strong. Another factor is talent acquisition. It’s a great company to work 

for.” 
 “We have a lot of stage names behind us, several young up-and-comers. That boosts our reputation.” 
 “The comfort of the shoes works in our favor.” 
 “We don’t have the GOwalk 4 as yet. I hear it is selling well at other stores.” 

The GOwalk 4s haven’t shot off 
yet. The marketing for them is 
good. But a lot of customers 
still come in for the GOwalk 3. 

Skechers store supervisor 
Southeast 
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Inventory 
 “Our inventory is good. We are always full.” 
Shoe Industry Issues 
 “The warm winter did not hurt our business. We held our own as the No. 2 shoe in the world. We have added other 

apparel. We continue to evolve.” 
 “The closing of Sports Authority has not affected us at all. We are a rapidly growing company year after year. We are 

going the opposite direction as Sports Authority locally as well as on the U.S. side.” 
 “Customers see us as offering a good shoe but also great service. We stand behind our product and have a great 

return policy. If they bought a pair of Skechers somewhere else, such as at Kohl’s, and want to return it here, we take 
it. Any Skechers store, retail or outlet, will take back the product.” 

 “Anybody who has an issue with another retailer can always come to us.” 
 “We have a different service mentality at the outlet store. We are accessible, but you can always help yourself.” 
Competition 
 “All of the companies are trying to take a piece of the pie right now. Nike is leaps and bounds ahead of everybody for 

a variety of reasons. Nike has a big presence in apparel too.” 
 “We are competing well against all the other brands. We are the No. 2 brand in the world in terms of sales and 

everything else. A couple of years ago we would have been fourth or fifth.” 
 

Observations: This outlet is surrounded by big-box stores and several other shoe stores. Store signage promoted the 
ongoing buy one, get one 50% off sale. Shoes were commonly discounted by $5 to $10. All racks were full, and stacks of 
shoe boxes were along the rear of the store. Clearance sale racks in the rear offered shoes at discounts of 30% to 70%. 
At the front of the store, a clearance table offered women’s winter boots at $24.99 to $29.99 that originally had been 
$80 to $129. On another table, women’s sandals were slashed to $9.99. A few women, including one with two small 
girls, were shopping in the store during our late-morning visit on a Tuesday. 
 

Sept. 24, 2015, summary: Sales were expected to keep growing because the brand appeals to customers of all ages. 

 
 

5) Skechers assistant manager in the Northeast; repeat store 

Sales are strong and are expected to increase further during the upcoming back-to-school season. Inventory has been 
replenished to more than adequate levels for the fall. Walking shoes for women, such as the GOwalk line, still are the 
most popular, along with children’s shoes. Brand perception has been changing with more updated designs, but the core 
customers still are middle-aged women. The closing of Sports Authority and Sports Chalet stores has not affected 
Skechers. The brand has an advantage with its reputation for comfort and price. GOwalk 4 has had a decent if not 
spectacular reception; the GOwalk 3s still are selling better since they have been discounted. Apparel has not sold well, 
perhaps because of the store’s lack of dressing rooms. 

Skechers Sales Trends 
 “Sales are very good this quarter. I wasn’t here last year at this time, so I can’t be sure how it compares, but I was 

told that during our big fall sale last year, our sales were up three times 
from the year before.” 

 “Sales are fine now, but we’re expecting them to be huge in a couple of 
weeks for our back-to-school sale. That’s like our Christmas.” 

 “Skechers’ brand momentum is really good. There are so many new styles 
that are really cute, like the Bobs styles, and they are so comfortable.” 

 “The perception of the brand is changing. There are lot of people coming in 
from all walks of life, people I wouldn’t expect to even be coming in here—
young women, men. They’re asking for Skechers. The Bobs shoes are very 
cute.” 

 “Our core customers are still middle-aged women.” 

The perception of the brand is 
changing. There are lot of 
people coming in from all walks 
of life, people I wouldn’t expect 
to even be coming in here—
young women, men. They’re 
asking for Skechers. 

Skechers assistant manager 
Northeast 

https://www.skechers.com/en-us/women/all?brand=/skechers-bobs
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 “Customers are buying a lot of the walking shoes, mostly, like the GOwalks and GOga Mat, and children’s shoes. We 
are having a big promotion—half off two pairs of children’s shoes.” 

 “People really like the GOwalk4. Not everyone is buying them yet. The GOwalk3s are 20% off, so people are buying 
more of those. But people who like the newest technology really like the GOwalk4. It’s really people’s preferences 
though. Some people really like the GOflex, some like the GOga Mat material.” 

 “I expect that once more people are aware of the GOwalk4, they’ll want them. There’s a lot of improvements in the 
technology.” 

 “The apparel is selling pretty well because we’ve discounted it. We’re at a disadvantage because we don’t have a 
dressing room in the store, so we tell people they can take it home to try on or use one of the public bathrooms and 
they can bring it back. Management is giving us incentives to sell the apparel.” 

 “Sandals are selling well; they’re also on sale.” 
Inventory 
 “Our inventory is really good going into the fall sale. I know the manager was really concerned that we wouldn’t have 

enough, but we just got a bunch more in, so we have plenty of inventory.” 
Shoe Industry Issues 
 “The warm winter was hard on everyone in the shoe industry. There was a lot of leftover inventory.” 
 “Sports Authority’s closing hasn’t had any effect on us because if people want Skechers, they’re just going to come 

to us. Maybe if they want something really discounted, they’ll go to other stores, but you can’t find all the different 
colors and styles.” 

Competition 
 “We are No. 2 after Nike. I think that’s very impressive that we do better than Asics, Adidas and all of those.” 
 “We are known for comfort and quality, and we’re also a lot less expensive than other brands like Nike, so that’s 

helping us.” 
 “Honestly, if our competitors started using the memory foam technology, we’d be in trouble.” 
 “One thing that Skechers really has an advantage in is in children’s shoes, especially for young girls. They have a lot 

of really nice features, like lights and pretty detailing. I bought a pair of these high-top light-up shoes with wings on 
them for my daughter; if they had a pair in adult sizes, I’d buy them for myself.” 

 

Observations: In this small store in a suburban mall, GOwalk4s were displayed near the entrance and a large table of 
women’s walking shoes were featured prominently. Bobs, GOwalks, and GOflex shoes all were displayed on back walls. 
Men’s shoes were in a slightly smaller section and more focused on athletic styles. Only two pairs of women’s running 
shoes were displayed. All sandals were 30% off. GOwalk3s were discounted by 20%, and apparel was marked down. A 
mother and her two boys were in the store during our Thursday morning visit. She decided to order the shoes online since 
the store did not have two identical pairs. After a brief lull, a small family, a middle-aged woman and several teenagers 
came into the store. 

Dec. 17, 2015, summary: Skechers’ growth had continued, driven by customers’ demand for comfortable and durable 
shoes. Older women and people with health concerns remained the core segment, but children and runners were 
important growth areas. The manager was unwilling to comment on overall future sales, but expected the GO Flex shoes 
and a new line of boots to be popular. The source also reported occasionally having inventory shortages. 

 
 

6) Sales associate at a major metropolitan Skechers store in the Northeast 

Sales and traffic are up year to year. The customer base is diverse, including all ages of women and men. The GOwalk4 is 
selling well. The source noted no issues with inventory, the shoe industry or competition. 

Skechers Sales Trends 
 “Sales are good. I don’t know the details, but we’ve been very busy. I’ve been here for two years, and things seem to 

be picking up compared to last year.” 
 “Our customers are everyone. There are young men, young women, older women, kids.” 
 “The brand momentum is good. We have a lot of different styles, so they appeal to more people.” 
 “Customers think of Skechers as very comfortable.” 
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 “The GOwalk4 is selling well. People like it. I think it will do well, just like the GOwalk3.” 
 
Inventory 
 “I think our inventory is OK. I’m not sure.” 
Shoe Industry Issues 
 N/A 
Competition 
 N/A 
 
Observations: This large Skechers store was in a very busy, tourist-heavy area. A wide range of styles and apparel was on 
display. In the early evening on a Monday, at least 30 to 40 people were in the store, and the staff was very busy. 

 
 
 
4) Industry Specialists 
Skechers sales are continuing their upward trajectory. One source discussed the opportunity for Skechers at Dick’s Sporting 
Goods and DSW, which are devoting more shelf space to the brand. Another said Skechers is not especially innovative but 
does well in identifying and capitalizing on trends. The third source said Skechers continues to appeal more to women than 
men and is looked at more as a comfort rather than an athletic shoe. Skechers has not been affected by weather-related 
sales trends and seems to have solid inventory management. All three sources agreed that the closing of major chains like 
Sports Authority will hurt performance brands like Under Armour and Nike far more than Skechers. 
 
 
Key Silo Findings 
Skechers Sales Trends 

- 2 of 3 sources said Skechers sales are strong and should continue to grow. 
- 1 reported positive buzz around Skechers selling products at Dick’s and DSW, and said the shelf space devoted to 

Skechers at those retailers is increasing. 
- 1 said Skechers’ strength is identifying trends and capitalizing on them rather than being an innovator. 
- 1 said Skechers appeals more to women than men and is more of a comfort line than a performance one. 

Inventory 
- All 3 said Skechers has not been hurt by various weather-related sales trends. 
- 1 said Skechers seems to have good supply chain management. 

Shoe Industry Issues 
- All 3 agreed that the closing of Sports Authority and Sports Chalet stores will have minimal effect on Skechers. 

o 2 said the closings will have a bigger effect on performance brands like Nike and Under Armour. 
o 1 cited enough alternatives that the closings will not hurt manufacturers at all. 

- 1 said new technologies like RFID tags that provide better inventory control could help lower footwear costs. 
Competition 

- 2 said Skechers does not compete directly with Nike and Under Armour. 
- 1 said that if Nike offers a slightly lower priced product aimed at younger shoppers, that could provide some 

competition for Skechers. 
 
 

1) Business editor for an online magazine 

Skechers’ sales are growing in the double digits. Unlike other manufacturers, Skechers does not appear to be affected by 
weather because it does not have a substantial seasonal business. First-quarter inventory was up 28% while sales rose 
27%, indicating good supply management. Even though Skechers says that it is now rated the No. 2 athletic brand next to 
Nike, the brand sells to a different demographic. Additional shelf space is being made for Skechers shoes at both Dick’s 
Sporting Goods and DSW. If athletic trends were to die down in the next three years, Skechers’ momentum should 
continue because its shoes are not overly trendy. 
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Skechers Sales Trends 
 “Skechers is in a good, busy place. Sales show that they are very much in demand. They have a solid brand 

perception.” 
 “Their sales are growing in the double digits and have beaten [analyst] estimates every quarter for the past 1.5 

years. The demand for Skechers is widening year to year.” 
 “Skechers is in a sweet spot in terms of what consumers want. Their at-leisure shoes are very comfortable, simple, 

convenient and affordable.” 
 “If athletic trends were to die down in the next three years, Skechers would still drive momentum because they are 

not overly trendy. They stay in their own lane in terms of style.” 
 “There is [optimism about] new Skechers products at Dick’s and DSW’s, and Skechers will have more shelf space in 

these stores for their newer and improved products.” 
 “Skechers recently opened a 1-million-square-foot distribution center in Europe, an even larger one than before. They 

are really big in Europe, which is a good thing. New products are well received [there].” 
Inventory 
 “Skechers’ inventory is not outpacing their revenue growth, and I’m not sure why. Inventory has been a problem for 

others. At the end of first quarter 2016, Skechers inventory was up 28% and sales were up 27%, just about even. 
Skechers must have good supply chain management.” 

Shoe Industry Issues 
 “Fourth-quarter, with the mild winter weather, and first-quarter sales were 

an issue for a lot of competitors but not Skechers. Skechers does not rely 
on the weather to sell products. They don’t play in the seasonal space, and 
they sell general all-around shoes.” 

 “Second-quarter sales were down at first, but they tend to balance out. A lot 
of retailers end up chasing inventory. Early in the season there were a few 
warm days, and sandal sales appeared to start early. But then the weather 
changed. The retailers are never sure what merchandise to put out.” 

 “Skechers was not really affected by the slower sandal sales. They sell 
nonathletic sandals, but this isn’t really a big part of their business. There is 
a saying that 80% of business sales comes from just 20% of the products. I 
think this is true of Skechers and most shoe manufacturers.” 

 “These store closings [of Sports Authority and Sports Chalet] could have a huge effect on Under Armour and Nike. 
Under Armour may lose up to $100 million in sales. Apparently the stores sold $160 million of Under Armour 
annually and comparable sales for Nike.” 

 “Under Armour had originally planned to bring in $163 million in revenues from Sports Authority in 2016, and now 
says it will only recognize $43 million. Under Armour has a partnership in the works with Dick’s to sell one of the 
Under Armour [lines]. There is also a rumor that Under Armour may acquire Lululemon [Athletica Inc./LULU].” 

Competition 
 “Skechers said it is the [No. 2] athletic brand next to Nike, but I don’t think they really compete head-to-head. 

Skechers doesn’t play in the same space as Nike. They play to a different demographic. Nike is known for basketball 
shoes. I don’t think Skechers is heavily impacted by either Nike or Under Armour, but [those two] impact each other.” 

 “One issue with Skechers: They are involved in a lot of litigation, and they file a lot of lawsuits themselves. I’m not 
sure of the impact on Wall Street or consumers, but this might be a stain on their brand.” 

 “Right now Wall Street and consumers alike seem OK with the litigation. Wall Street is not focused on the litigation, 
possibly because Skechers shoes are not expensive, high-end. Wall Street may see this issue as par for the course. 
This may not be sweeping right now, but it could get bigger.” 

 
 

2) Eddie Cox, cofounder of Synch Bands, an elastic lace company in California 

Skechers will continue to grow because it identifies and capitalizes on trends, even if it is not the originator. Skechers 
offers a lifestyle shoe, not an athletic one, so it will not be affected by Sports Authority and Sports Chalet store closings. 

Skechers is in a sweet spot in 
terms of what consumers want. 
Their at-leisure shoes are very 
comfortable, simple, 
convenient and affordable. 

Business editor 
Online magazine 

http://www.synchbands.com/
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Nike may come out with a less expensive shoe for younger customers, which could create some competition for 
Skechers. The winter and spring weather did not affect this supplier’s sales, nor has he heard any industry complaints. 
Footwear is a seasonal business that goes up in the fall and in the spring. 

Skechers Sales Trends 
 “Skechers will definitely keep growing. They are able to identify trends and capitalize really well, execute well, and 

they sell their own stuff.” 
 “Skechers is more of a female shoe—kids and women. They have done some celebrity [endorsements], but it doesn’t 

feel quite right with them.” 
 “Skechers has some cool, fresh ideas, but they are very good at capitalizing on the trends that they see. They liked a 

new technology, such as the Toms, and then they came out with the Bobs.” 
 “They look at what other companies are doing and pull that into their own line. I’m not a huge fan of this tactic, but 

they get by with it. I see them as a ‘me-too’ kind of thing.” 
Inventory 
 N/A 
Shoe Industry Issues 
 “I don’t see the weather as being much of a problem, at least from my end. 

The laces keep selling, online or wholesale, and I haven’t heard any 
grumblings from people in the business. Nothing unusual this winter or 
spring.” 

 “This is a seasonal business, and we see that. There is an influx of sales 
late in August, for back-to-school, and there is another pop in the spring. 
Probably the kids have grown by then and need new shoes.” 

 “Under Armour was big in Sports Authority, so I think they might be 
affected more by the store closings. Nike maybe less so because they have a lot of outlet centers. But I don’t think 
this is really where Skechers shines, so I doubt if it will hurt them much.” 

 “The Sports Chalet near us recently closed. That’s where my kids went to buy basketball shoes, and they were 
bummed and are hoping a Nike outlet moves into the same location. That’s where male athletes are.” 

 “I think Dick’s will take over around here. I really don’t like their selection, and the prices seem high. We may go to 
Foot Locker [Inc./FL], but they don’t have a lot of great deals.” 

Competition 
 “Nike won’t lower their prices across the board following the store closings. I don’t think they have to. They may take 

on the younger customers and reintroduce less expensive shoes, say at $110. These shoes would become bargain 
shoes for the young kids. I suppose that may cause some competition for Skechers.” 

 “The people I hang around with, including my two sons and their friends, play basketball. They like Nikes and Under 
Armour. We travel with basketball a lot, and 80% to 90% of the boys’ shoes I see are Nikes. I don’t see too many 
Skechers around in this group. Some teams are sponsored by Adidas but not too many.” 

 “Skechers is more casual footwear, a step above Payless. I see them competing more with Converse and Vans, not 
Nike and Under Armour. Converse is now considered more of a whole lifestyle shoe. Nike focuses on the athlete 
while Skechers tries to sell everything.” 

 
 

3) Supply chain executive at a competing shoe manufacturer 

Footwear sales were slower this winter and spring because of weather, but seasonal buying cycles are extending. Sports 
Authority and Sports Chalet store closings will not affect manufacturers as consumers will continue to buy shoes online or 
at other major retailers, such as Foot Locker. Nike and other companies are starting to look at more sustainable 
innovation although environmental concerns are not yet a major trend in footwear. New technology, including radio-
frequency identification (RFID) to improve inventory control and omnichannel chips to enhance online ordering, is 
lowering supply chain costs. As a result, footwear pricing is expected to fall. 

Skechers Sales Trends 
 N/A 
 

Skechers will definitely keep 
growing. They are able to 
identify trends and capitalize 
really well, execute well, and 
they sell their own stuff. 

Eddie Cox 
Cofounder of Synch Bands 

http://www.footlocker-inc.com/
http://www.paylesscorporate.com/
http://msi.apparelcoalition.org/#/
http://msi.apparelcoalition.org/#/
http://www.barrettdistribution.com/blog/footwear-and-apparel-accuracy-the-rfid-solution
http://www.barrettdistribution.com/blog/footwear-and-apparel-accuracy-the-rfid-solution
https://www.biv.com/article/2015/7/retailers-embrace-omni-channel-sales-strategy/
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Inventory 
 “We do see some impact with the weather in the supply chain. Sales were slower this winter and spring due to 

weather, but people will push later into the season to buy. Two years ago, the golf market took a big hit because 
there was so much rain. But generally, the weather goes up and down.” 

 “The [Sports Authority and Sports Chalet] store closings will not have a major impact on the manufacturers. There is 
always ecommerce and other major retailers, such as Foot Locker.” 

Shoe Industry Issues 
 “Manufacturers are looking into doing more recycled products. Some 

companies are 100% recycling fishing nets from the bottom of the ocean. 
People are more concerned about the environment now, but it is not yet a 
majority trend in footwear. Nike is working on sustainable innovation.” 

 “A big movement in the supply chain is the addition of RFID tags to clothing 
items. This allows retailers, wholesalers and suppliers to have more cost-
effective and better inventory control, which will maintain accuracy and 
lower costs.” 

 “With the barcode, stores had to do inventory manually. With RFID, they 
won’t need to do a physical count. With a push of a button, the clerk will 
know about real-time floor availability of a particular size and color.” 

 “Walmart [Stores Inc./WMT] has announced that they have RFID on all the 
pallet goods, and Macy’s [Inc./M] will charge vendors if their merchandise doesn’t have RFID tags. One-hundred 
percent of Macy’s footwear now has RFID, but not the apparel. J.C. Penney applies the tags to their dress shoes in 
their stores.” 

 “RFID technology will pay for itself because it will save stores, wholesalers and suppliers time. Manufacturers will not 
have to raise the price of goods for this technology, so the consumer will benefit as well.” 

 “The other change in supply chain is the omnichannel chip. With each online order, the chip will allow the consumer 
to pick up an item at the store or [have the retailer] ship an item from anywhere in the system to the consumer.” 

 “Orders can now be sent from more than one place. Omni chip allows people to share inventory and work on the 
backside finances. Again, this technology will pay for itself and will not cost the consumer anything.” 

 “With these new technologies, I would expect footwear pricing to go down in the future, relative to the cost of living.” 
Competition 

 N/A 
 
 

Secondary Sources 
These three secondary sources discussed Skechers’ European distribution center expansion and the latest patent 
infringement lawsuit filed against Skechers by Adidas. 
 
 
Skechers’ European Distribution Center 
July 11 Footwear News article 

Skechers has added more than 285,000 square feet to its distribution center in Belgium, as international sales have 
overtaken U.S. sales as the company’s largest segment. The additional space will help the company consolidate storage 
and improve logistics in Europe. 

 “Bigger and better continues to be the mantra for Skechers USA Inc.” 
 “The athletic footwear maker said Monday that it has completed the fourth phase of an expansion to its European 

Distribution Center (EDC) in Belgium, adding an additional 285,000-plus square feet to the mammoth center, 
bringing its total size to approximately 1.1 million square feet.” 

 “The Manhattan Beach, Calif.-based brand said it now boasts the largest company-operated distribution center in 
southern Belgium.” 

The [Sports Authority and 
Sports Chalet] store closings 
will not have a major impact on 
the manufacturers. There is 
always ecommerce and other 
major retailers. 

Supply chain executive 
Competing shoe manufacturer 

http://footwearnews.com/2016/business/retail/skechers-expands-european-distribution-center-238876/
http://footwearnews.com/t/skechers/
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 “International growth has been a top priority for Skechers in recent years, and Europe has become the brand’s 
largest market outside the U.S.” 

 “To meet the increased demand, we are investing in our infrastructure, including improved efficiencies in our EDC, 
which allowed us to achieve a record 3 million pairs shipped in a month during February and 8.1 million pairs for the 
first quarter of 2016,” Skechers COO and CFO David Weinberg said in Monday’s release.” 

 

 
Skechers’ European Distribution Center. Courtesy of brand. 

 
 “In April, Skechers said its first quarter net sales totaled $978.8 million, which was primarily the result of a 47.1 

percent increase in its international wholesale business. At that time, Weinberg said international, for the first time in 
the company’s history, had become its largest segment.” 

 “‘After outgrowing our storage capacity, we had to manage overflow beyond our facility, and this new building will 
allow us to consolidate storage into the EDC and stabilize our logistics to meet growing needs of the European 
market over the longer term,’ said Sophie Houtmeyers, VP of distribution operations at Skechers EDC, in a release.” 

 “Since Skechers opened its EDC as a 242,000-sq.-ft. space in 2002, the company has been gradually expanding the 
facility to meet growing demand for its product overseas. The distribution center currently employs 250 full-time 
equivalent workers, and Skechers said the latest expansion should lead to additional hires in both white-collar and 
blue-collar positions.” 

 “The EDC distributes product to Skechers’ subsidiary-managed businesses throughout Europe including wholesale 
accounts, more than 160 Skechers retail stores, e-commerce in the United Kingdom and Germany, and to a lesser 
extent to the company’s distribution partners in the region.” 

 
Patent Lawsuit 
Adidas has filed a lawsuit against Skechers for patent infringement, the latest in a series of legal battles that have earned 
Skechers a reputation as a copycat. 
 
July 13 Esquire article 

Adidas alleges that Skechers’ Mega Blade running shoe line steals from Adidas’ intellectual property with its Springblade 
product. Adidas has made similar allegations against Skechers in the past and won such a suit earlier this year. 

 “This week Adidas filed a lawsuit in U.S. District Court in Oregon, accusing Skechers of ripping off one of the brand’s 
boldest designs.” 

 “The suit brings attention to the similarities between Adidas’ Springblade (which was introduced in 2013), and a line 
of running shoes by Skechers. When the Springblade first came out, it caused a ruckus on account of its unique 
design. The shoes took inspiration from the running blades often used by amputee runners, utilizing a series of hard 
plastic pedals that offered a spring-loaded response. Just recently, Skechers introduced its entire ‘Mega Blade’ 
series, including the Mega Blade 2.0 and the Mega Blade 3.0.” 

 “The Mega Blades have almost exactly the same look as the Springblade, with a little bit of a Skechers twist. The 
question is whether the similarities are compelling enough to convince the court that Skechers has infringed on 
Adidas’ intellectual property.” 

 “In a statement about the suit, Adidas said the following:” 

http://footwearnews.com/t/europe/
http://footwearnews.com/2016/business/earnings/skechers-q1-earnings-2016-sales-revenue-profit-wall-street-214258/
http://footwearnews.com/t/retail/
http://www.esquire.com/sports/news/a46657/adidas-is-suing-skechers-again/
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 “We will not stand by and allow others to blatantly copy our products and infringe on our valuable intellectual 
property. These shameless imitations tarnish the reputation of our brand and our people who work tirelessly to 
research and develop technical innovations and designs that help athletes make a difference… This pattern of 
unlawful behavior and freeloading in the industry is outrageous and must end. We will take every legal measure 
possible to protect and defend our innovations.” 

 “If this sounds particularly scathing to you, it’s probably because Adidas is tired of Skechers’ behavior. In fact, 
Skechers has a history of (allegedly) infringing on Adidas’ intellectual property. The Three Stripes sued Skechers over 
similar allegations in the past, and has a record of winning those suits.” 

 “Earlier this year an Oregon judge ruled that Skechers had to stop selling its Onix sneaker, an almost identical riff on 
the Stan Smith. (Skechers even used the term ‘Stan Smith’ on their site as a searchable phrase directing to the 
Onix.) In the same suit the judge also ordered Skechers to stop selling the Cross Court, the design of which included 
an element similar to Adidas’ three-stripe logo, and the Supernova, a running shoe modeled after an Adidas shoe 
with the same name.” 

 
July 11 Sneaker News article 

Skechers has gained a reputation for copying the styles and technologies of other footwear manufacturers. 

 “Skechers is currently one of the most profitable sneaker brands in the United States thanks to its sporty look and 
affordable pricepoint. Their revenue has allowed them to open up some major doors while signing on some reputable 
celebrity endorsers, but it’s hard to mask that the brand is a copy-cat that’s getting into some legal trouble.” 

 “Over the years, the ‘S’ has blatantly knocked off some popular designs, which has resulted in some lawsuits from 
other brands in the category that devote a lot of effort into creating these original designs.” 

 “In light of today’s news of adidas’ lawsuit against Skechers, we decided to look back at some of the most blatant 
and laughable rip-offs ever pulled off by the brand. We’d like to point out that Skechers is not the only brand to ‘take 
inspiration,’ but some of their recent stuff is an undeniable copy and paste.” 

 “Check out the list below.” 
 

 
 “The best part of this atrocity is the name of the shoe—OG 85. Skechers just slapped the two terms together on this 

obvious knock-off of the Nike Internationalist Mid.” 
 

 
 “The only notable crossover between Nike and Cole Haan was the debut of the LunarGrand, which featured a classic 

Oxford upper above a comfortable Lunar outsole. Nike and Cole Haan are no longer affiliated and although the 

http://www.businessinsider.com/adidas-is-suing-skechers-for-allegedly-ripping-off-the-stan-smith-2015-9
http://www.oregonlive.com/pacific-northwest-news/index.ssf/2016/02/federal_judge_in_oregon_bars_s.html
http://sneakernews.com/2016/07/11/skechers-knockoff-shoes/
http://click.linksynergy.com/link?id=je6NUbpObpQ&offerid=308596.2765165474&type=15&murl=http%3A%2F%2Ftracking.searchmarketing.com%2Fclick.asp%3Faid%3D730010170008468388&mid=3437
http://rover.ebay.com/rover/13/0/19/DealFrame/DealFrame.cmp?bm=41&BEFID=96602&acode=50&code=50&aon=&crawler_id=504062&dealId=8DQGc1yo2CIMu_uKhNJiiQ%3D%3D&searchID=&url=http%3A%2F%2Flink.mercent.com%2Fredirect.ashx%3Fmr%3AmerchantID%3DCompetitiveCycl%26mr%3AtrackingCode%3D0CAD8014-2E28-E611-80EE-0050569428E8%26mr%3AtargetUrl%3Dhttp%3A%2F%2Fwww.competitivecyclist.com%2Fadidas-supernova-sequence-8-running-shoe-mens%253fCMP_SKU%253dADD00CA%2526MER%253d0406%2526COUP%253dJULY20%2526CMP_ID%253dSH_SHP0014%2526mv_pc%253dr147%2526utm_source%253dShopping_com%2526UTM_medium%253dCSE%2526CSPID%253d0913%26sdc_id%3D%7Bsdc_id%7D&DealName=Adidas%20Supernova%20Sequence%209%20Running%20Shoe%20-%20Men%27s%20Unity%20Ink%2FCollegiate%20Navy%2FRay%20Blue%2C%2011.0&MerchantID=504062&HasLink=yes&category=0&AR=-1&NG=1&GR=1&ND=1&PN=1&RR=-1&ST=&MN=msnFeed&FPT=SDCF&NDS=1&NMS=1&NDP=1&MRS=&PD=0&brnId=2455&lnkId=8070676&Issdt=160711051243&IsFtr=0&IsSmart=0&dlprc=129.95&SKU=ADD00CA-UNINNABL-S11
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silhouette exists, it is now called the ‘ZeroGrand’. Skechers made a pretty accurate copy of the shoes that aren’t bad 
actually and several other brands ripped off this style.” 
 

 
 “Adidas’ latest lawsuit against ‘The S’ is in regards to the Power Blade sneaker line. It’s an obvious copy of adidas‘ 

Springblade technology that debuted a few years back. While the idea of Springblade was interesting, the shoes 
itself were a bit gaudy and quite honestly, we forgot about Springblade until today’s news dropped.” 

 
 “Adidas pops up again thanks to this clear jock of the iconic Stan Smith shoes. Had Skechers not gone with the 

perforations on the upper and the green heel-tab, they might’ve squeezed by unnoticed.” 
 
 
 

Additional research by Sharon Benzoni, Emily Carr, Cindy Elsberry, Renee Euchner, Jacqueline Fox and Kevin Murphy. 
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